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The Recording Academy 

Celebrates This Year's Amazing 
GRAMMY Success Story 

• • • • • • . 

. . 4 A 




• 21% ratings increase for the 49th GRAMMY Awards telecast: 
more than 20 million total domestic viewers. 

• 116% GRAMMY Nominees CD sales jump post show 
boosts CD to highest chart position ever at No. 3. Already gold. 

• 700%: CD sales gains for GRAMMY nominees, performers 
and presenters. 

• $4-4 million in record MusiCares revenue 

from the Person of the Year Tribute to Don Henley, 
which will help music people in need. 

• 100% success for the cultural and educational mission of 
The Academy during GRAMMY Week. 

• 50: The stage is set for next year's milestone 
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Special thanks 

to everyone who contributed, especially all the incredible nominees and the power of their music 
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COVER STORY 

24 ARRESTED DEVELOPMENT 

In his exclusive first interview since his arrest for, by 
some accounts, doing exactly what record labels 
asked of him. Atlanta's DJ Drama discusses the past, 
present and future of the mixtape. 

,j I WANT MY MTV.COM? 

Can an old-media brand learn new tricks? Billboard 
checks in with MTV as the network plots a course 
for the digital age. 
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After assaying 
abusive men and 
arson, will radio 
tune in to Miranda 
Lambert's latest? 
Beatbox 
Rhythm & Blues 
Real Talk 

Jazz Notes, Global 
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Reviews 
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SXSW EXPOSED 

This year's South by 
Southwest conference, 
held March 14-18 in Austin, 
boasted such acts as Lily 
Allen, Spoon and Bloc 
Party. Visit billboard.com/ 
sxsw for exclusive inter- 
views and behind- 
the-scenes footage. 



Conferences 

LATIN 

Franco El Gorilla, Michael 
Stuart and Mariano Barba 
are confirmed to perform 
at the Billboard Bash- 
part of the Billboard Latin 
Music Conference & 
Awards, set for April 23-26 
in Miami. For more, go to 
billboardevents.com. 
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R&B/HIP-HOP 

Returning to Atlanta Sept. 
5-7, the Billboard R&B/ 
Hip-Hop Conference & 
Awards features savvy 
speakers, networking 
opportunities, educational 
sessions and exciting 
performances. More at 
billboardevents.com. 



THE JADED INSIDER 

Get the down-and-dirty 
details from the recent 
South by Southwest 
festival in Austin— and 
find out which "American 
Idol" contestants have 
talent while you're at it- 
only on the Billboard 
blog at jadedinsider.com. 
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Latin Publishers: 
Carpe Diem 

Reduced Label A&R Means Increased Opportunity 



BY YVONNE GOMEZ 

We all know that the music industry is 
changing quickly, but the swift changes 
occurring in the world of music publish- 
ing are the closest to home 
for me. I've worked at peer- 
music since early 2003 and 
to say that the job I trained 
for is slightly different 
from the one I have today 
would be a gross under- 
statement. In four years 
I've seen labels merge, 
publishers merge. Latin 
music genres grow and 
fade, departments consol- 
idate and, most important, 
the birth of the digital 
music age. 

As the Latin creative director of an indie 
music publisher, one of my jobs is to sign 
and develop talent, as well as pitch artists 
to labels for record deals. This should be 
a fairly formulaic task if the artists being 
pitched are legitimately talented and pro- 
vided there is an A&R rep to pitch to. I 
understand music is subjective, but it's 
fair to assume that ifa reputable publish- 
ing company has invested, in some cases 
a significantamount of money in this tal- 
ent, there must be something to it. I don't 
know many bad songwriters who get pub- 
lishing deals. 

As an independent our best hope for 
the "big payoff" is to get to an artist early 
when costs are still manageable. Since 
we do not have a sister label, that scenario 
is effective only when we can pass the 
project along to a label that will in turn 
invest time and money to get the music 
to the public. It's a classic music indus- 
try scenario that for many years worked 
like clockwork. Not anymore. 

I'm fortunate that I work for a pub- 
lisher with a good track record for devel- 
oping talent. Juanes, Elefante and 
members of Molotov and Sin Bandera are 
all artists that were signed to peer at the 
earliest stages (and remained for the high- 
est points) of their careers. One would 
think that labels would be calling us to 
see what we've got up our sleeve. 

With the rapidly decreasing number 
of A&.R reps at Latin labels and the in- 
creasing level of fear to take risks, indie 
publishers are now more than ever tak- 
ing on the label's roll of developing an act 
from start to finish and even investing in 
the production of a release-quality mas- 
ter (see story, page IS). We could license 
our master to a major label, but how much 
TLC will it give a master it doesn't own? 
We all know where it will end up on the 
major's list of priorities. What can a pub- 




lisher do after having invested time and 
money in an act that labels won't sign? 
Or worse yet, when they agree to sign the 
act but do nothing to promote it, subse- 
quently burying the release? It's not al- 
ways intentional. Rapid 
staff changes alone can 
kill a project. 

I can tell you that from 
the perspective of the 
front lines, it doesn't ap- 
pear that our label part- 
ners are willing to support 
us in the way they have in 
the past. If we stand a 
chance at bringing new, 
edgy and groundbreaking 
acts to the music audi- 
ence, we're going to have 
to explore options of taking the DIY ap- 
proach. Does this mean publishers are 
the new labels? I can't answer for every 
publisher, but for us it's looking like a bet- 
ter option every day since Latin labels 
seem less likely to take a risk on new tal- 
ent. If publishers have the ability to in- 
vest in masters and already control the 
publishing, we can be creative about pro- 
motional opportunities without needing 
a handf ul of clearances. Most may view 
the demise of the CD and traditional re- 



tail as frightful, but I view it more opti- 
mistically and realize that we can create 
a new system on our own. 

With the advent of such sites as My- 
Space and YouTube, artists have access 
to the public like never before. They have 
the ability to establish a direct relation- 
ship with their fans. They can create a 
fan base on their own by giving them 
music to listen to, videos to watch and 
even directly selling them their music, 
essentially bypassing labels, TV and 
radio. In the mainstream pop and rock 
world, we read in the trades all the time 
about bands that can do national tours 
packed with kids singing every word, 
without a single song in rotation on MTV 
or radio. How do they know about these 
bands? On the Internet. The idea that 
Latinos are not as lnternet-sawy is one 
that I do not buy into, and marketing to 
a Latin-pop audience can be done using 
the same system. 

All talent needs now is a partner with 
an open mind and money to invest. Who 
better than a publisher to be that partner? 
The industry has a habit of making pub- 
lishers out to be the bad guys — impeding 
labels from making a profit, holding up 
progress in the digital music realm, being 
inflexible in rights negotiations. Bull. If 
it makes everyone feel better to make us 
the scapegoats, that's fine. While every- 
one points the finger, we'll move forward 
and, 1 predict, will be very successful in 
the process. •••• 

Yvonne Gomez is peermusic West 
Coast/Mexico Latin creative director. 



FEEDBACK 




I am 34 years old and live in Turkey. I read Billboard's Turkish version every month. 
I wanted to share a photo of my niece, Ece Baskan, who is a year old and also reads 
Billboard. -Ahmet Mlthat Bostanci 

ED. NOTE We're honored that Ece and so many others are enjoying our Turkish edition. 
We are now the No. 1 music magazine in the market! 

WRITE US ■ Share your feedback with Btllboard readers around the world. 
Send correspondence to lettersablllboard.com. include name, title, address and 
phone number for verification. Letters should be concise and may be edited. All 
submissions published shall become the sole property of Billboard, which shall own 
the copyright in whole or part, for publication. 
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JUGGALO JUBILATION 

Insane Clown Posse's 
home-grown success 



ENTER ATTAINMENT 

Enter Shikari scores in 
U.K. without a label 
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MARKETING MONTY 

Latin music publishers 
expand their roles 





Wll SHALL OVERCOME? 

Nintendo game system 
comes from behind 



BACK TO SCHOOL 

Indies say college radio 
matters once again 



>»RITMO 
PULLS J. LO 

Music retailer Ritmo 
Latino has pulled all 
of Jennifer Lopez's 
music off its shelves 
in retaliation for what 
it says are the singer's 
plans to skip in-stores 
at Latin retail. Lopez 
signed autographs 
March 28 at an FYE 
store in the Bronx to 
promote her first all- 
Spanish album, 
"Como Ama Una 
Mujer," which was 
released March 27 on 
Epic. "[The label] felt 
that it was important 
that Jennifer do her 
in-store in the Bronx, 
NY, where she is 
from and where there 
is substantial cultural 
diversity," says Kevin 
Lawrie, president of 
Sony BMG Latin 
America. 

"Unfortunately, Ritmo 
Latino has no outlets 
in the Bronx." 

»>QUINCY 
SWITCHES 
PRODUCING 
GEARS 

Quincy Jones is 
adding his special 
touch to a 
production music 
library by producing 
a heritage black 
music series for 
Extreme Music to 
license for film, TV 
and commercial use. 
The first three CDs 
in the Q-Series— 
jazz, gospel and hip- 
hop— should be 
available before 
summer. For an 
exclusive Q&A with 
Jones, visit 
billboard, biz/ 
publishing. 

»>GOOD 
OLD BOYS 
RING TRUE 

For the first time 
ever, a country 
music song received 
a platinum ringtone 
certification by the 
RIAA-Waylon 
Jennings' theme 
from "The Dukes of 
Hazzard," according 
to published 
reports. Mobile 
usage tracking firm 
M:Metrics says the 
market for country 
ringtones is on the 
rise while other 
genres are either 
leveling off or 
declining. 




REZNOR'S 
ONLINE 
ODYSSEY 

Complex Back Story Evolving On 
Web For New Nine Inch Nails Set 



Trent Reznor could have just 
given a few interviews to ex- 
plain Nine Inch Nails' new 
album, "Year Zero." But in- 
stead, he's utilizing a multi- 
faceted Internet scavenger 
hunt, and in some cases, his 
own rabid fans, to help grad- 
ually build the story of the 
project, due April 17 via Noth- 
ing/Interscope. Dystopian, 
apocalyptic themes are perva- 
sive on the album, echoing 
topics the group has explored 
since 1989's classic "Pretty 
Hate Machine." 

Neither Reznor. his man- 
ager nor Interscope reps would 
speak to Billboard about the 
campaign, which has encom- 
passed everything from cryp- 
tic phrases on T-shirts to 
Orwellian Web sites to MP3s 
found on USB drives in bath- 
rooms at NIN concerts. But a 
source with knowledge of the 
project says Reznor may very 
well perceive it all not as a mar- 
keting campaign, but as "a new 
entertainment form." 

Indeed, the source says the 
campaign forms the body of 
the "Year Zero" experience: " It 
is the CD booklet come to life. 
It precedes the concept album 
and the tour. And it will con- 
tinue for the next 18 months, 
with peaks and valleys." 

The source continues, "No 
one has assembled the full 



story yet. The new media is cre- 
ating the story as it goes." 

"Year Zero" came to life in 
early February when Web- 
savvy fans discovered that 
highlighted letters inside 
words on a NIN tour T-shirt 
spelled out "I am trying to be- 
lieve." Savvy fans added a 
".com" to the five words and 
voila, located a thought 
provoking, eerie Web site 
Other associated sites ere 
ated by 42 Entertainmen 
were soon discovered, in 
eluding bethehammer.net 
anotherversionofthctruth.com 
and churchofplano.com, 
where a dark future reigns 
supreme. 

For instance, errant clicks 
on sites like anotherversionof- 
thetruth.com result in inter- 
ception by the Bureau of 
Morality, which will then e- 
mail warnings that the user is 
"A CONSUMER OF DISSI- 
DENT MATERIAL . . . Any 
further attempts to view, con- 
sume, or distribute un-ameri- 
can [sic] content will result in 
the loss of citizenship incre- 
ments and/or the imposition 
of fines, penalties, or impris- 
onment. You have choices. 
Make the RIGHT ones." 

For further instructions on 
making good choices, the 
creepy note instructs the e- 
mail recipient to visit theprice- 




oftreason.net. And another 
mind game begins anew, with 
its own set of rabbit holes. 

Within days of discovery of 
the sites, the blogosphere was 
rich with anxious NIN fans 
sharing their experiences on 
message boards. 

According to one post, a 
male fan, allegedly by happen- 
stance, found a USB drive in 
a bathroom stall during a N I N 
concert at the Coliseum in Lis- 
bon, Portugal. This flash drive 
(yes, Reznor's idea) contained 
an MP3 of album track "My 
Violent Heart." Additional 
USB drives were purportedly 
found in Barcelona and Man- 
chester, England; they in- 
cluded MP3s of album tracks 
"Me, I'm Not" and "In This 
Twilight," respectively. 

Excited fans then began 
swapping and sharing these 
music files online. Another 
Web posting alleged that all 
this activity resulted in enter- 
tainment blog Idolator and 



other sites receiving e-mail 
from the RIAA, demanding 
that they remove the M Pis 
from their sites. 

An RIAA representative 
confirms this, a move that bog- 
gles the minds of many. "These 
fucking idiots are going after 
a campaign that the label 
signed ofTon," the source says. 

Meanwhile, another tour T- 
shirt contained a highlighted 
Cleveland-area phone number 
that, when dialed, played a 
snippet of lead single "Sur- 
vivalism." In this issue of Bill- 
board, the song climbs two 
positions to No. 2 on the Mod- 
ern Rock chart. 

By late February, a "Year 
Zero" trailer was made avail- 
able at yearzero.nin.com. 



er's end. an ex- 
known by fans 
as "the Presence." appears. 
The Presence is a recurring 
theme throughout the cam- 
paign and is featured on the 
album's cover. 

Ironically, with its numer- 
ous pirated downloads avail- 
able, the whole album has not 
leaked yet. According to a 
source, the only leaks are the 
ones Reznor approved himself. 

With his unveiling of "Year 
Zero," Reznor may, whether 
he realizes it or not, be build- 
ing a new option for present- 
ing music that augments the 
existing CD/tour scenario. 

"It's not about slapping 
something on top of an ex- 
isting experience," the 
source says. "It must be its 
own entity. Make the experi- 
ence as immersive as possi- 
ble for fans." 
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>»ITUNES 
ADDS NEW 
PURCHASING 
FEATURE 

Addressing a concern 
long held by record 
labels, the iTunes 
Music Store has 
introduced a new 
purchasing feature 
that allows users to 
buy the remainder of 
an album, in one click, 
after initially 
purchasing select 
tracks from it on an a 
la carte basis. The 
"Complete My Album" 
feature will 
automatically adjust 
prices of the remaining 
tracks based on how 
many tracks have been 
purchased a la carte. 

^NAPSTER, 
AT&T IN 
WIRELESS 
MUSIC TIE-UP 

Napster and AT&T have 
agreed to a deal to 
provide some of the top 
U.S. phone company's 
wireless and high- 
speed Internet 
customers with free 
digital music. The 
service will be available 
beginning April 1 and 
will enable qualifying 
users unlimited access 
for one year to more 
than 3 million tracks 
through Napster to Go. 
Those customers can 
transfer some tunes to 
compatible wireless 
phones and music 
devices. 

»>HASTINGS 
REPORTS Q4 

Hastings Entertainment 
posted a net income of 
$5.1 million, or 45 cents 
per diluted share, on 
revenue of $174.2 
million in the three- 
month period ended 
Jan. 31. That was down 
26.3% from the $7 
million in net income, 
or 61 cents per diluted 
share, generated last 
year in the same time 
period, when sales 
were $145.8 million. 
Hastings 

chairman/CEO John 
Marmaduke says the 
company was 
disappointed with the 
results, attributing the 
shortfall to a highly 
promotional 
environment and 
company 
merchandising 
initiatives that fell short 
of expectations. 
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NET EFFECTS 

Three Big Ways The Net Neutrality Debate Affects The Music Business 



The fight over network neutrality is 
spreading to the music business. 

An alliance of 1 50 musicians and in- 
dependent labels — led by Washington, 
D.C. -based artists' rights watchdog 
the Future of Music Coalition 
and boasting supporters in- 
cluding R.E.M.. Stone Gos- 
sard from Pearl (am, Ted Leo. 
Boots Riley and Death Cab for 
Cutie — is joining the fray of 
special interest groups catling for 
government regulation ensuring that 
all Internet traffic is treated equally. 

"Net neutrality," as the issue is known, 
centers around a plan by some leading 
cable and telephone internet suppliers 
to charge companies for the fastest Web 
connections to consumers — in effect 
creating a high-speed toll road on the 
Information superhighway. 

The subject has inspired ongoing de- 
bate in tech circles and in Washington 
for the better part of two years. But with 
an awareness campaign they're calling 
"Rock the Net," the Future of Music 
Coalition and co-sponsors Noise Pop 
and Zeitgeist Artist Management are 
hoping to involve the music business 
and push the conversation further into 
the mainstream. 

"There needs to be a level playing 
field where artists can compete on 
merit and create their art in open en- 
vironments and connect to fans in 
open environments," says Jenny 
Toomey, executive director of the Fu- 
ture of Music Coalition. 

Companies that favor a tiered-access 
environment like AT&T and Verizon 
publicly deny any intention to undercut 
the existing consumer experience on 




the Web. Instead they argue that charg- 
ing companies for dedicated delivery 
pipes could prevent Internet traffic jams 
stemming from large data files such as 
movie and TV show downloads. 
Through advocacy groups like 
Hands Off the Internet they 
also argue via their Web site 
(handsoff.org) that regula- 
tion, no matter how well in- 
tentioned, will stifle innovation 
on the Web. Representatives for 
Hands Off the Internet declined a re- 
quest for comment. 

Net neutrality supporters, on the 
other hand (Google. Yahoo and Ama- 
zon among them), want the Internet to 
remain as is, without traffic to and from 
select Web sites receiving priority treat- 
ment. Meanwhile, consumer advocacy 
groups like the Save the Internet.com 
Coalition fear a negative impact on the 
ability of those who can't afford connec- 
tion fees — smaller companies, bloggers 



and hobbyists — to disseminate infor- 
mation and content. 

"This is nothing more than a new bot- 
tleneck fee, a corporate broadband tax, 
that will discriminate against less pow- 
erful voices that are unable or unwill- 
ing to pay such fees," says Rep. Fd 
Markey, D-Mass., chairman of the 
House Subcommittee on Telecommu- 
nications and the Internet. 

Billboard breaks down three aspects 
of the music business that could be af- 
fected by a lack of net neutrality. 

RETAIL 

One fear among Rock the Net support- 
ers is a potential negative impact on 
small retailers if larger stores are able 
to offer faster downloads and streams. 

"This is something that wouldn't nec- 
essarily be disclosed to the user," says 
Andy Schwartzman, president of the 
Media Access Project, a tech industry 
watchdog. "All you'll know is if you go 




NET NEUTRALITY AND THE LAW 



Turning the concept of net neutrality into a law or reg- 
ulation has proved complicated so far. Six bills were in- 
troduced in Congress last year— three in the House and 
three in the Senate— addressing various aspects of net 
neutrality. None became 
law. So far this term, one bill 
has been reintroduced. 

Sens. Byron Dorgan, D- 
N.D., and Olympia Snowe. 
R-Maine, in January reintro- 
duced the Internet Free- 
dom Preservation Act 
(S.215). They hope the bill would ensure that broadband 
service providers do not discriminate against Internet 
content, applications or services by offering preferential 
treatment. The bill is intended to prevent the services 
from offering certain content providers special deals, 
faster speeds or better access to consumers than are 
offered to other providers. 

Meanwhile, the FCC is seeking comments from inter- 
ested parties about current business practices in the 
broadband marketplace. Commission chairman Kevin 




Martin says the FCC is not aware of any operator cur- 
rently blocking access to lawful online content. But the 
agency wants to ensure that consumers have access to 
content of their choice, especially since a very few con- 
centrated broadband providers exercise powerful— and 
not always consumer-friendly— control over the pipes 
that come into homes and businesses. 

The FCC also wants to hear parties' thoughts on whether 
it should adopt a principle of "nondiscrimination," as used 
in the net neutrality debate. How would nondiscrimination 
be defined, and what should the principle say? The debate 
promises to be lively and complex, involving extremely 
technical concepts like Internet fragmentation, interconnec- 
tivity of networks and protocol layering. Even the two men 
responsible for designing the basic communications pro- 
tocol for the Internet— TCP/IP— disagree about it. 

Robert Kahn, who is now president/chairman/CEO 
of the Corporation for National Research Initiatives, has 
warned against net neutrality legislation, saying it could 
inhibit experimentation and innovation. Vinton Cerf, 
now Google VP/chief Internet evangelist, is generally in 
favor of legislation. —Susan Butler 



to site A you can get your downloads re- 
ally fast, and if you go to site B you get 
your downloads more slowly." 

Aram Sinnreich, an analyst with Los 
Angeles-based Radar Research, coun- 
ters that, while such a trend might aid 
big payers like Apple in the short run, 
increased delivery costs in a low- 
margin business could undercut the 
ability of even the biggest players to 
make money selling music. 

MARKETING 

With bloggers, user-generated content 
and viral content playing a vital role in 
how independent musicians and labels 
promote themselves in the current en- 
vironment, some fear a decline in pop- 
ularity of such experiences in a 
non-neutral net environment. 

" I should be able to download a blog 
at the same speed I can download 
CNN.com." says Jordan Kurland, who 
manages Death Cab for Cutie for Zeit- 
geist Artist Management. "For all the is- 
sues that the business is having right 
now, one of the greatest things to come 
out of the Internet revolution is the sense 
of discovery. If this were 1997, how did 
people find out about Neutral Milk 
Hotel? They found out by college radio, 
word-of-mouth and press. Now, because 
of tastemaker Web sites and blogs, what 
was Neutral Milk Hotel 10 years ago is 
the Arcade Fire today." 

MAJORS VS. INDIES 

So far, the major labels are keeping mum 
on the issue of net neutrality. Reps for 
all four majors and the RIAA declined 
to speak when called for comment. 

Sinnreich says there are long-term 
power/influence benefits for the ma- 
jors and other traditional big-media 
players in a shift to a non-neutral net 
environment. "All of a sudden it 
makes it much harder for the inde- 
pendent musician to reach a global 
audience and makes a major label 
contract that much more valuable by 
comparison," he says. "It shifts the 
balance of power away from commu- 
nities and individuals and back to- 
wards the big dogs." 

1 ndies liken the issue to the consoli- 
dation of radio. Bloodshot Records co- 
owner Nan Warshaw says, "We have to 
fight to keep equal access so we don't 
end up with a situation like we have with 
commercial radio, where indie labels 
don't have the access that major labels 
do, where it's all about big money rather 
than the quality of the art." 

A source close to the FCC. however, 
says comparing broadband with radio 
amounts to hyperbole, since the spec- 
trum available for AM and FM broad- 
casts is immensely more limited than 
Internet bandwidth. •••• 
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»>FCC 
APPROVES 
UNIVISION SALE 

As expected, the FCC 
has approved the 
acquisition of Univision 
Communications by 
investor group 
Broadcasting Media 
Partners. The sale was 
set at approximately 
$12.3 billion or $36.25 
per share. The 
acquisition was 
finalized March 29 and 
Joe Uva is now 
expected to step in as 
the company's new 
CEO. 

»>SONYBMG 
U.K. LAUNCHES 
A&R WEB 
COMMUNITY 

Sony BMG U.K. is getting 
closer to the unsigned- 
artist community through 
a new interactive Web 
initiative. The music 
major is encouraging 
musicians to become 
members of its RCA or 
Columbia labels' A&R 
"virtual neighborhood," 
where users can post 
tracks, editorial and 
visual content. And staff 
at Sony BMG U.K. are 
participating across the 
new platform as bloggers 
and digital ASRs. The 
project is the brainchild 
of Ged Doherty, Sony 
BMG U.K. and Ireland 
chairman/CEO. 

»>EMI, 
BERTELSMANN 
SETTLE NAPSTER 
SUIT 

EMI Group and 
Bertelsmann AG 
reached a settlement 
March 26 on litigation 
stemming from the 
German media 
company's investment in 
music file-sharing 
software company 
Napster. They did not 
release details of the 
agreement, which 
settles one of the 
numerous lawsuits 
targeting Napster. 
Bertelsmann admitted 
no liability as part of the 
settlement. 

Compiled by Chris M. 
Walsh. Reporting by Lars 
Brandle, Antony Bruno, 
Susan Butler, Ed 
Christman, Leila Cobo, 
Chris M. Walsh, Ayala 
Ben-Yehuda and Reuters. 
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Insane 

Clowns 

Prosper 

High-Charting First Weeks 
Are Only One Element 
Of Rap-Rockers' 
Grass-Roots Business 



Despite the No. 20 debut on The Billboard 200 
from Insane Clown Posse's (ICP) "The Tem- 
pest," principal player Violent J knows what is 
about to happen. 

"We do our best sales in our first two weeks, 
and then we fall off," Violent J says. 

The album, self-released on the act's own 
RED-distributed Psychopathic Records, sold 
33,000 units in the United States in its first 
week on the tally, according to Nielsen Sound- 
Scan. As the Detroit-based rock/rap hybrid en- 
ters its 20th year of existence, the act's fan base, 
which 1CP lovingly refers to as "juggatos" (for 
him) and "juggalettes'' (for her), is still show- 
ering its support. 

And even though first-week sales of "The 
Tempest" — the act's 1 1 th charting album — are 
significantly tower than the 73.000 units sold 
by the act's last full-length. 2004's "Heirs Pit," 
Violent J isn't worried. That's because ICP has 
an entire industry to fall back on. 

A smaller, more underground version of Kiss 
and its "Kiss army," perhaps. ICP feeds its jug* 
galos and juggalettes a bevy of products, from 
board games and lunch boxes to lighters and 
watches, and stages its own multiday conven- 
tion of sorts (the Gathering) every July. Dates 
have not yet been set for this year's event, but 
last year's fest — staged outside of Columbus, 
Ohio — featured such performers as Too Short, 
Digital Underground and Drowning Pool. The 

Columbus Dispatch estimated last year's atten- 
dance in the 7,000 range. 

"We do everything but the actual manufac- 
turing of the CDs." Violent | says. "That's the 
only thing we don't do yet, but we're getting a 
damn pressing plant one day." 

For now, the act will have to settle for about 
30 full-time employees manning its own stu- 
dio, office and 25,000-square-foot warehouse 
space. ICP also started an extreme wrestling 




league in the JCW (Juggalo Championshit 
Wrestling), and works such artists as Twiz- 
tid. Blaze and Boondox under the Psycho- 
pathic banner. A recently launched imprint. 
Hatchet House Records, will release lesser- 
known acts. 

While ICP has worked with its share of major 
labels, it launched Psychopathic in 1991 to re- 
lease albums from side projects and friends. 
The company is headed by Bill Dail, who de- 
clined to be interviewed. 

"When we first started off, we did everything 
ourselves, and the goal was to get a record deal." 
Violent J says. "We sold more and more CDs 
and figured out how to get it in the stores and 
we figured out how to do merchandise. Once 
we got signed, we realized the label only did 
what we were doing." 

The band has had a sometimes contentious 
relationship with major labels, most notably 
its well-publicized scuffle with Disney-owned 
Hollywood Records over the content of its 1997 
album "The Great Milenko." The act eventu- 
ally signed to Island, and went completely in- 
dependent for the release of 2002's "The 
Wraith: Shangri-La." While the act's sales have 
never come close since to matching the 1.7 mil- 
lion units sold by "The Great Milenko." its two 
independent full-lengths have sold more than 
220.000 units each. 

The act's entire catalog of full-lengths and 
EPs has sold 6.5 million units, according to 
Nielsen SoundScan. And even though CD sales 
are declining, ICP business is doing just fine. 
Violent | says. 

"Our merchandise today does better than it 
ever has," he says. "But there's probably no 
chance in hell that The Tempest' will go plat- 
inum. But if we can get it over 100.000 units, 
I'll be happy as hell because 1 know that'll bring 
a lot of revenue into the company." •••• 

Additional reporting by Keith Caulfield in 
Los Angeles. 
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MUSIC BEFORE 
MOVIES 

National CineMedia Taps DMI For Audio 



On average, 600 million peo- 
ple visit the more than 14.000 
National CineMedia movie 
theater auditoriumseach year. 

"That's a lot of earballs." 
says Tcna Clark, founder, 
CEO and chief creative offi- 
cer of DMI Music & Media 
Solutions, which has been 
tapped to be the exclusive 
audio provider for NCM, op- 
erator of the AMC, Cinemark 
and Regal brands. 

The partnership provides 
record labels and artists — 
newcomers and veterans — an- 
other avenue to connect with 
an attentive audience in an en- 
tertaining way, Clark adds. 

For NCM , it offers a "great 
opportunity" to entertain peo- 
ple beyond the feature film, 
says Cliff Marks, president of 
sales and marketing at NCM. 

Though the partnership 
is fresh, it's already result- 
ing in audio "screen time" 
for Michael Buble, Jo|o, KT 
Tunstall, Nickel Creek. Car- 
bon Leaf and others. 

Stephanie Hopson, 
senior manager of 
marketing and adver- 
tising at Vanguard 
and Sugarhill 
Records, speak: 
of the positive 
effects of this 
promotional 
tool, which 
labels must 
buy into. 

"I've seen com- 
ments from fans on 
artists' MySpace 
pages where they 
write, 'I bought 
your record after 
hearing your song 
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NEW JOBS AT NIELSEN 
Nielsen Business Media's Li- 
censing & Events Group has 
launched a new central con- 
ference group that will be re- 
sponsible for the execution, 
marketing, promotion and 
sales for The Hollywood Re- 
porter (THR), Billboard and 
multibrand events. 

The group will be led by 



Michele Jacangelo, executive 
director of conferences and 
events. Prior to the new po- 
sition, she was responsible 
for running the Billboard 
events team. Also joining the 
group is Karl Vontz, as direc- 
tor of sponsorship sales. He 
was previously responsible 
for sponsorship sales for Bill- 
board events. 



Jacangelo and Vontz report 
to Nielsen Business Media VP 
of licensing and events Howard 
Appelbaum. 

Reporting to Jacangelo are 
Matt Pollock, who returns to 
Nielsen Business Media as di- 
rector for multibrand confer- 
ences; Margaret O'Shea, who is 
promoted to conference direc- 
tor for Billboard; and Bobbi 
Frank, who is named confer- 
ence manager for THR. The 
team will collectively execute 
more than 20 events in 2007. 

Nielsen Business Media also 



names Lila Gerson director of 
marketing for the events 
group. She most recently 
worked with the Rosen Group, 
overseeing publicity. 

CREATING A QUINTET 
Teen band Creation has an- 
nounced a worldwide "Join 
the Band" contest on You- 
Tube sponsored by Gibson 
Guitar and Billboard that will 
run through April 23. The 
members of Creation are four 
young musicians committed 
to promoting peace through 



Ipxci usiyEj 

while waiting for the movie 
to start.' That's the kind of re- 
action you want." 

Under the terms of the 
deal, DMI — specifically its 
Private Label Radio divi- 
sion — will create exclusive 
preshow music program- 
ming for NCM cinemas na- 
tionwide. Additionally, 
Private Label Radio will pro- 
duce music and video con- 
tent for the lobbies and other 
common areas (restrooms. 
for example) of NCM 's affil- 
iated theaters. 

In each scenario, the art- 
ists are front- and back- 
announced, says Andy 
French, VP of media services 
and label relations at Private 
Label Radio. 

Prior to partnering with 
DMI. Marks says NCM's 
music strategies were "scat- 
tered" at best. "At one 
point, we worked di- 
rectly with labels," he 
says. "At other points, 
different brands 
brought us music 
programs. With 
DMI, we havea 
company that 
1 knows the 
L brands and 

I the bands." 

At press 
J time, DMI 
was in the 
process of lin- 
ing up a corpo- 
rate sponsor 
for its NCM 
program. 



the universal language of 
music. Their current mission 
is to find another band mem- 
ber between 12 and 15 years 
old who lives in the New York 
tri-state area. Eligible teens 
can enter by going to cre- 
ationband.org/contests or 
youtube.com/creationband. 

The winner will be an- 
nounced April 23 by Gibson 
Guitar chairman/CEO Henry 
Juskiewicz at Nile Rogers' We 
Are Family Foundation Gala at 
the Hammerstein Ballroom in 
New York. •••• 
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Downward Mobility 

Cingular And Sprint Mobile Music Price Cuts 
Take Center Stage At CTIA/Billboard Conferences 



Acquiring music from mobile 
phones just got a lot easier. 

Wireless operators Cingu- 
lar Wireless and Sprint have 
announced a plan to mas- 
sively reduce the cost of ac- 
quiring music from their 
respective mobile music serv- 
ices. The decision was only 
one of several music industry 
initiatives to rise out of mo- 
bile entertainment confer- 
ences just wrapped by both 
Billboard and CTIA-The Wire- 
less Assn. in Orlando, Fla. 

Sprint in particular moved 
the bar by convincing both 
major and independent rec- 
ord labels to lower their music 
licensing rates so that it could 
slash its per-track download 
price from $2.50 to 99 cents, 
matching that of online mu- 
sic services. 

"We still contend that there 
is value to over-the-air down- 
loading," Sprint director of 
wireless data applications 
Alana Mueller said, "but the 





Samsung's Upstage 



marketplace has clearly stated 
what they want. That's the 
price that the consumer has 
in mind." 

Mueller said convincing la- 
bels to make the cut wasn't 
easy. More than 15 million 
songs have been downloaded 
from the store since it 
launched in November 2005 
— a small percentage of 
which were promotional give- 
aways — but she said both la- 
bels and carrier felt more 
could be done, 

"One thing we're all ac- 
knowledging is that we need 
to listen to our customers," 
Mueller said. "We all believe 
this is a better way to bring 
people to music and mobile 



content in general." 

Record label sources have told 
Billboard prior to this announce- 
ment that they would consider 
reducing their music licensing 
fees in return for a guaranteed 
number of sales during the 
course of a fixed period. Another 
plan might involve labels ask- 
ing for a percentage of the 
monthly data plan Sprint 
charges customers to access the 
music store, which ranges from 
SI 5 to $20 per month. Neither 
Sprint nor record label 
sources would confirm 
if either scenario played 
a role in Sprint's pricing 
reduction, but sources 
close to labels say it is 
"more than likely," 

Meanwhile, Cingular 
is offering customers a 
free subscription to the 
Napster music service 
for a year. The deal bun- 
dles the Cingular wire- 
less network with 
parent company AT&T 
Customers who sign up 
both AT&T's Internet serv- 
ice and a two-year Cingular 
wireless contract can take ad- 
vantage of the offer, and trans- 
fer subscription music to 
supported phones. 

When Cingular first intro- 
duced its mobile music sub- 
scription service, VP of 
consumer data products Jim 
Ryan predicted adding a mobile 
element to services like Napster 
would double Napster's sub- 
scriber base in a year. He lias 
not backed off that claim. 

"We're really committed to 
this and think we can make a 
big difference," he says. "So, 
yeah, we're putting our money 
where our mouth is." 

Other initiatives announced 
at the March 26-29 confer- 
ences include: 



■ BMI released its annual 
projections on the state of 
the ringtone business, which 
might not bode well for 
those relying on the current 
craze for future revenue. 

The performance rights 
group predicts that this year, 
U.S. ringtone sales will fall for 
the first time to $550 million, 
$50 million less than the total 
revenue received at the end 
of 2006. Ringback tone sales, 
though, are expected to total 
$65 million this year. BMI did 
not measure ringbacks last 
year so it has no bar to weigh 
this total against. 

■ Mobile marketing firm 
Mozes has landed a deal with 
Universal Motown and Uni- 
versal Republic under which 
more than 60 artists can now 
use the company's text- 
messaging service to create 
mobile fan communities. 
Mozes announced the deal at 
Billboard's Mobile Entertain- 
ment Live conference, of 
which it was the title sponsor. 

The text-message cam- 
paigns can be used to com- 
municate with fans, as well 
as launch text-to-win con- 
tests for such prizes as back- 
stage passes, access to new 
music and more. 

■ Internet radio service Mer- 
cora will start marketing and 
distributing its mobile music 
technology from Microsoft's 
Windows Mobile Web site. 
The service allows users to lis- 
ten to Mercora's peer-to-peer 
Web radio service, as well as 
stream music stored on their 
PC and that of their friends, on 
any Windows Mobile phone. 
The company also sard that 
the mobile version of its serv- 
ice is now its flagship product. 

■ Sprint unveiled a new 
music phone, Samsung's 
Upstage. The two-sided 
phone sports a traditional 
phone interface on one side 
and an MP3 player interface 
on the other. Users can 
switch power between the 
two by pressing a "flip" but- 
ton on the side. The phone 
works with the Sprint Music 
Store and sports an SD 
memory slot for up to 2 GB 
of removable storage. It will 
become available in April 
for about $150 with a two- 
year contract. 
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Making 'Hie Brand 
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Subtle Impact 

Power Of Suggestion Helps Toyota Yaris Reach Indie Fans 
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Toyota's subcompact sedan, the 
fuel-efficient Yaris, was om- 
nipresent during the recent 
South by Southwest conference 
(SXSW) in Austin. But not in 
that typical corporate giant way 
of hitting consumers over the 
head. Yaris instead prefers the 
power of subtle sugges- 
tion — which, tak 
note, might just 
the best way to 
reach card-carrying 
members of the 
indie music com 
munity, a core demo 
for Yaris. 

Though Yaris was a major 
sponsor of the conference, it 
would have been unclear to a 
casual observer that the com- 
pany was affiliated with the au- 
tomotive industry, as the 
Toyota name did not appear on 
any signage. 




"We're not interested in 
buying our way into South 
by Southwest," a Toyota 
spokesman says. "We give 
South by Southwest a budget 
to do things. We want to em- 
power the independent 
music scene." 

Toyota wants to take noth- 
ing away from the indie 
music scene, but give it 
tools to move forward, 
the spokesman adds. 
This is the second 
year that Yaris was in- 
volved in SXSW. Last year, 
Toyota's goal was to create 
awareness for the then brand- 
new vehicle. This year, the 
mission was to sustain that mo- 
mentum and integrate the 
brand deeper into the heart and 
soul of SXSW. 

To accomplish this, Toyota 
worked closely with a handful 



of strategic partners, including 
its ad agency Saatchi & Saatchi. 
Urban Outfitters, 206Partners. 
the American Poster Institute 
and Drill Team/lnsound. 

The cornerstone of Yaris' 
presence in Austin revolved 
around its Free YR Radio cam- 
paign, which hosted SXSW's 
opening-night party at La Zona 
Rosa. The Rapture and the 
Pipettes performed. 

The multiphased Free YR 
Radio initiative celebrates non- 
commercial and college radio. 
"It's about honoring the little 
guy in the cultural landscape," 
says Kerry Murphy, a princi- 
pal in 206Partners. "All these 
indie artists have benefitted 
from noncommercial and 
college radio." 

The yearlong program kicks 
off in the coming weeks with 
free in-store concerts at Urban 




Outfitters locations in 12 
markets, including New York, 
Chicago and Minneapolis. 

Murphy and Urban Outfit- 
ters music director Dry w 
Scully are in the process of fi- 
nalizing the lineups for these 
shows, which will be co-pre- 
sented by local noncommercial 
radio stations like WXPN 
Philadelphia and KEXP Seat- 
tle. While no one's talking, we 
wouldn't be surprised if the 
Rapture and/or the Pipettes — 
or even the Klaxons — perform 
at an in-store or two. 

In the course of the in-stores. 
participating bands will create 
custom-designed Yaris automo- 
biles, which will be used for 



contest giveaways. 

The Free YR Radio campaign 
culminates later this year with 
a benefit CD. Featuring tracks 
by the participating bands, the 
disc will be sold at Urban Out- 
fitters stores nationwide — with 
proceeds going to the various 
noncommercial radio stations. 

Throughout, Yaris' position 
is simple enough: to create op- 
portunities and tools for cre- 
ative self-expression, says Joan 
Coraggio, senior manager of 
Saatchi & Saatchi LA's Brand 
Integration Group. 

Toyota and its strategic 
partners will certainly keep 
close tabs on Yaris sales for 
the duration of Free YR Ra- 



dio. But they'll also be gaug- 
ing the program's success by 
online hits at yaris-sxsw.com, 
word-of-mouth audits and 
face-to-face experiences, Drill 
Team president Matt Wish- 
now says. 

The featured acts will likely 
use similar metrics to measure 
their own success in the cam- 
paign. Martin Kierszenbaum, 
head of Cherrytree Records 
(the Pipettes" U.S. label), calls 
such branded partnerships "in- 
valuable." That is, he adds, as 
long as it's not disruptive to his 
acts' style. •••• 
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On The Hot Seat 

Copyright Chief Urges Publishing License Reform 



At first, the hearing seemed routine: Rep. Howard Berman, D- 
Calif., was chairing the session before the House Judiciary Sub- 
committee on Courts, the Internet and Intellectual Property. 
Members were hearing yet another update on efforts to reform 
the compulsory license for compositions, section 115 of the Copy- 
right Act. Register of Copyrights Marybeth Peters began testi- 
fying about the importance of license reform to promote legit- 
imate digital music offerings. I quickly leafed through pages of 
her prepared testimony— and then hesitated on page eight. 

"As we have seen, licensors have rarely turned down the op- 
portunity in the digital age to seek royalties, even when the basis 
for their requests is weak at best." Was the copyright chief crit- 
icizing copyright holders? As I read on, the last two pages made 
Peters' position very clear. She sees licensing structures for music 
publishing as an obstacle to digital progress. 

Publishers have historically been well-served by allocating 
licensing for performances to a performing rights organiza- 
tion (PRO)— ASCAP, BMI or SESAC— and for reproductions 
and distributions to publishers directly or to an agent (such 
as the Harry Fox Agency [HFA]), Peters testified March 22. But 
"that division of labor is archaic, inefficient and unfair [at least 
to a licensee] in this age of digital transmission of music. As the 
lines between performance and distribution have become 
blurred, the opportunities for confusion and even abuse have 
become intolerable." 

Peters added that some digital services "are exposed to de- 
mands from the agents for both the mechanical and the per- 
formance rights and are threatened with lawsuits if they do not 



acquiesce." She urged the law- 
makers to clarify the types of li- 
censes required for the trans- 
mission of music 

Section 115 covers repro- 
duction and distribution rights 

in compositions (mechanical rights for physical goods; digital 
phonorecord delivery— or DPD— rights for digital deliveries). 
But some digital uses involve both DPD and performance rights. 

Such forceful language from Peters, who tells me that she has 
worked harder for music interests than just about anything else, 
shows just how frustrating this three-year reform process has 
been. And the parties' activities outside Washington, D.C., are not 
going unnoticed on Capitol Hill. 

Most recently, ASCAP surprised the parties involved in section 
115 reform when it asked a federal court in New York— during a 
rate-setting proceeding for performance royalties— to do more 
than decide rates. ASCAP wants the court to declare that all 
downloads, which require a DPD license, also require a perform- 
ance license (Billboard, March 17). During past section 115 re- 
form discussion, PROs reportedly told Peters and congressional 
members that the value of a performance triggered by a down- 
load wasn't compensable because it was so negligible. 

ASCAP's shift in position is due, in part, to the likelihood that 
TV programs with music may be downloaded from the Internet 
more frequently in the future. If this mode of delivery reduces 
the number of programs broadcast on TV— or if digital serv- 
ices benefit from such offerings— then the PROs' performance 




revenue from broad- 
casts could be hurt. 

Meanwhile, some 
ringtone providers 
have complained that 
they are being forced 
to secure perform- 
ance licenses or risk 
being sued for in- 
fringement, even 
though U.S. law does 
not clearly make a ringtone a public performance, a Digital Media 
Assn. (DiMA) executive says. The Copyright Office ruled last Oc- 
tober that a ringtone is a DPD of a composition under section 115. 
The decision is on appeal. 

Then there is the HFA dispute over interactive streams. Rather 
than litigate rights and hold up the launch of digital services, 
HFA struck a deal in 2001: Online services would pay royalties for 
reproduction and distribution rights for interactive streams and 
limited downloads once rates were set through industry nego- 
tiations or a rate proceeding. 

But when section 115 rates were proposed to the Copyright 
Royalty Board last November, DiMA was the only party that 
didn't propose a rate for interactive streams. HFA viewed the 
move as a bad-faith attempt to disregard the 2001 deal, so it 
withdrew a proposed license for MusicNet (a DiMA member). 

The hearing ended without a clear "next step." But sev- 
eral sources say that Berman may have his staff draft a sec- 
tion 115 bill, since the parties have not drafted one that 
pleases them all. 
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Chain Reactions 

Tower's Brand Lives On: Trans World Faces The Future 



Though Tower Records may be 
gone, its name will live on. But 
Trans World chairman/CEO 
Bob Hlggins says those looking 
to music retail's future should 
turn to his 992-unit chain. 

The Tower Records logo has 
been high profile this year, un- 
fortunately thanks to how the 
chain's liquidation is affecting 
the rest of the U.S. music indus- 
try. But it looks like the Tower 
name and spirit will survive, 
even if not in the same place. 

The Tower Records logo and 
towerrecords.com online store 
were auctioned recently for 
$4.2 million to Caiman Rec- 
ords, an online merchant based 
in Montreal with offices in 
Florida and on Tortola in the 
British Virgin Islands. 

In addition to its Web site. 
Caiman also sells through 
Amazon and eBay. 

Caiman is not returning calls, 
so we don't specifically know 
what its plans are for the assets 
it acquired. But Retail Track can 
make a pretty good guess that 
towerrecords.com will consol- 
idate easily with caiman.com. 
In its heyday, the Tower site was 
generating about $25 million 
in annual business, a nice 
chunk of change. 

It will be more interesting to 
see what the company does with 
the Tower Records brand. For 
one. Tower founder Russ 
Solomon will open his first new- 
record store in the original 
Sacramento location in April or 
May. Before the auction. 
Solomon made it well-known 
that he would like to use the 
Tower name, if he could strike 
a deal with the new owner. 

Sources indicate that it's un- 
likely Solomon will get to use the 
lower name, but he doesn't need 
it because he is still the living 
embodiment of the Tower spirit. 

Reaction to Solomon open- 
ing another record store has 
been mixed to say the least. The 
more respectful skeptics won- 
der simply why. After all, 
Solomon is at that stage of the 
game that some feel is the time 
to enjoy a life of leisure. 

The snot-nosed hooples on 
the industry message boards 
are even making fun of him, 
wondering why he doesn't open 
a typewriter shop or a horse- 



and-buggy store instead. 

Let's not even go near the de- 
bate about the future of the 
store or physical goods. And 
let's even forget about 
Solomon's past accomplish- 
ments. What I want to know is 
how a bunch of useless nobod- 
ies can naysay someone who is 
81 years old and still has 
dreams. Someone who is 
making a stand against 
the prevailing wisdom, is 
taking on the challenge 
of starting a new busi- 
ness and who, most of 
all, is still pushing the 
ball up the field. 

Speaking of industry 
legends, at the Trans 
World vendor apprecia- 
tion dinner at the Rain- 
bow Room in New York, 
Higgins acknowledged 
that times are tough for 
music-store merchants. 
In response, he said the 
chain is right-sizing its 
inventory offering and 
will continue to deliver 
value to consumers. 

But Higgins also reminded 
vendors that the chain is build- 
ing its online presence, too. 
"Very shortly," he said, "Trans 
World could be at the $100 mil- 
lion mark for online sales," 
which presumably will come 
from both the sale of physical 
product and digital downloads. 

He reminded labels that they 
still need to deliver the right 
kind of experience to digital 
music shoppers and added, 
"That can only happen if the la- 
bels remove [digital rights man- 
agement], which undermines 
the download business." 

Meanwhile. Trans World pres- 
ident Jim Lltwak called on the 
majors to develop a new physi- 
cal format to replace the CD. He 
emphasized that 2006 was a tran- 
sition year, but it laid the foun- 
dation for future growth. 

In the last year, the chain di- 
versified its product offering, 
launched a new Web site with 
V-Commerce. began experi- 
menting with CD-burning 
kiosks, shifted its marketing to 
drive traffic through TV com- 
mercials and improved its store 
culture through more intensive 
training efforts. 

Higgins promised that with 



the chain's strong balance 
sheet. Trans World would con- 
tinue to lead the way. 

THE ENVELOPE PLEASE: 

Trans World also presented ven- 
dor awards at the appreciation 
dinner. Fontana's Lou Mans- 
dorf won the indie sales repre- 




sentative of the year award, 
while Koch Records was tapped 
as the top indie label, and Al- 
ternative Distribution Alliance 
won the distributor award. 

At the majors, Mike Farrell 
and Jeff Bayard of Universal 
Music Group Distribution won 
the sales team award, while Is- 
land Def Jam was picked as the 
top major label, and UMGD 
won the vendor award. 

In movies, FUNimation's 
Kralg Thompson won the 
indie sales rep award, while 
Geneion was tapped as the top 
indie home video vendor. For 
the majors, Warner Home 
Video's Fran O'Keefe won the 
sales rep award, Sony Pictures 
Home Entertainment took the 
top studio award and Para- 
mount Pictures was the distrib- 
utor of the year. 

In videogames, Acrivision's 
Michael Clminera won the 
videogames sales rep award 
and THQ was named video- 
games vendor of the year. Mar- 
cus Mignone of Dedicated 
Sales took home the sales rep- 
resentative award for electron- 
ics and accessories, while Coby 
Electronics was honored as top 
vendor in that category. 
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More Fillmore 

Live Nation Expands A Venerable Venue Brand 



News that Lily Allen will play New York's famed 
Fillmore East on April 1 1 is not some sort of 
acid flashback. 

Live Nation says it is resurrecting the Fill- 
more brand with new venues in New York, 
Philadelphia and Detroit, with others to follow 
(billboard.biz. March 28). 

With this initiative. Live Nation hopes to roll 
out a live music brand to complement its 11 
House of Blues clubs across the country. Live 
Nation CEO of North American music Bruce 
Eskowitz says the Fillmore concept is at its 
heart an outgrowth of Live Nation's House of 
Blues club chain acquisition last year. 

"We felt the House of Blues was one of the 




greatest brands in all of live music," Eskowitz 
says. "Then we looked around and saw we had 
two Fillmores, one in San Francisco and one in 
Denver, which are both incredible. So how do 
we capture that, how do we take and re-create 
what we've done in San Francisco and Denver 
and make it available in other key markets?" 

So badda-bing, new Fillmores at existing rooms 
in New York, Philly and Detroit. In New York, 
Uve Nation has renovated Irving Plaza to create 
the Fillmore New York at Irving Plaza. I n Pliiladel- 
phia. the TLA is getting the makeover, and in De- 
troit the State Theatre is getting Fillmored. 

The Fillmore concept dates back to late pro- 
moter Bill Graham's legendary San Francisco 
venue that helped launch such acts as the 
Grateful Dead. Jiml Hendrlx, Santana and 
Janls Joplin After the huge success of the 
Frisco venue, Graham ran the Fillmore East 
from 1968 to 1971 in lower Manhattan, with 
the East Coast location helping draw such U.K. 
bands as Led Zeppelin, the Who. Pink Floyd. 
Black Sabbath and many others. 

One can't help but wonder what Graham 
would think of this. On the one hand, terms like 
"branding" and "rollout" might grate against his 
notoriously iconoclastic personality. On the other 
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hand, Graham never had anything against mak- 
ing a buck while giving people more than just a 
concert. Graham's philosophy was to give peo- 
ple an experience — and a free apple at the door. 

Eskowitz says the new Fillmores will hark back 
to the Graham era, with signature "dark, sophis- 
ticated" red paint, the Fillmore's distinctive chan- 
deliers, and vintage Fillmore and Fillmore East 
posters throughout. "In the case of New York, 
there is real significant attention being paid to a 
lot of the local New York music history that took 
place at the Fillmore East, including a renovated 
bar with the historic newspaper clippings and 
vintage posters and memorabilia." he says. 

"And the best is the apples at the door, just 
like the [original] Fillmore always had," an ob- 
viously pleased Eskowitz says. 

Irving Plaza itself has a great history. Con- 
verted into a musical venue after years as a Pol- 
ish dance hall, it has hosted such acts as U2, Dave 
Matthews Band, Eric Clapton, Pearl Jam and 
Red Hot Chill Peppers, and continues to be a 
major New York steppingstone for acts on the 
way up. Live Nation VP John Vlautin says the 
I rving pedigree will not be sacrificed, nor will the 
other rooms' in Philadelphia and Detroit. "We're 
not ignoring these rich histories, they will be in- 
corporated into the new culture," he says. 

The range of capacities for the Fillmores and 
the House of Blues clubs is similar, a fact not 
lost on Eskowitz. "Our idea is when they're in 
the same markets they would have different ca- 
pacities so they would never compete in terms 
of capacity," he says. "We have that flexibility 
to have the size of the venue meet the needs of 
the market." 

All this makes it seem like Live Nation is ever- 
increasing its focus on smaller venues, which 
falls in line with the industry trend. Eskowitz 
says it's more about being venue-deep in each 
market, offering a "portfolio" of capacities and 
moving with acts as they progress through them. 

This, of course, is how the concert business 
once operated. Promoters like Graham and 
those who followed took chances on acts in 
small venues (and often lost money) in the early 
stages of a band with hopes that the act would 
be loyal and continue to work with the same 
promoter when it reached headliner arena sell- 
out status later on. 

Consolidation and decp-pocketed mega pro- 
moters changed this model, focusing on paying 
huge amounts to artists who were a proven com- 
modity. But Live Nation's commitment to this 
smaller-venue space, as well as competitor AEG 
Live's own continued expansion in the under- 
1 0,000-seat venues, show a shift of sorts toward 
artist development and investing in the future. 

Of course, Graham was a true maverick and 
the anti-corporate promoter. But once he quit 
yelling, he might even have liked this Fillmore 
idea. His name will forever be associated with 
this "new" Live Nation brand. 

■ For 24/7 touring news 
pjy and analysis, see 

bill board. biz/touring 
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Enter Shikari. . . 
Exit Record Labels? 



Has U.K. Band Cracked The No-Label Model? 



LONDON — Pioneering rock 
band Enter Shikari is claim- 
ing victory over the label sys- 
tem after crashing the U.K. 
top five with its self-released 
debut album. 

"Take to the Skies," which 
the band put out on its own 
Ambush Reality imprint, en- 
tered the Official U.K. Charts 
Co.'s alburns survey March 25 
at No. 4 with sales of 28,000 
units, markingthe first signif- 
icant chart success for a new- 
act operating outside the tra- 
ditional label system. 

"This vindicates our deci- 
sion to do things ourselves," 
band manager Ian Johnson of 
London-based Mythophonic 
Management says. He notes 
that the band turned down sev- 
eral offers of "six-figure ad- 
vances" from major labels in 
favor of remaining independ- 



ent. The record is distributed 
by Vital, whose marketing arm 
Integral also "works with the 
band and management on 
what would normally be the 
day-to-day activities of a record 
label — marketing, administra- 
tion and creative strategy." ac- 
cording to managing director 
Peter Thompson. 

"There's not a major label 
out there that could have sold 
us more records in week one," 
Johnson says. "It's very easy 
for majors to throw money at 
something and smother it, but 
we actually spent less than we 
originally budgeted for." 

Outside of rock press ads, 
Enter Shikari relied upon its 
fanatical fan base to push the 
record into the charts. The St. 
Albans, England-based band, 
which fuses metal with hard- 
core techno, attracted consid- 



erable media attention last 
year when it sold out 
London's legendary 1,600- 
capacity Astoria — the only 
unsigned band to do so, after 
the Darkness — on the back of 
its MySpace popularity, 
where it lists more than 
100,000 friends. 

The album launched with 
two chaotic release-week in- 
stores at HMV shops in Lon- 
don and Manchester that 
Melanie Armstrong, music 
product manager for the mar- 
ket-leading retailer, describes 
as "exhilarating." 

"They remain off most peo- 
ple's radar." she says, "but ask 
any 15- or 16-year-old in the 
U.K.. and they are pretty much 
the coolest thing on the planet 
right now." 

The band funded the album 
recording by signing a world- 




wide deal in 2006 with Univer- 
sal Music Publishing that was 
inked by Mike McCormack, 
deputy managing director of 
U MP's U.K. operation. 

But McCormack and John- 
son — who previously ran 
indie label Must Destroy — re- 
main skeptical that Enter 
Shikari's success will threaten 
the label model. "More bands 
will want to do things them- 
selves, but it's not as easy as 
we're making it look." John- 



son says. "The boys have 
played over 500 shows since 
they left school, so they had 
everything in place to make it 
stand up. And most sensible, 
career managers would find 
it very difficult to turn down 
the sort of money we were get- 
ting offered." 

The band itself, however, is 
confident this will be the fu- 
ture, at least for some artists. 

"It's not like we're some 
ruthlessly ethical DIY punk 



band," singer Rou 
Reynolds says. "Initially 
we did everything our- 
selves out of necessity, 
not choice. But it defi- 
nitely suits us — and it 
will suit others as digital 
becomes more impor- 
tant and people cut out 
the middle man." 

The band will travel to 
the United States in May 
for live dates, booked by 
the William Morris 
Agency, but it seems un- 
likely to attempt to repli- 
cate its self-released 
success stateside. With 
the album licensed to 
PIAS in Europe on a similar 
basis to the Vital deal. John- 
son says the band is negotiat- 
ing with three major labels for 
a U.S. deal, but will remain in- 
dependent at home. 

"America's just too big for 
us to do things on our own," 
he says. "But as long as it ain't 
broke in the U.K.. I'm not in- 
clined to fix it." 

Additional reporting by 
Courtney Lear in London. 
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SYDNEY— It already has op- 
erations on three continents. 
Now Modular Recordings, the 
self-styled "coolest label in the 
world." plans to add a fourth. 

Since launching nine years 
ago. a combination of major- 
label funding and indie-label 
attitude has propelled Sydney- 
based Modular to heavy- 
weight status in Australia and 
garnered it an international 
cult reputation. 

"Bands around the world 
are now approaching us to 
sign them," label founder and 
managing director Steve "Pav" 
Pavlovic says in a rare inter- 
view. "If we love them, we'll 
take them for whatever terri- 
tories they aren't signed to. 
We can offer them a guaran- 
teed global release — and as 
much in the U.K. as U.K. la- 
bels can offer." 

The notoriously media-shy 
Pavlovic has steadily expanded 
Modular's reach since launch, 
opening offices in New York 
and London while claiming 
worldwide sales of 3.5 million 
albums. The next planned step 
is to open an office in Japan 
this August. 



Pavlovic co-owns Modular — 
he declines to confirm the equity 
split— with Universal Music, 
which distributes it globally. 

The highest-profile acts on a 
growing roster are Australian 
metal trio Wolfmother and elec- 
tronica outfit the Avalanches. 
Recent worldwide signings in- 
clude London-based electron- 
ica/alt-rock band New Young 
Pony Club, San Diego-based 
indie-pop act the SoftLightes 
and teenaged Sydney alterna- 
tive band the Ghosts. The label 
also provides an Australian 
home for U.S. alt-rock trio Yeah 
Yeah Yeans and U.K. "nu-rave" 
act the Klaxons. 

Pavlovic says he has identi- 
fied four new signings for 
2007 — two Australian and one 
each from the United States 
and Europe. "Signing a band 
is just about whether I like 
them or not." he says. "I'm not 
a musician or producer, but I 
have good ears. I work with 
artists and support them." 

What links Modular's roster, 
he adds, is that "all the bands 
hang out, play and party to- 
gether. We have similar inter- 
ests and tastes. They support 



each other on the way up." 

It's an attitude that appealed 
to New Young Pony Club, 
which releases its Modular 
debut album globally in May 
after being signed by London 



office GM Phil Hutchinson. 

"Their philosophy about 
partying hard and making 
great music attracted us," New 
Young Pony Club guitarist 
Andy Spence says. "They're 



highly influential, rastemak- 
ers respect them, and they de- 
vote a lot of time to each of 
their acts." 

Modular has a global staff of 
17, with its London and New 
York offices acting as overseas 
administration and A&R hubs 
for the label. Pavlovic would not 
expand upon the Japanese of- 
fice's role at this point, but says 
there is "a lot of interest" from 
the territory in Modular's acts. 

The "coolest label in the 
world" tag was initially applied 
by U.K. music magazine NME 
in September 2006 and hap- 
pily adopted by Modular. The 
label name carries particular 
clout in its home market, 
where its acts are favorites 
with tastemaking youth radio 
network Triple J. 

"When you sign to Modu- 
lar," Pavlovic says, "you get 
something money can't buy. 
You're dialed into a global 
network of magazines and 
radio stations who dig what 
we do." 

Triple J music director 
Richard Kingsmill says the 
network tends to consider 
every Modular release for air- 
play. "We rate them pretty 
highly," he says. "We usually 
find what they sign to be in 
sync with what we're inter- 
ested in playing. 

"Sometimes," he says, "early 
releases from some of their 
bands can be more style than 
substance, but they usually de- 
velop those acts into some- 
thing worthwhile." 



The label also has its retail 
admirers. "They're hardwork- 
ing, very aggressive," says Paul 
Nemath, managing director of 
six-outlet Sydney chain Fish 
Music. "Acts like Wolfmother 
and the Avalanches have 
worked for us." 

Wolfmother is the label's 
biggest act, having shipped 
more than 1.3 million units of 
its self-titled 2006 debut world- 
wide, according to Pavlovic. 

John Watson, the band's Syd- 
ney-based manager, says three 
"undeniable strengths" have 
boosted Pavlovic's progress: 
"Discovering innovative new 
artists very early in their ca- 
reers, convincing them to 
sign with his company and 
quickly surrounding them 
with a cool buzz that attracts 
tastemaker interest." 

Former concert promoter 
Pavlovic set up independent 
label Fellaheen in 1992, most 
notably signing guitar band 
Noise Addict. The group fea- 
tured a 14-ycar-old Ben Lee, 
now a domestic chart artist on 
his own Ten Fingers label. 

Modular launched in 1998 
as a joint venture with EMI 
Music Australia. Universal 
took over as Palovic's partner 
in early 2006. 

Universal Music Australia 
managing director George 
Ash says the label has been "a 
highly successful venture for 
us. It [has] allowed Pav to do 
what he does best — and al- 
lowed Universal to do what it 
does best." •••• 



GLOBALNEWSLINE 



>»BORDERS TO EXIT U.K. 

Borders Group is looking for a buyer for its U.K. business as 
it investigates ways of reducing its overseas expenditure. In 
a March 22 statement, the group's president/CEO George L. 
Jones said that going forward, the company would focus its 
efforts on the United States. "For us to be successful in reach- 
ing the goals we have for the U.S. domestic superstore busi- 
ness," he said, "we must significantly reduce investment in the 
international segment and explore strategic alternatives." 

The Ann Arbor, Mich. -based company has affiliates 
in the United Kingdom, Ireland, Australia and New 
Zealand. The 72-store U.K. and Ireland business, which 
employs more than 2,000 people, has already been 
put on the block. According to Borders U.K. and Ire- 
land CEO David Roche, "Until such time as a buyer is 
found, it is very much business as usual." 

—Lars Brandle 

TALENT SHOWS IN GERMANY 

Canadian group Billy Talent plus local acts Silbermond and 
La Fee were each double winners at the German record in- 
dustry's annual Echo Awards, held March 25 at Berlin's 
Palais am Funkturm. Atlantic/Warner-signed rock act Billy 
Talent won in the international newcomer and alternative 



rock categories, while Valicon/Sony BMG pop-rock band Sil- 
bermond was best national live act and took the hit of the 
year award for its single "Das Beste." Teenage pop/rock 
vocalist La Fee (Capitol/EMI) was named best national 
rock/pop artist and national newcomer. 

Veteran Munich-based German composer/producer 
Ralph Siegel received a lifetime achievement award, 
while singer/songwriter Yusuf (formerly Cat Stevens) 
received a special award for achievement as a musician 
and an ambassador between cultures. The most suc- 
cessful company of the night was Universal Music, whose 
acts collected nine of the 24 awards, which are voted 
on by an industry academy. The show was broadcast 
that night by national TV channel RTL. 

—Wolfgang Spahr 

>»GLASTONBURY LICENSE OK'D 

The organizers of the Glastonbury Festival have been 
granted a four-year license, beginning with this year's 
event (June 22-24). Mendip District Council, which li- 
censes the festival in Somerset, southwest England, green- 
lighted the festival March 26, with a site capacity of 
177,500, an increase from the previous 150,000. The allo- 
cation comprises 135,000 weekend tickets (on sale April 



1) plus 5,000 June 24-only tickets given to local residents. 
The remainder is largely allocated to staff, artists and 
crew. Weekend tickets are priced at £145 ($278), plus 
booking/postage. As part of a crackdown on scalpers, 
tickets were made available only on a first-come- 
first-served basis to 400,000 people who registered an 
application by March 5. This year's headliners are Arctic 
Monkeys, the Killers and the Who. —Lars Brandle 

»>ROOS LEAVES UNIVERSAL 

Universal Music Netherlands veteran Theo Roos has left 
the company. Effective immediately, president/CEO Roos 
is succeeded by Kees van der Hoeven, who has served as 
managing director of Universal Music Publishing Benelux 
(Belgium, the Netherlands and Luxembourg) since 1997. 
In his new role as president/CEO, Van der Hoeven reports 
to London-based Universal Music Group International chair- 
man/CEO Lucian Grainge. 

Roos also intends to step down as UMGI senior VP for 
the Nordic and Belgian region, but Universal says he will 
continue to serve in that role until the company recruits 
a successor. In a statement, Grainge described Roos as 
one of Universal Music's "most successful European exec- 
utives for these past 14 years," adding, "We're sorry he's 
decided to leave." —Lars Brandle 

•blZ f OT 24/7 global newi and analysis, sec blllboard.biz/global. 
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BY LEO CENDROWICZ 



What Next For Sony BMG? 



EC 'Stops Clock' On Merger Probe 



BRUSSELS— There's a strong sense of deja vu 
in the corridors of the European Commission, 
as officials reacquaint themselves with the 
Sony-BMG merger. 

Eight months after a European Union (EU) 
court annulled the original 2004 decision, the 
EC is being forced to revisit the probe in de- 
tail. It has now "stopped the clock" on the 
new probe while awaiting crucial information 
from the two industry giants and to buy more 
time to make the decision, originally due at 
the end of June (billboard. biz, March 23). 

The EC will "look at the deal in the light of 
current market conditions, including the 
growing sales of online music," EC spokesman 
Jonathan Todd says. "We are looking at 
whether the merger strengthens or creates a 
dominant position in some relatively concen- 
trated music markets." 

Yet most observers expect the result to be 
a repeat of the original decision. 

"There is a very good chance it will be ap- 
proved," says Michael Tscherny, an EC compe- 
tition spokesman from 1999 to 2002 and now 
a partner at the G-Plus Europe consultancy, 
which advises companies on EU matters. 
"Sony BMG have not strengthened any dom- 
inant market position. You look at prices, com- 
petition, consumers— all these indicators sug- 



gest that no one has been hurt at the expense 
of anyone else." 

Other legal experts concur. Luc Gyselen, 
a partner at Arnold & Porter and an EC vet- 
eran of almost two decades, points out that, 
unusually for a merger investigation, the EC 
will not have to predict future market be- 




havior. "It can look at the past three years," 
he says. "It has reliable evidence to assess 
how the merged entity and its competitors 
actually behave." 

Martin Bechtold, a partner at Brussels- 
based Allen & Overy, agrees. "The percent- 
ages of the main players have not changed," 
he says. "The initial predictions have been 
confirmed. You cannot have better evidence." 

In 2004, Sony and BMG had a combined 
European market share of 25.5% of all audio 
and video music sales, according to the IFPI. 
No comparable figures have since been is- 
sued, although Billboard Information Group's 
own data— based on European chart share 
rather than record sales— show Sony BMG de- 
clining from a combined share of the albums 
market of 34.1% in 2004 to 26% in 2006. 

During the probe, the EC can demand 
classified company data and hold hearings 
involving the merging parties and other 
interested groups. 

The music giants seem upbeat about the 
outcome. "Bertelsmann and Sony remain con- 
fident that the EC will reach the same con- 
clusion as it did in 2004," Bertelsmann head 
of press Andreas Grafemeyer says. 

Others believe things will not be quite so 
straightforward. Any "interested parties" may 



file evidence and Pan-European independ- 
ent labels body Impala— which lodged the 
appeal that led to the original merger deci- 
sion being annulled— has already done so. 

Impala chairman Martin Mills wants the new 
probe to look beyond simple pricing issues 
and on to questions about market access. "It 
is very clear that there is collective market 
dominance," he says. "Life is getting harder 
and harder for smaller independents. And 
while the merger has clearly been an uncom- 
fortable one, they are now close to building a 
powerful entity." 

The ultimate decision on the merger will 
rest with EU competition commissioner Neelie 
Kroes, who took her post in November 2004, 
four months after the original decision. Nick- 
named "Nickel Neelie," she has a reputation 
as a tough negotiator forged after 11 years in 
the Dutch government. Kroes' closest adviser 
is her chief of staff, Ben Smulders, a Dutch 
lawyer who joined Kroes' cabinet when she 
was nominated commissioner. Meanwhile, the 
top permanent civil servant in the EC's an- 
titrust service is Philip Lowe. As EC director 
general for competition since September 
2002, he will perform the same role as he did 
in the 2004 decision— including overseeing 
the final recommendation to Kroes. 
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ANewPointOfView 

All-Spanish Network Pushing 'Meaningful Programming' 



Spanish-language TV is quite 
often the realm of the lowest 
common denominator. This 
isn't just an opinion. Turn on 
the TV and every other enter- 
tainment show is populated 
with scantily clad women. 
Speak ofT the record with pro- 
ducers from all networks, and 
they'll admit they constantly 
compromise their content to 
get ratings. 

Enter V-me, the first all- 
Spanish national network pre- 
sented by public TV in the 
United States. The 24-hour 
digital broadcast is the first 
venture of V-me Media, a part- 
nership between PBS station 
Thirteen /WN ET New York and 
the privately held Beaza Group. 

Launched March 5, V-me (a 
play on words that loosely 
translates to "See Me") reaches 



28 million homes in 18 mar- 
kets, with plans to expand to 
30 markets by year's end. 

The station has been in the 
works for the past three years, 
its research including hun- 
dreds of interviews with focus 
groups around the country. 

Overwhelmingly, V-me 
president Carmen DiRienzo 
says, what emerged was a 
demand for "meaningful 
programming." 

"It's entertaining, intelli- 
gent and diverse," DiRienzo 
says of her network. "It is all 
the things Latins arc." 

V-me's programming falls 
into four categories: kids (a 
six-hour block of daily pre- 
school programming), life- 
style and entertainment, 
factual, and movies and spe- 
cials. The network mixes orig- 



inal shows, including flag- 
ship interview program "Viva 
Voz" that rotates hosts and 
guests, along with Spanish- 
language versions of shows 
from a variety of sources, in- 
cludingchannels like Discov- 
ery and the Food Network. 

There is daily Latin- 
American cinema and also 
performances from around 
the world. Programming is 
helmed by senior VP of con- 
tent Gulllermo Sierra, who 
previously worked for Span- 
ish Broadcasting System 
and Discovery. 

The intent, says DiRienzo. 
who was previously VP of 
WNET, was not to simply 
"take a PBS channel and slap 
a track on it. It was for people 
who enjoy the benefit of qual- 
ity programming for their 




families in the language of 
their choice." 

And while the program- 
ming is in Spanish, it's not 
always Latin-themed. The as- 
sumption — fortunately — is 
that Latins don't just want to 
hear about themselves. 

One would think that a net- 
work like V-me is long over- 
due. But Spanish-language 
TV is only now beginning to 
diversify, much as radio has 
been doing for the past 
decade. Bilingual, youth-ori- 
ented channels like mun2 
and MTV Tr3s, for example, 
are new phenomena that 
needed a critical mass of 
bilingual, bicultural youth in 
this country to really take off. 



in fairness, other stations 
and networks have attempted 
the V-me route before, but rat- 
ings-driven advertising has 
made it difficult to compete 
with the bikini-clad dancers 
of other channels. But as a 
network aired by PBS sta- 
tions, V-me doesn't have 
those constraints. 

V-me is far more pluralis- 
tic. Like Univision and Telc- 
mundo (which, by the way, do 
have smart, engaging shows 
in their mix) it seeks to offer 
a little something for every- 
one, which makes its role all 
the more challenging. 



For 24/7 Latin news 
and analysis, see 
billboard.biz/latin. 



Deal Or No Deal 

Latin Music Publishers Dip Toes Into Marketing, Promotion 



In an increasingly risk-averse 
Industry, Latin music pub- 
lishers are experimenting 
with their roles as talent in- 
cubators to include alterna- 
tive methods of distribution 
and marketing. 

Without a label partner, 
peermusic is undertaking a 
comprehensive digital sales 
and promotion campaign for 
pop/soul singer/songwriter 
Monty's debut album, "Ella." 

The independent publisher 
is following its March 28 radio 
release of the title track with 
a staggered digital retail pro- 
motion for the rest of the al- 
bum's songs. The single will 
launch on iTunes Latino as a 
featured download the week 
of April 24, then as a bundle 
with a music video and a sec- 
ond track the week after. 

An additional two tracks 
will follow every two months 
at all digital stores. Monty will 
also be the featured artist 
on MySpace's main mu- 
sic page on April 2. 

Peermusic has hired 
a product manager 
specifically to work the al 
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bum to radio, press and TV, 
as well as build an e-mail 
database of fans. 

"It's everyone's dream to 
have major-label support, 
peermusic West 
Coast/Mexico 
Latin creative 
director Yvonne 
Gomez says (see 
Opinion , page 4). 
But after having 
shopped Monty 
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to labels to no avail, "we 
needed to find a way to still 
be able to release the music 
on our own. This helps us to 
build a real story for him." 
Peermusic president 
Kathy Spanberger does 
not rule out a physi- 
cal CD, but says, 
"We're not a record 
label, and their ex- 
pertise in marketing 
and promo- 




tion is still needed in today's 
music market." 

Spanberger estimates her 
company's initial investment 
in the Monty release at 
between $150,000 and 
$200,000, including owner- 
ship of the masters. "It's eas- 
ier for me to invest that kind of 
money in a new artist when I 
have the staff and ability to 
do some of the grass-roots 
marketing and promotion 
than it is [for] a major label 
when the labels are in such an 
unsteady position," she says. 

Meanwhile, Warner/Chap- 
petl Latin America regional di- 
rector Gustavo Menendez is 
interested in releasing a bun- 
dle of songs on iTunes Latino 
by urban alternative artist 
Chana Tavares. "The end 
[goal] is to create more of a 
buzz for her and ultimately 
get her a bigger and better 
record deal," Menendez says. 
"If she can move some units 
and get exposure and be on 
the first page of the store for 



a while, I think that can only 
create that base." 

Recently, Sony ATV set up 
an imprint to release "Ameri- 
can Idol" runner-up Elliott 
Yamin's album (Billboard, 
March 31). But most Latin 
publishers who spoke to Bill- 
board were more interested 
in being an A&R source for, 
rather than competing with, 
major labels. 

Still, setting up a boutique 
label to license less-commer- 
cial artists has been on Eddie 
Fernandez's "wish list" since 
becoming senior VP of 
Universal Music Publishing 
Group Latin America last fall. 
"You can do a projection of 
limited sales that we as a pub- 
lisher could do the marketing 
and the promotion [for]," 
Fernandez says. But "for the 
Latin market, you still need 
radio, visibility and the nor- 
mal channels of doing things, 
not necessarily the iTuneses 
of the world." 

—Aya/a Ben-Yehuda 



EN LA RED: For 24/7 coverage of the Latin music world. 
Billboard has partnered with MSN. For a complete roundup 
in Spanish, 90 to Blllboard.Latlno.MSN.com. 



Manuel Eduardo Toscano was 
the single non-reggaet6n 
composer to share the song- 
writer of the year prize at the 
2007 BMI Latin Music Awards. 
Known for his corridos, sung 
narratives of mostly dramatic 
happenings, Toscano has 
penned memorable tracks for 
the likes of Vicente Fernan- 
dez and Paquita la del Barrio. 
But this year his award came 
in the wake of three songs— 
"La Sorpresa," "Senor Locu- 
tor" and "Socios"— turned 
into hits by norteno icons Los 
Tigres del Norte. 

In the wake of his BMI suc- 
cess, Toscano answered three 
questions for Billboard. 

What Is the story behind 
some of your winning songs? 
"Senor Locutor" is a ficticious 
story, but it's a common story. 
The story of a man who re- 
quests a song and says, "This 
happened to me over a treach- 
erous woman." And "La Sor- 
presa" [where a man returns to 
his loved one 
in Mexico, only 
to find his 
cab driver has 
married her] 
is the classic 
song of the 
man who goes 
to another 
country to 
make money, but leaves his 
family and his beloved behind 
and pays a price. 

Your corridos don't deal with 
drugs or murder. 
They are "white" corridos— 
corridos blancos— that tell the 
stories of normal people. Sim- 
ply stories about people. You 
have to fire bullets, but aim- 
ing for the soul of the listener. 
Success is very fickle. I've writ- 
ten some 1,000 songs, but 
they've only recorded about 
300 of them. 

Do you have an arsenal of 
songs ready to disperse or 
do you write for specific acts? 
I write specifically for each 
artist— particularly what I 
write for Paquita la del Barrio 
[whose songs lambast men]. 
Through her songs, women 
love me, but men hate me. 
Love will always be a subject. 
The secret is saying things in 
another language and [to] 
give the literature a dose of 
freshness. —Leila Cobo 
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BY HOWELL LLEWELLYN 



THE DARK AGES 

Electronics Firms Rage Against 'Medieval' Copying Levy 



MADRID — A simmering 
row between Spanish 
intellectual-property rights 
holders and consumer elec- 
tronics manufacturers over 
a new home-copying levy is 
boiling over. 

The key players in the 
dispute are a group of seven 
collecting societies from the 
creative sector and Aetic. a 
1 ,000-strong consumer 
electronics manufacturers' 
association. 



ital equipment or carrier ca- 
pable of making a legal pri- 
vate copy." 

The Spanish government 
had set a March 27 deadline 
to announce the levy rates 
and a full list of the equip- 
ment and blank media it will 
cover. However, the furor 
over the levy has delayed that 
announcement. On March 
19, industry minister Joan 
Clos told Spanish media that 
talks between the ministries 



'The levy hits not hing to do 
with pirac y. Our studies 
show 70%80% of blank 
CDs/DVDs are sold to 
make legal private 1 copies 
of music or film. 1 

-CARLOS ALVAREZ, AISGE 



Aetic president J cs lis 
Bandegas calls the proposed 
new levy "abusive, indis- 
criminate and medieval," 
while the rights groups — 
including authors body 
SGAE — accused Aetic in a 
recent statement of "pro- 
voking the public discredit 
of I P rights societies" with 
"falacious arguments." 

The dispute centers around 
compensation for intellec- 
tual-property rights that the 
societies say are lost when 
Spanish consumers duplicate 
a copyrighted work. In Spain, 
it is legal to make copies for 
personal use. 

Since 1987, the country 
has had a copying levy to 
compensate rights holders 
for those lost mechanical roy- 
alties. It applies a set tariff to 
blank tapes plus specified 
hardware — including video 
and cassette recorders and 
photocopiers — that could be 
used to duplicate copyrighted 
work. A levy on recordable 
optical discs was introduced 
in July 2003. 

The country's 2006 Intel- 
lectual Property Act in- 
creased the range of the levy, 
extending it to cover "any dig- 



of culture and industry to fi- 
nalize the details would con- 
tinue "for a few weeks." 

H is widely anticipated 
that a raft of devices, from 
iPods to third-generation 
phones, DVD recorders and 
computer hard drives will be 
covered by the levy, along- 
side such data carriers as 
memory sticks. 

Aetic claims the rights 
bodies' real aim is gaining 
compensation for money lost 
through piracy and, rather 
than tackle organized pirates, 
is zeroing in on consumers 
who wish to legally copy 
product they already own. It 
says rights holders should 
utilize technological meas- 
ures to limit copying, rather 
than seek financial recom- 
pense for it. 

But the collecting soci- 
eties insist the tax is neces- 
sary. "It is to compensate for 
the loss of rights on units 
not sold as a result of legal 
private copying," says Car- 
los Alvarez, collecting direc- 
tor of performers society 
AISGE. The society is one 
of the seven collecting soci- 
eties that have been jointly 
negotiating with electronics 



manufacturers and the gov- 
ernment over the issue. 

Aetic has been citing a 
range of figures to justify its 
position, further raising the 
debate's temperature. The 
rights bodies decline to state 
the level of compensation 
sought, but Aetic alleges 
their combined demands 
would total €2 billion (S2.6 
billion) annually. 

Bandegas says that "would 
increase the cost of devices 




by an average 25%," which 
would be passed on to the 
consumer. 

Aectic claims that its own 
studies show the total annual 
loss to all rights holders from 
home copying — digital or 
analog — is only €11 million 
($14.3 million). 

While the rights bodies 
have not issued their own 
figures, a 2006 Pan- 
European report on home 
copying commissioned by 
Dutch performing right col- 
lecting agency Stichting 
Thuiskopie estimated that 
Spain's existing levy system 
raised €58.7 million ($76.3 
million) in 2005. 

"Aetic's figures are ab- 
surd," Alvarez says. "And the 
[levy) has nothing to do with 
piracy. Our studies show 
70%-80% of blank CDs/ 
DVDs are sold to make 
[legal] private copies of 
musk or film." 

SGAE corporate relations 
director Pedro Farre adds, 
"Does anybody really think 
we are talking about €2 bil- 
lion? The real figure would 
be far lower. All we are ask- 
ing for is what we believe is 
fair for our authors." •••• 





AS THE FIRST REGGAETON ARTIST to achieve platinum status, 
Daddy Yankee made music history with his 2006 album 
"Barrio Fino," which helped to launch an underground 
genre onto the mainstream music scene. Join Billboard as 
we celebrate the many accomplishments of 
musical phenomenon Daddy Yankee in our May 1 9 issue. 
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BY ANTONY BRUNO 



Wii Are The Champions? 

Nintendo's New Videogame Console Captures The Casual Gamers 



The anticipated battle between 
Microsoft's Xbox 360 and 
Sony's PlayStation 3 for video- 
game console supremacy has 
become a sideshow to the un- 
expected rise of Nintendo's 
Wii as the new-generation 
game console of choice. 

Once a dark-horse con- 
tender, the Wii has outsold 
both its competitors in re- 
cent months. According to 
sales data from the NPD 
Group, the Wii sold 335,000 
units in February to the 
Xbox 360*s 228.000 and the 
PS3's 127,000. 

Of the three new-generation 
game consoles, the Xbox 360 
has sold the most at 5 million 
units in the United States 
alone, but that's mainly due 
to the fact that it was released 
a full year earlier than either 
the Wii or the PS3. Since they 
first hit shelves last Novem- 
ber, the PS3 has sold 1.1 mil- 
lion units while the Wii has 
tallied 1.86 million. 

What's interesting is that 
the Wii achieved this feat not 
by offering a lot of multime- 
dia bells and whistles like its 
competitors do, but by simply 
focusing on games. 

"We've seen Nintendo ex- 
pand the marketplace and 
grow it beyond the traditional 
gamer," says Michael Garten- 
berg of Jupiter Research. 
"They really redefined the 



videogame experi- 
ence by creating 
something new and 
different." 

That innova- 
tion is the Wii 
controller, a mo- 
tion-sensitive wand 
that allows gamers to 
control the action 1 
onscreen by waving J 
the device about \ 
rather than jostling a 
joystick and pushing 
buttons. 

That controller and the 
games developed for it have cap- 
tured the imagination of both 
the core gamer demographic 
and their parents, wives and 
other family members. 

So what does that say about 
Sony and Microsoft, which 
also are hoping to attract non- 
gamers to their respective 
new-generation consoles by 
positioning them as home 
entertainment hubs? 

Both consoles contain hard 
drives to store content and 
allow users to stream music 
and video content from their 
home computers. The PS3 fea- 
tures a Blu-ray DVD player and 
is developing a Second Life- 
style virtual world called PS3 
Home, while the Xbox Live 
Marketplace offers download- 
able movies and TV shows. 




The WII'S great 
innovation is its motion- 
sensitive wand 
controller, which lets 
gamers control the 
onscreen action by 
waving the 
device around. 



APPLE INVADES % 
THE LIVING ROOM 



It's here! It's here! The long-awaited Apple TV home 
entertainment adapter has finally shipped, and for the 
first time reviewers and consumers can see for them- 
selves whether Apple's iPod magic can extend into the 
living room. 

The Apple TV is a wireless network adapter that lets 
users stream movies, music and photos from their com- 
puter through their home entertainment system. Unlike 
other similar products, the AppleTV is the only device 
that supports music or movies purchased from the 
iTunes store. 

Overall, reviews have been moderately good. The 
device gets high marks for its simplicity, easy user in- 
terface and design. But it has been knocked for hav- 
ing only 40 GB of storage, limited file support (appar- 
ently even some iTunes files won't work with the device) 
and iTunes movie pricing. Additionally, it has no support 
for Internet radio, and users can't purchase files from 
the iTunes store directly (it simply streams what's stored 
on your home computer). 

The AppleTV is available in all Apple retail locations 
for $300. —Antony Bruno 



"Microsoft and Sony clearly 
have larger aspirations for the 
game console in the living 
room as a portal for some of the 
other services they're trying to 
sell." Gartenberg says. "The 
hardcore gamer may be the one 
purchasing the console, but 
other family members may use 
the other features. Nintendo's 
approach has been to get non- 
gamers playing games." 

According to NPD Group 
spokesman David Riley, the 
Wits "gaming first" message is 
much easier for nongamers to 
grasp than Microsoft and 
Sony's more complicated home 
entertainment message. 

"While they 
have that ca- 
pability, it's 
. * ■ notthateasy 
■ ■ — to use," he 
says. "It's 
going to be a ways off before 
that capability becomes main- 
stream." 

Yet that's not to say the ef- 
fort is in vain. Microsoft is 
showing signs of early success 
with its decision to add TV and 
movie downloads to the Xbox 
Live Marketplace. Since first 
making such content available 
last November, the company 
says it has seen a 400% in- 
crease in downloads. Mi- 
crosoft did not reveal exactly 
how many downloads that fig- 
ure represented. 

"All of these strategies are 
viable," Gartenberg says. " It's 
not a question of one over the 
other. Nintendo has demon- 
strated that there are multi- 
ple ways to get into the hearts 
and minds of other family 
members." 



Other factors also play a 
role in the Wii's early success. 
At $250, the Wii is the cheap- 
est option on the shelves, 
with the Xbox 360 carrying a 
$400 tab and the PS3 a whop- 
ping $600. Additionally, the 
PS3 was hampered early on 
with severe product short- 
ages and a dearth of block- 
buster games that show off 
the system's capabilities. 

But it's far too early 
to pick the ulti- 




mate winner. 
Gaming industry 
press and analysts still 
feel the PS3 has the chops to 
dominate in the end. Reviews 
at videogame site GameSpot 
say that "the PS3 has all the 
processor, graphics and com- 
munications power necessary 
to win this generation," while 
Electronic Arts departing CEO 
Larry Probst told a Web con- 
ference audience that he be- 
lieved the PS3 will prove the 
ultimate winner. 

Meanwhile, the Xbox 360 
is taking strong lead in the 
number of games sold. The 
Xbox 360 has six titles in the 
top 10 for February — includ- 
ing the No. 1 title — while Wii 
has three and PS3 none (PS2 
title "Guitar Hero" took the 
final spot). Additionally, Xbox 
360 owners buy far more 
games than the owners of 
other consoles at a rate of 5.4 
games per 360 owner. That 
rate falls to 2.3 for the PS3 
and 2.8 for the Wii. 

That leaves the Wii. for now. 
with everything to lose. 

"Their challenge going for- 
ward is to make sure this is 
not a passing fad by getting a 
stream of content into the 
market," Gartenberg says. 
"The game console purchase 
driver is still going to be first 
and foremost games. The sec- 
ondary stuff is the icing on 
the cake." 
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YOU SIMPLY MUST 
TRY . . . 

Former Talking Heads 
member Jerry Harrison has 
joined a mobile startup 
firm to make recommenda- 
tions on local events. The 
service, Attendio, offers 
local listings to customers 
who use their mobile 
phones to text in requests 
for current events. The 
service features a list of VIP 
"Recom menders" who 
offer their inside views on 
their area of expertise, 
such as music, sports 
and film. Other Attendio 
"Recommenders" include 
Counting Crows frontman 
Adam Ouritz, Stephan 
Jenkins of Third Eye Blind 
and Stroke 9 lead singer 
Luke Esterkyn. 

SNOCAP GIVES BACK 
Artists registering their 
music with Snocap's digi- 
tal registry will now have 
the opportunity to license 
their tracks for use in TV, 
ads and other uses via 
Pump Audio's licensing 



service. Additionally, Pump 
Audio is offering its exist- 
ing clients the opportunity 
to register their music with 
Snocap, if they have not 
done so already, and begin 
selling it through MySpace 
via the MyStore program 
that Snocap runs. 

FLIP TO CLICK 
A newly launched service 
called Fliptrack allows 
users to produce videos 
and slide shows using li- 
censed music from major 
labels and indies alike. 
The service has a library 
of 3SO songs and uses 
custom technology to 
match the images pro- 
vided by users to the beat 
and rhythm of the music. 
The resulting videos can 
then be shared with 
friends either via e-mail 
or through such services 
as Friendster and MySpace. 
The site launched with a 
contest in which fans will 
compete to create the best 
video using music from 
the Barenaked Ladies. 



The tune recently 
became his first 
top 10 hit on Hot 
R&B/Hip-Hop 
Songs in nearly 
five years. 








APR 




2007 


Top Songs 




FERGIE 

Glamorous Willi AM MM 


OHM 


AVRIL LAVIGNE 

Giittnend BCA 


1*4 HI 


OMARION 

Ice fen TU G -COLUMBIA 


iv. m 


t KATHARINE MCPHEE 

Own rca 


253 5S4 


JIM JONES 

We Fly HqIi KOCH 


MM 


1 UNK 
W* It Out BIG 00MP KOCH 


201 US 


JUSTIN TIMBERLAKE 

MM Go» Around . JK 


iM.ua 


T-PAIN 

Buy U A Dnn (Stawty Snjppm'l JNl 


Mt.tH 


AVRIL LAVIGNE 

Keep HoUtiQ On rca 


1S2.114 



last Nigra BAD BOY ATLANTIC 



Top Videos 



Epic video for 
single was written 
by Nick 

Cassavetes, who 
directed 

Timberlake in his 
film "Alpha Dog." 
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MOBILE IE NTE RTAI N M IE NT LIVE 

jing from break-dancing executives to heated debates, Billboard's Mobile Entertainment Live conference 
ght together the key leaders in the entertainment and wireless industries to discuss the ongoing 
ergcnce of these two fields The event took place March 26, the day before CTlA Wireless 2007 in Orlando, 
■the largest U.S. wireless industry convention. Close to 1,000 attendees were on hand to attend the 
;ational sessions and schmooze with their peers. The next event takes place Oct. 22 in San Francisco 



PWOTOS COUOTESV OF CHARITY OE WEEO- VvtHf MAGE COM 

L MTV senior VP of mobile medid Greg Clayman 

strikes a pose with backup dancers before his opening 
keynote performance at Mobile Entertainment Live. 

2. Billboard executive editor/associate publisher 
^to^ttk Tamara Coriniff welcomes attendees at the start of 

3. David Martin performs live at the MMA Mobile 
( Entertainment Live Bash, powered by Billboard arid 

the Mobile Marketing Assn. and sponsored by AOL. 

Jfj 4. Blinck VP of licensing Jeroen Rijcken 

From left. Thumbplay CEO Are Traasdahl Helio 
nior director of media services Rob Geiick and 
nobee sentor Vp/GM Roger Wood discuss how 
ntent providers can enhance their mobile entertain- 
wit revenue during the '"Whore's the Money?" panel. 




executive director of mobile content and program- 
ming Antony Bruno celebrate after their panel The 
Great Debate " 

7. The day culminated with the best networking 
opportunity m the mobile entertainment industry- the 
MMA Mobile Entertainment Live Bash, sponsored by 
AOL featuring a live performance by th» 88 

8. From left. Motorola director of entertainment prod- 
ucts Dave Ulmer, Samsung VP of marketing/Mobile 
Entertainment Forum chairman ementus Ralph Simon 
and Gracenote co-founder and chief technology OnV 

1 1 Ty Roberts dvjt on the sidelines of the conference. 




APRIL 7. 2007 



www.billboard.biz | 21 

Copyrighted material 




EVEN'S UNDERGROUND GffTOAGE 

lARAGlTROCK 



IIPFROMT 





Ihe Indies 



MINUS THE BEAR 



TODD MARTENS tmartensiabillboard.com 



Left Of The Dial 

Labels Refocus Energies On College Radio Promo 



B he indie Web world 
H has been abuzz over the 
H higher royalty rates re- 
H cently proposed for non- 
H interactive webcasters. 
But one of the indie commu- 
nity's top online destinations 
is paying no heed to the rul- 
ings of the Copyright Royalty 
Board and is instead turning 
its focus to the offline world. 

Indie Web store Insound 
.com recently launched the 
Indie Radio Forum, which is 
dedicated to bolstering a com- 
munity for college radio kids. 
Insound director Patrick Mc- 
Namara says the company 
briefly looked at launching 
some online radio services, but 
choose instead to lend its sup- 
port to the more traditional 
world of college radio. 

McNamara is overseeing 
the Indie Radio Forum. The 
site was launched in late 2006 
as little more than a message 
board, and each college sta- 
tion can apply for one pass- 
word. But McNamara says 
bolstering the site will be a 
priority for the company 
throughout 2007. 

"The digital age is real, but 
these other guys aren't going 
away either," McNamara 
says. "It's still alive and kick- 
ing. Because a lot of us have 
backgrounds in college radio, 
we look back on that time 
fondly and want to support 
what they're doing. Plus, it's 
the right audience for In- 
sound. College kids are our 
core customers." 

The Indie Radio Forum has 
begun providing MP3 down- 
loads of upcoming releases 
on a weekly basis, such as of- 



ferings from electronic duo 
Jatun and happy-go-lucky or- 
chestral pop group I'm From 
Barcelona. McNamara hopes 
more such promotional serv- 
ices are on the horizon. 

So far, McNamara says the 
Indie Radio Forum has a 
"few dozen members," and 
he was hoping the number 
would increase after the 
South by Southwest confer- 
ence in Austin. There is a 
link from the Indie Radio 
Forum to Insound, but not 
the other way around. 

"We didn't want to tie it 
into Insound too hardcore," 
he says. "We have our logo 
there, but there's not an ulte- 
rior motive. We're not an 
Amazon. We're trying to be 
your local, online record 
store, and this seemed to go 
along with that theme." 

College radio may not be as 
sexy as blogging and Web pro- 
motion these days, but indie 
labels — especially smaller 
ones — say it is still vital. 

■ 1 know a lot of labels that 
are cutting down their servic- 
ing because they feel they 
don't have to service as many 
stations or service the station 
at all," says Bekah Zletz. G M 
of Seattle-based Suicide 
Squeeze. "They're shifting 
their money to other market- 
ing tactics, be it retail or on- 
line, but 1 still think college 
radio is extremely important 
for campaigns. College radio 
may not be credited for break- 
ing bands the way it used to, 
but it builds tastemakers." 

She says college radio was 
instrumental in getting word 
out on "Interpretaciones del 



Oso," a remix record from 
emo rock act Minus the Bear 
That album was released Jan. 
23, the same day as new ones 
from the Shins, Of Montreal 
and Menomena. 

"There was stiff competi- 
tion at radio at that time, but 
they were still getting played 
on college stations," she says. 

And for all the attention the 
Internet rightly gets in break- 
ing and promoting indie acts, 
one is beginning to get the 
sense that the days of free pro- 
motion won't last forever. Just 
ask spinART's Jeff Price, 
who also founded and runs 
TuneCore, which places mu- 
sic for labels and artists onto 
Web outlets for a flat fee. 

He says he wanted to 
launch a TuneCore streaming 
radio program, but deemed it 
an unreasonable proposi- 
tion — this despite the fact that 
Price recently raised venture 
capital for TuneCore from 
Guitar Center. Such acts as 
Frank Black, Tapes 'N 
Tapes and Birdmonster are 
TuneCore customers. 

"I believe the customers 
who use us would like us to 
do that for them, since it's an- 
other source of promotion." 
he says. "I couldn't begin to 
guess how many streams 
we're going to get, but I can 
tell you how many customers 
we have. Then 1 would as- 
sume each customer would 
click on [the stream] at some 
point, and all of a sudden 
here's $100,000 I wasn't 
budgeting for this year." 
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LITTLE 




How bad can things be? The Rolling Stones, 
the Who, the Stooges, the Vanilla Fudge. 
New York Dolls. Aerosmith, Alice Cooper. 
Cheap Trick and Joan Jett & the Blackhearts 

are all alive and well and touring — or soon will 
be. And the Kinks are talking. And the new Yard- 
birds have a great show. And Paul and Rlngo 
are still active, separately, of course. Is this a great 
country or what? All right, I might be flashing 
back a bit, but that's a pretty healthy percentage 
of the bands that actually matter. 

So let's let our imagination run for a minute. 
All we need now, when the Stones are done, is 
Ronnie Wood finding AM McKenzie, Tony 
Munroe and Pete McDanlel and doing a few 
gigs with the Birds. Wood's fantastic first band 
that never came over. And they should record 
the album they never made. What most people 
don't realize is that Wood was a great guitar player 



in 1964. We didn't discover him until he played 
bass in the first Jeff Beck Group, which I still 
say should be in the Rock and Roll Hall of Fame 
just for reasons ofhistorical accuracy. They were 
the link between Cream and Led Zeppelin and 
Nicky Hopkins, Micky Waller and Tony Scott 
all deserve to be in. After that Ronnie, Rod, Mac 
and Kenny should do a new Faces album and 
a tour. How huge would that be? 

What else can we fantasize about? We tried to 
get the Sonics back together — had them in the 
same room, but it didn't work out. J. Geils Band 
must be hopeless if the Godfather, Frank Barsa- 
lona, couldn't put it back together. How about 
the Left Banke? Tragically underrated. Ted Nu- 
gent back with the Amboy Dukes? Bob Dylan 
back with the remaining Band members, and 
they do "Blonde on Blonde" live? Note for note? 
Yeah, sure. See you on the radio. 



COOLEST GARAGE SONGS 




FREE AND FREAKY 

Wain 



THE STOOGES 



DANCING ON THE LIP OF A VOLCANO 



NEW YORK DOLLS 



z> 



INTERVENTION 

Merge 



ARCADE FIRE 
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IN THE MODERN WORLD 

Adeline 


JESSE MALIN 
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OPEN EYES 

Simian 


THE APPLES IN STEREO 
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BECAUSE I'M AWESOME 

Blackhead 


DOLLYROTS 
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RUBY 

unJvenel 


KAISER CHIEFS 
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BROKEN HEART 

Wicked Cool 


THE CHARMS 
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GOODBYE ROCK AND ROLL BAND 

Indie Music 


THE NOVAKS 


10 


LONG LIVE THE WEEKEND 

Adeline 


THE LIVING END 




COOLEST GARAGE ALBUMS 
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STATE OF EMERGENCY 

Adeline 


THE LIVING END 
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ROCK AND ROLL BACKLASH 

wicked cool 


THE WOGGLES 
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CBGB FOREVER 

CBG8 


VARIOUS ARTISTS 
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ONE DAY IT WILL PLEASE US 
TO REMEMBER EVEN THIS 

Roadrunner 


NEW YORK DOLLS 
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NEW MAGNETIC WONDER 

Sim 


THE APPLES IN STEREO 
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LOVE, NOT REASON 

Savage Jams 


THE PAYBACKS 
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GLITTER IN THE GUTTER 

Adeline 


JESSE MALIN 
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THE NOVAKS 

Inside Music 


THE NOVAKS 
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BECAUSE I'M AWESOME 

Blackhead 


THE DOLLYROTS 


10 


BROKEN BOY SOLDIERS 

V2 


THE RACONTEURS 



Little Steven "s Underground Garage column is produced exclusively for Billboard For more information go to 
UNOERGROUNOGARAGE.COM The opinions expressed are his own. and not necessarily those o' the magazine 
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The indie label executive talks 
about negotiating new revenue 
streams, striking a balance with 
downloaders and dealing with 
Death Cab for Cutie. 



Josh Rosenfeld and Christopher Possanza formed Barsuk Records out of necessity. 

Grunge was all the rage in 1994 in Seattle, and the eccentric pop of Rosenfeld 
and Possanza's band, the Busy Monster, was out of vogue. But by the turn of the 
century, Barsuk had found an act that would far eclipse whatever success the Busy 
Monster attained, and that would also force the two to quit their day jobs and run 
Barsuk full time. 

Wave hello to Death Cab for Cutie. Its 2003 album, "Transatlanticism," sold 280,000 
copies, according to Nielsen SoundScan, before the band left Barsuk for Atlantic. It 
was a move that was purely harmonious, as Rosenfeld, who runs the day-to-day op- 
erations of the label (Possanza oversees IT and production) was involved in the 
band's negotiations with the major. And Barsuk will release the solo debut from 
Death Cab guitarist/producer Chris Walla later this year. 

But there's plenty more to Barsuk than Death Cab for Cutie. The label resurrected 
the career of rock act Nada Surf, reached the charts in January with the odd pop of 
Menomena, signed psychedelic pop act the Starlight Mints and has a slow-building 
success story with the curious pop-meets-metal sensibility of Viva Voce. The last 
band is currently opening for the Shins. 

Here Rosenfeld discusses, among other things, his hopes for how indies can weather 
the rapidly changing marketplace. 





What was your pre-Barsuk 
day job? 

I worked for this not-for-profit car- 
diovascular research institution, 
and it was an infuriating experi- 
ence, working in the supposedly 
philanthropic, not-for-profit 
world. I learned a lot from that job, 
about how large companies and 
bureaucracies can be an incredi- 
ble frustration and an impediment 
to progress. 

So it prepped you for the mu- 
sic business. 

Exactly. I was fully expecting the 
indie record label to be a not-for- 
profit venture as well, but I at least 
knew I would be my own boss, and 
a smaller organization can be nim- 
ble and fun instead of oppressive 
and terrible. 

But did the musician in you 
struggle with your newfound 
business duties? 
Absolutely. I was clueless how to run 
a business in those early days. For 
our first deal with Death Cab, they 
hilariously insisted we change it be- 
cause they knew it wasn't fair to Bar- 
suk. It was an 80/20 profit split in 
their favor. I'm very idealistic, and 1 
was very unrealistic about what a 
fair business relationship was. 

How has that business relation- 
ship changed in the download 



era? Is Barsuk investigating other 
revenue streams? 

Those other revenue streams are 
definitely things we are thinking 
about and have been talking about 
with our artists. There's obviously 
a certain reticence on the part of 
artists to give up money that would 
otherwise be going in their pockets. 

Anyone trying to do these new- 
model deals is finding there's a big 
education process if you're going to 
tell an artist that money they would 
normally be going home with they 
need to pay a portion to you — just 
because. We do profit splits with our 
artists, and I think that's a great con- 
ceptual model to add other revenue 
streams into. If it's not Barsuk, 1 
think it's going to be an independ- 
ent label that figures out a viable 
new model. But I'm not 100% cer- 
tain a new model is required. 

So the Internet hasn't scared you 
into rethinking your business? 
This last year was the first year 
where we've experienced anything 
other than phenomenal growth. In 
the universe of record labels who 
are worried about the near-term ef- 
fects of the Internet, we are proba- 
bly not the most worried. Our sales 
have been relatively buoyant. We 
continue to operate at a profit. My 
concerns with the Internet are 
much more long term. 

My overarching concern about 



how technology and the industry 
are interacting together — in full 
view of music fans and music con- 
sumers — is that recorded music 
should increasingly have no value 
or significantly lower value from the 
consumer's perspective. I see the 
promotional possibilities of sub- 
scription services, and I see the 
promotional possibilities of ad rev- 
enue-driven, free-download stuff. 
But every time that a music fan gets 
the recorded music they want and 
doesn't have to pay for it, or has to 
pay very little for it. it contributes to 
the growing perception that re- 
corded music isn't valuable. 

Is lifting digital rights manage- 
ment an answer? 
The DRM problem in my view is a 
problem with portability. I don't 
have any problem at all as a listener, 
and certainly not as a rights holder, 
with the idea that there should be 

some security involved. I think that 
the proprietary technologies and 
the portability issues are the main 
things that make consumers mad. 

Consumers understand that 
stealing music is illegal. But be- 
cause it's so annoying that they can 
legally buy something but can't Its- 
ten to it where they want to listen 
to tt, the issue gets muddied. It 
starts to feel like the security meas- 
ures themselves are the things that 
are wrong and are providing the 
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bad customer service for them. 

I am totally open to the idea that 
digital files should be sold in MP3 
format. I understand why that 
seems scary to people, but I don't 
buy the argument that the people 
who steal music are just going to 
find a way to steal it, and everyone 
else is going to pay for it. 1 think that 
the group of people who will pay for 
it is constantly being eroded by the 
fact that the industry just seems to 
continually teach consumers that 
music is valueless. 

So is there a balance to be struck? 

We have started to stream our 
new releases on our site so peo- 
ple can listen to them before they 
buy them. I have no problem 
with allowing people to sample 
music. But I want to do every- 
thing we can to help consumers 
understand that quality is impor- 
tant. I hope the belief that qual- 
ity is important will accrue to the 
label in a branding way. I don't 
want to throw my hands up and 
say, "People aren't buying al- 
bums and are only buying sin- 
gles and music digitally." 

As an industry, musicians and 
labels and show promoters and 
managers have to think about mak- 
ing ever)' element about what they 
do excellent and engaging and 
rich. Maybe that means there's a 
big cutback in the quantity of 
music that's released, but it's going 
to have to become more and more 
incumbent on all of us to provide 
greater quality. 

We are at a moment in history 
where there are still enough people 
out there who care about music in 
a deep way. We have an opportunity 
to keep them from sliding into the 
group of consumers who think that 
music is not worth paying for. That 
seems like the highest priority for 
my label, much more than trying to 
figure out the newest trend for how 
kids want to get their music for free, 
and running there and putting all 
our stufT up and allowing them to 
continue to think of music as the 
delivery system for the ads they have 
to watch. •••• 
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n his exclusive first interview since 

-IIS ARREST FOR, BY SOME ACCOUNTS, 

DOING EXACTLY WHAT RECORD LABELS ASKED 

of him, Atlanta's dj drama DISCUSSES the 

PAST PRESENT AND FUTURE OF THE MIXTAPE. 



by Hillary crosley photograph by Jonathan bark. 



BASEBALL CAP TILTED to the front, 
DJ Drama slouches in a leather seat at 
Billboard's New York office. Consider- 
ing today's conversation, regarding his 
Jan. 16 arrest for racketeering, could 
get him into more trouble than the RIAA 
already has, he's fidgeting constantly. 

On that fateful winter day, DJ Drama 
and Don Cannon, born Tyree Simmons 
and Donald Cannon, respectively, were 
arrested on felony charges stemming 
from a magistrate's warrant under the 
Racketeering Influenced Corrupt Orga- 
nizations Act by the Morrow County Sher- 
iff's Joint Vice Task Force and the Clayton 
County Police (both in Georgia). The of- 
ficers reportedly confiscated more than 
81,000 mixtape CDs, along with comput- 
ers, recording equipment and four cars. 
The assets of DJ Drama's DJ crew, the 
Aphilliates, were also frozen. 

At issue, ultimately, is the legality of 
the "mixtape," a promotional, album- 
length CD that has long been favored by 
the promotional arms of hip-hop labels, 
but is also sometimes targeted by record 
labels' legal departments. DJ Drama's 
"Gangsta Grillz" series of mixtapes is the 
Cadillac of this decade's demo tape. The 
Atlanta-based DJ has made landmark 
mini-albums with artists like T.I., Young 
Jeezy and Lil Wayne. DJ Drama swept 
the 2006 Justo's Mixtape Awards-the 
only awards that matter, to those in the 
know when it comes to the shadowy busi- 
ness world of mixtapes-by winning four 
trophies, including the coveted mixtape 
DJ of the year. According to RIAA exec- 
utive VP of anti-piracy Bradley Buckles, 
when his associates conducted random 
sweeps of bootleg hotspots, DJ Drama's 
tapes were always around. 

But even if the business ethics and 
relationships of the mixtape world aren't 
always so clear, DJ Drama has shrewdly 
translated his branding into marketing 
partnerships with very mainstream com- 
panies like LRG clothing and Pepsi. His 
Aphilliates DJ crew, mainly comprising 
DJ Sense and DJ Don Cannon, has 
evening slots on Sirius Satellite Radio 
and WHTA (Hot 107.9) Atlanta. Asylum 
Records agreed to distribute his Aphilli- 
ate Music Group record label in late 
2006, and Atlantic plans to release his 
first major-label "Gangsta Grillz" album 
this summer. 

In his first interview about the arrest, DJ 
Drama speaks about building the brand that 
got him busted, the events of that day and 
the impact of his arrest on the hip-hop pro- 
motion and artist-development game. »> 
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Before we get into the day of Jan. 16, and all the Issues sur- 
rounding it, let's start at the beginning: What made you 
want to be a OJ initially? I grew up in Philadelphia around this 
vibrant hip-hop scene. When I was 1 3 years old, my sister took 
me to New York . . . and I bought my first mixtape, D) S&S' "Old 
School Part 2." I listened to it nonstop, until I knew all the ins and 
outs. By junior year of high school, I was doing my own mixtapes. 

After you began attending Atlanta's Clark University, how 
did you build your Aphilliates DJ crew? I met Sense the first 
day we moved into the Clark dormitories. We started doing all of 
the college parties. From cafeterias to dorm parties. Sense and I 
used to split $150, even though we'd spin for five to six hours. 

In 1997, my sophomore year, 1 started making tapes again. The 
first one was called "Hip Hop Lovables." I used to go to Kinko's 
and get the covers made. I n between classes, I would set up shop 
on an upturned trashcan. 1 used to move like seven units per day 
and come home with $45. Sense and 1 met [Don) Cannon around 
the same time. He played me a beat tape and not long after we be- 
friended him. 

How did you build your brand as DJ Drama? Whatever needed 
to be done, 1 did it, from weddings, family reunions and house 
parties. I felt like I wouldn't have been able to do what I was doing 
in Atlanta if 1 was still in Philly. There was no middle ground 
there, you were either on Philly's hip-hop radar or you weren't. I 
had a little reputation at the time, but it was small and very coll- 
egy. 1 was opening for Black Star and was more backpacker than 
gangster. So, I started branching out into the clubs after that. 
Eventually the mixtapes turned into CDs . . . "Jim Crow Laws- 
was my first Southern mixtape in 1998, and I sold 40-50 tapes per 
day. I had upgraded my sales setup with speakers and a table. I 
was just trying to get them into as many hands as possible. 

How did the "Gangsta Grlllz" name come about? Emperor 
Searcy, who works at Hot 107.9, told Sense that he would get us a 
table at their Birthday Bash event. So we had this opportunity and 
needed a new South tape. That's how "Gangsta Grillz" was born. 
From there, I didn't want to change the name. 

Back then , other than DJ Jelly, there weren't really any mixtape 
DJs in Atlanta. But there were a million D)s in New York, and I 
loved what they were doing around 2000 and 2001. Everyone 
started having artists host their mixtapes. So I got Lit |on, who I'd 
met through Sense interning at Hot 107.9, to host my next tape, 
"Gangsta Grillz 4." That was the first time 1 had a host and the 
first real tape that I got into stores. So with my next tape, I didn't 
have anyone to host so I just used Lil Jon's voice saying "gangsta 
grillz" and put it all over the tape. 

What was your initial plan for "Gangsta Grillz"? I was always 
aware of branding and its importance. I wanted people to look at 
my tapes, see "Gangsta Grillz" and say, "Give me that." With mix- 
tapes, you look at what artists are on it, and you either put it back 
or take it. 1 didn't want people to do that with my tapes. I wanted 
people to automatically pick it up. 

How did you connect with T.I. to become his official DJ? I 

got a phone call from Jason Geter, T.I.'s manager. 1 didn't know 
him. He said, "I got this artist named T.I., he's signed to Arista. 
I want to bring him by your crib to record a freestyle." Now mind 
you, nobody was checking for me in 2000, so ! said, "Fuck it," T.I . 
came over, quiet as hell. He used to wear his little focals then. 1 
remember him saying, "I'm the king of the South." 

Jason and T.I. weren't happy at Arista because his first album 
["I'm Serious"] wasn't doing anything. Jason started organizing 
T.I. and Grand Hustle's own mixtapes, and one day he asked me. 
"Why don't you do a whole 'Gangsta Grillz' tape where it's just 
us?" So that tape, "Gangsta Grillz Meets T.I. and P$C in Da Srreetz," 
was the first. That was 2003. and Sense, Cannon and I had just 
started our DJ crew, the Aphilliates. 

This was when DJ Whoo Kid and 50 Cent changed the mixtape 
game and hip-hop forever by killing the demo tape. After 50 Cent, 
you couldn't go into a label talking about, "Here's my demo tape." 
You had to have a buzz in the streets, which of course you already 
had to have created through mixtapes. 

So when 1 did theT.l. tape, 1 told (ason to let me be toT.l. what 
Whoo Kid is to 50, |a personal DJ]. It still took some time to put 
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it into perspective but from then on I knew that T.I. was going to 
become who he is now. Even though I laughed at him, when he 
first said he was the king of the South. That was also the big turn- 
ing point for "Gangsta Grillz." . . . My top three tapes were 2004's 
"Down With the King" withT.I.,2005's "Trap or Die" with Young 
Jeezy and Lil Wayne's "Dedication 2" in 2006. Those three tapes 
in those three years defined DJ Drama as the mixtape king. 

Talk about Jan. 16, the day the RtAA raided your offices. 
Were you tipped off? I got a brief word. But it still came as a 
shock because I was confused about just what I would get raided 
for. I was outside the front door of my office when the police came 
out, M- 16 guns drawn in full force. They threw us on the ground, 
locked us up, told me I was charged with bootlegging and rack- 
eteering, which aren't necessarily the final charges because we 
have yet to be indicted or see a courtroom. 

They also rushed into our office and asked our employees where 
the guns and the drugs were. They said, "If you tell us now, it'll 
be easier on you." The police pretty much confiscated everything. 
They took the hard drive containing my album. 1 don't have an 
exact number of how many CDs they took, but if I were to esti- 
mate, it would be like 25,000. 

They took me to jail. Cannon and I both got dressed out and 
put on the suits, but he wound up going upstairs before 1 did so 
we weren't together for the majority of the time. We got a lot of 
love while we were in there. The guards told us they were talking 
about us on TV and the radio. We were released the next day on 
signature bond. 

How do you think your arrest has changed the mixtape in- 
dustry? A lot of the impact is still up in the air because people 
are waiting to see what comes of our situation. But, 1 try to look 
at everything in a positive manner. The mixtape game needs to 
change for the better. People need to learn from this. 

Do you think the record labels you worked so closely with 
simultaneously congratulated and crucified you? The whole 
time I've been doing mixtapes. I've always had label support. 
Every mixtape that I 've done has been directly with the artist, with 
their consent. It's a creative process from the beginning, and the 
labels are involved. So I don't feel like 1 was getting jerked. I've 
gotten a major label five-album deal from doing my "Gangsta 
Grillz" mixtapes and what I was able to accomplish in the streets. 

So you don't feel like a martyr for the mlxtape's copyright 
grey area? It's complicated. We haven't been indicted or offi- 
cially charged so it's hard to say. I "ve heard the "mixtape martyr" 
term, but I don't go backward, I go forward. Not just where does 
DJ Drama go, but where does the mixtape game go from here? 
People need to realize how important mixtapes are to hip-hop 
and the music business. Just look at the careers of people like 50 



Cent, Young Jeezy, DJ Clue, and Jay-Z. There are people in very 
powerful industry positions that owe a lot to mixtapes. 

So the RIAA busts into your office with dogs and guns, and 
you don't blame the record labels, which they represent? 

It s important for people to understand that I'm a businessman. 
I work with the record labels. I have a record deal with Atlantic 
Records. I have a label deal with Asylum records. I'm educated, 
and I've never been arrested before. I've never had any gun charges, 
I've never shot anybody, and I've never sold drugs. I'm Martin 
Scorsese, and "Gangsta Grillz" is my "Departed." I do feel that 
the topic of guns and drugs to come up is preposterous. But that's 
not something I blame the record labels for. 

Legally, there are things that I'm not in a position to talk about. 
But God works in mysterious ways. After Jan. 16, my career has 
forever changed. Now I have an even bigger platform. They took 
my album, and I could have been shit out of luck. Instead, in three 
weeks, I was able to redo almost every song. I retrieved different 
artists' sessions and did seven to eight new r songs . . . Now I have 
the "Gangsta Grillz" album coming out, and my arrest put it in 
front of everyone's eyes. So, no, I'm not salty with the labels. 

I would love to, at some point, have a sitdown with myself. Can- 
non, Whoo Kid, Green Lantern, DJ Clue, Kevin Liles, Sylvia Rhone, 
Jimmy lovineand Jay-Z in a room and talk about where do we go 
from here. But salty? No. I'm grateful for my career. 

How do you think your arrest will change how artists get 
signed to labels? Hip-hop thrives off of mixtapes. Other tech- 
nologies like YouTube and MySpace have popped up, which are 
creating other avenues for artists. But labels need mixtape DJs 
. . . They really don't know what's going on out here. D}s bring 
the music to them. 

Has your arrest changed your business? It hasn't changed 
anything. It's ironic because my game plan was to release "Gangsta 
Grillz" the album as my next mixtape. 

There are rumors that the RIAA arrested you for withhold- 
ing your address on your CDs. Why didn't you list it? It was 

just never something I did. I don't have bar codes on my mix- 
tapes, because that's not what the tapes are for. None of the prod- 
ucts that were in Best Buy, FYE or Target came from DJ Drama. 

How did your tapes end up in major retailers? How does a 
bootlegger ever get a CD? I never supported the sale of my mix- 
tapes in retailers. 

Rumors also abound that the distributor BCD set you up 
because you ended a deal with It. I 've never blamed BCD. The 

affidavit is online for anyone to sec. 

Your company sent a cease-and-desist letter to BCD? Yes. 

Did you have a deal with BCD? They couldn't show the con- 
tract in court ... I never supported the sale of my mixtapes in 
major retailers. 

What about rumors that your own Grand Hustle camp set 

you up? That's dumb. I wouldn't even know what to say to that. 

Are you going to pursue clear contracts for your future 
"Gangsta Grillz" mixtapes? There's going to have to be some 
agreement between labels and artists that makes every one com- 
fortable. Even if the labels figure out a way of working directly 
with the DJs to get the mixtapes done by offering an upfront 
fee that makes sense on their end and on ours. It could create 
a system that makes mixtapes comfortably buyable. 

Where do you see the Aphilliates brand In the future? I see 

us as an institution in the making because we stand by our qual- 
ity and consistency. I'm a DJ who loved to spin records and make 
mixtapes who has turned into a music industry executive. I plan 
to sell records, not just for myself but for my label and get more 
involved [with) other artists. I want to wear as many hats as pos- 
sible, not just an A&R because , til . . 

' VIDEO: Watch an exclusive 

we already are the A&Rs of .com interview with DJ Drama, 
the streets. •••• Go to bil,b ° ard< :° m /slxty 
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CAN AN OLD-MEDIA BRAND LEARN 
NEW TRICKS? BILLBOARD CHECKS IN 
WITH MTV AS THE NETWORK PLOTS 
A COURSE FOR THE DIGITAL AGE. 



BY BRIAN GARRITY 




hen MTV Networks (MTVN) 
tapped Atom Entertainment 
founder and CEO Mika Salmi 
late last year to serve as its 
new president of global digi- 
tal media, the company would 
have been hard pressed to 
find a candidate with a more 
ideal resume. 

An executive with a background in the recording industry 
and Web 2.0. through the years he has had a hand in everything 
from helping discover Nine Inch Nails while working at TVT 
Records in the late 1980s, to distributing early viral video hits 
in the new millennium while running Atom. (Atom is perhaps 
best-known for distributing the 2004 animated presidential 
send-up "This Land" from Jibjab Media, viewed more than 80 
million times.) In between, he spent seven years in the music 
business with Sony and EMI and served stints at RealNetworks 
and Getty Images in business development. 

By the time he sold Atom to MTVN last fall for $200 million. 
Salmi was being lauded by the likes of BusinessWeek as a "net 
movie mogul." He had built Atom, which he established as a 
startup in the late '90s, into a stable of Web sites including atom- 
films.com, shockwave.com, addictingclips.com and addicting- 
films.com with more than 28 million unique visitors per month. 



But rising through the ranks to the role of top digital ex- 
ecutive at MTV may turn out to be the easy part. Now comes 
the hard part. 

In his new role. Salmi is tasked with helping MTV get its 
mojo back after having its cred undercut for the last 18 months 
by hipper, more nimble (and some would argue less copyright 
friendly) youth -oriented Web sites like My Space and YouTube. 

That's no small mandate — especially in the wake 
of a turbulent 2006, in which Viacom saw its stock 
sputter in part over concerns about the strength 
of MTVN's Web effectiveness. CEO Tom Fre- 
ston was forced out in favor of Philippe Dau- 
man as a result, and the digital media team 
had to be overhauled after longtime chief Jason 
Hirschorn bolted the company last summer. 
Adding to the heartburn has been the layoff of 
some 250 MTV staffers in February, and flagship 
music program "TRL" shifting in March to a some 
times live format as part of a cost-cutting effort. 

Salmi's mission comes with more than one inherent para- 
dox. He is trying to create a more centralized digital platform 
and strategy for the company, while at the same time letting its 
brand strategy fragment and splinter more than ever. And he's 
attempting to do it with a diverse portfolio of assets — MTV, 
Comedy Central, Nickelodeon and all their respective subchan- 




nels — each with a history of fierce independence. What is more, 
he is trying to help the company create a new aura of hip around 
its Web properties at a time when parent company Viacom is 
in the midst of a $1 billion copyright infringement lawsuit 
against YouTube, an effort that has some harking back to the 
recording industry's legal battle against Napster. 

Courtney Holt, executive VP of digital music and media for 
MTV. in an interview just before the lawsuit was filed, 
ays the YouTubes of the world have a very differ- 
ent mission than MTV. "They're different things 
entirety," Holt says. "We never said we were 
going to be everything to everybody. MTV is cer- 
tain things to certain people. It captures a cer- 
j tam moment i" time and presents it to you. 

.Witi .f Th ere are things that we can do to make those 
experiences better, but we are never going to be 
core utility brand. That's what, in my opinion, 
tose sites have sort of become. We have to do a bet- 
ter job of programming our audience and talking to them 
in their voice." 

For his part, the lanky, laid-back Salmi, an extreme-sports 
enthusiast in his early 40s. doesn't seem fazed by the challenges 
before him. 

Diversification and adaptability appear to be the hallmarks 
of Salmi's philosophy. Nowhere is this more apparent than in 
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How does what you're trying to do with MTV Net- 
works compare with your experience at Atom? 

At Atom, we would sell to different demographics across 
multiple brands using different products or content 
types. That is also what we are trying to do now. At Atom 
we were much smaller, obviously — only four brands 
compared to a couple dozen — but the philosophical 
way we were looking at it is very similar. I believe in 
having a superserved targeted demographic play, and 
as part of that, we're moving beyond just the iibcr- 



brands of MTV, and Comedy Central and Nickelodeon 
and others. We are going deeper with smaller brands 
like iFilm and Atom Films and things like that. And 
also with shows like "The Daily Show With Jon Stew- 
art," or "The Colbert Report," or "The Real World," or 
"Two a Days," or "My Super Sweet 16," or "SpongeBob 
SquarePants." They are brands on their own, and they 
need exposure in the digital world. So we want to go 
deeper and instead of having dozens of brands, we have 
hundreds of brands throughout the company. 



Is there such a thing as brand overload? 

When consumers identify, some of them identify 
with Nickelodeon, some of them with "Sponge- 
Bob." and they want to be able to find that. So the 
question is. How do you set up a digital platform, 
a digital play, that allows people to find what 
they're looking for? The hard part is, how do you 
do it in a scalable fashion, so it is not resource- 
intensive as you start to expose yourself, and as 
you start to bring up these other brands? I think 
"Colbert" is a good example — the producers run 
something called Colbert Nation. It's been very 
successful. It goes hand in hand with the TV show. 
It allows people to either go directly to the site or 
they can go through Comedy Central's site. So the 
"Colbert" stuff is a great example of how you can 
go pretty deep and you can build this community 
around something that's connected pretty closely 
with television. 

Can you drill down more on the notion of it 
being scalable? 

As a company we have over 1 50 Web sites around 
the world. We have SO million unique visitors to 
our Web sites around the world. We are in 162 
countries with the TV channels. We reach over a 
billion people on TV and 1 billion people via mo- 
bile. We work with 50 mobile operators around the 
world. And we're not just a couple of dozen big 
brands but all the subbrands around it, so the scale 
is amazing. I visualize it like this: I see the earth, 
I see all these little dots, and we're doing all these 
things. The key for us is, how do you take all that 
and expand upon it so we can do more? We're going 
to do more things on the Web, through mobile, 
around games and everything else. But growing 
them in silos by themselves is not taking advan- 
tage of scale and resources, or the audience. So 
the challenge for us, and it is something we've 
been working on. is, how do we connect all that 
together from a platform basis, as well as from a 
consumer and a content basis? 



28 I BILLBOARD I APRIL 7, 2007 



c 



Viacom's music group where the company is developing more 
than 20 new "hyper-programmed" online channels around pro- 
gramming topics including music genres, celebrities, fashion, 
style, spirituality and more to complement its flagship MTV, 
VHland CMT sites. 

"We were going from dozens of brands to hundreds," Salmi 
says. "That's part of the strategy to go deeper. So whether it 
be programs, blogs, verticals, channels, whatever you want to 
call them, they'll be very targeted. Some of these will be 
launched to create a brand or a new relationship with our au- 
dience that falls through the cracks of what our brands cov- 
ered. Other things we're doing to create new dimensions for 
our programming." 

Some of the initiatives are already underway. In the last six 
months the company has launched a number of new niche 
channels including vbs.tv, a new programmed viral video por- 
tal developed in tandem with director Spike Jonze and Vice 
magazine; Second Life-style virtual communities around real- 
ity dramas "Laguna Beach" and "The Hills"; and bestweekever.tv, 
a blog dedicated to the VH 1 pop culture show of the same name. 
It's embracing new distribution opportunities through deals 
with the likes of Joost and BitTorrent. 

It also is tinkering with a pair of existing digital initiatives 
that have been the source of criticism: its Overdrive broadband 
Web platform and the Urge digital music service. "Overdrive 
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the real-life cast of MTV reality drama The Hills.' 
, the virtual version of 'The Hills.' played online as a 
reality game like Second Life or 'The Sims.' 




sort of absorbed all of MTV," Holt says. "We're probably going 
to go back to a more utility-based platform. I think that having 
perpetual broadband-programmed channels is a great strategy; 
it just can't be our only strategy." 

Recent changes at VHl.com. where the channel has scaled 
back its video content to allow for clearer access to news, pro- 
gram information, message boards, blogs and podcasts, point 
to the new direction for MTV's sites. A similar revamp of 
MTV.com is in the works as well. 

Meanwhile, look for MTV to expand Urge beyond being just 
a digital music service living inside the Windows Media Player. 
The company is now looking at it as a potential Web-based 
music community. 

And that is not all. The company is attempting to bulk up its 
digital business through an array of investments and acquisi- 
tions, even as it cuts in other areas, Late last year it pushed into 
short-film content and games with acquisitions of companies 
like Atom and Harmonbc, the maker of "Guitar Hero" and other 
music-related video games. And the company is said to be 
mulling buying London-based music social networking site 
Last.FM, among other acquisitions. 

Whether any of these efforts will help put MTV in a better 
competitive position against MySpace and YouTube remains 
to be seen. MTV Networks wants to be generating at least $500 
million in digital-related revenue by 2008. 



How does that work from a consumer and a 
content perspective? 

Someone who's a fan of Sponge Bob on Nick- 
elodeon might be a "Beavis and Butt-head" fan 
on MTV or a fan of "South Park" on Comedy Cen- 
tral. That's a content connection that you can 
make for people. Or some of the consumers in 
different markets around the world may want to 
interact with the "Real World" community of peo- 
ple, not just in the U.S. but in the U.K. or some- 
where else in the world. I think that is the 
opportunity for us — we are, compared to most 
companies, truly global and truly reaching a very 
targeted demographic. 

How are you working to centralize operations? 

A lot of the creativity in this company happens at 
the brand level so we want to respect that. On top 
of that, though, we realized very quickly that we 
need a common platform. Anything that is cross- 
company or involves coordination, we're trying 
to do. A lot of the touch with the consumer re- 
mains with the brands. We're just trying to help 
them. We'll be measured on if they are success- 
ful. If MTV.com has more traffic, is making more 
money, it reflects on us. So we have to make sure 
they're successful. 

In this model does that mean instead of a new 
technology application coming out of a brand, 
the application would be created higher up 
and then be distributed to all? 

1 think it's a combination of something that can 
kind of bubble up internally or we can kind of push 
it down from the central place. 

How are people in the company embracing 
this on a cultural level? 

The silos that had been there in the past are almost 
all gone. It's really become much more of an inte- 
grated company and it's going to continue to be- 
come more integrated as we go forward. 



How are you approaching acquistions? 
We're looking at anything and everything. Things 
that will support our connection of TV to mobile, 
software applications, stand-alone companies, cool 
brands, international things. There's so many dif- 
ferent assets. We're absolutely interested in acquir- 
ing. But it has to fit into our strategy, and it has to 
fit in what we want to do as a company. 

What's your view on how MTV plays competitively 
against technologies like MySpace and YouTube? 

1 think what (MySpace and YouTubcj have done is ex- 
pose — whether it be embedding video or social net- 
working — how vital those features are. Adopting those 
types of technologies and making sure we're utilizing 
them in the context of our brands is very important to 
us. One thing we've been working on is actually updat- 
ing our platform to Web 2.0 standards, which means 
it's very modular, very easy to use. 

MTV has taken a lot of heat in the press over its 
ability to keep up with those services. 
I think the story is more than saying. "OK, we've got 
that cool Web site 'x.com' over there, and that's our 
strategy." Our strategy is actually to be multiple things 
and as broad as possible. The power comes when you 
actually bring everything together in a great way. The 
interesting thing about a MySpace or a YouTube is that 
people don't go to the home page. They go to all the in- 
dividual pages. MySp3ce. in some ways, is actually mil- 
lions of smaller Web pages. It actually does take 
advantage of the way people use the Web if they want 
to go deeper. Same with YouTube: YouTlibe is all about 
the digital community around the videos. So we've got 
a head start in that, in that we've got hundreds of thou- 
sands of videodips already and we've got all these brands 
already. So the question is, How do we expose it better 
and make sure that people can find it? 

Is there a need for greater application of those 
tools in MTV-owned environments? 

Absolutely, we're putting all that in. All that is in process 



'Whether 
it be 
Joost or 
BitTorrent 
or even 
YouTube, 
that's a 
distribution 
outlet for 
us. We just 
have to 
make sure 
that the 
economics 
work. 1 

-MIKA SALMI 



. . . We've only begun, basically. Nickelodeon is con- 
standy adding things; embedding is happening on most 
of their Web sites. It won't be something where tomor- 
row they'll say, "OK, it's done: 1 50 Web sites. All the fea- 
tures you ever wanted. Here it is." That would defeat 
the purpose on how we want to approach this. The think- 
ing is very much like, "Add things as we go along, make 
them appropriate." Nickelodeon may not want user- 
uploaded videos or full social networking. That's why 
it's never going to be just like turning on a switch. Every- 
one's going to be working on their own thing. But we 
will all be moving in the same direction of adapting a 
lot of these great features that you see on the Web. 

What's the larger syndication strategy? You just 
did that deal with Joost, but YouTube has been a 
thorn in your side. 

They're not a thorn; we want to do distribution deals. 
I think our philosophy is that, just like we've done 
distribution deals with Comcast for our channels. 
Verizon for mobile video and iTunes for downloads, 
etc., our business is doing deals with those who have 
distribution outlets. So whether it be Joost or Bit- 
Torrent or even YouTube, that's a distribution out- 
let for us. We just have to make sure that the 
economics work with our business model. We want 
to do more of those. I don't think YouTube is a thorn 
at all. It's just a question of us getting the deal we 
want with them. 

As viral video becomes bigger, how hard is it to 
retain brand identity when your original content 
is surfacing elsewhere? 

The balance for us is to allow our content to go else- 
where, but then make sure that consumers find out 
that we're the home base for a lot of it. Hopefully, peo- 
ple will want to get a little bit deeper engagement and 
they'll come back to us. But if people just want to see 
it elsewhere, that should be fine also. We'll make an 
economic relationship around it. With the way people 
are using the Web. we want to make sure people stum- 
ble over our content wherever they might be, ••• • 
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ATTENTION INDIE MUSICIANS! THE IMWS IS NOW ACCEPTING ENTRIES. 



In 2007, the IMWS will award over $250,000 
in cash and prizes to independent musicians 
The IMWS helps you do it yoursel 





DISC MAKERS 

Independent Music World Series 



The 2007 IMWS features 
showcases in San Francisco, Austin, 
Nashville, and New York and will award a mammoth 
Grand Prize at each show. Enter today for a chance to 
play in front of industry VIPs and win prizes that include 
enough gear to build your own home recording studio, a killer 
CD manufacturing package, cash money ($1 ,000 to ALL performing finalists), 
and more! No matter where you live, you are eligible to enter now! 





"Disc Makers really opens the doors for a lot of bands 
and provides them with invaluable tools through the 
IMWS, and it keeps getting better each year. " 
Sebastian St. John, Rose's Pawn Shop 



VISIT WWW.DISCMAKERS.COM/07BILLB0ARD TO ENTER, READ THE 
RULES AND REGULATIONS, FIND OUT ABOUT PAST SHOWCASES. SEE 
PHOTOS, AND LEARN ALL ABOUT THE GREAT IMWS PRIZE PACKAGES. 
CAN'T GET ONLINE? CALL 1-888-800-5796 FOR MORE INFO. 



whatever your act is... 
we've showcased your 
style of music. 

GOSPEL METAL HIP HOP PUNK JAZZ 
COUNTRY EM0 ROCK RAP WORLD 
POP BLUEGRASS MAMB0 SALSA 
R&B FOLK JAM CRUNK ACOUSTIC 
A CAPELLA ALTERNATIVE LATIN 
SOUL BLUES SINGER SONGWRITER 
FUNK TLAMENC0 



Deadline for entries 
is May 9, 2007 
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HEAVY HITTERS 

Shadows Fall reaches 
metal's big leagues 



DJ SHADOWING 

Winter Music 
Conference wrapup 



A+ IN P.E. 

Gym Class Heroes 
climb chart ladder 



FORWARD TO '40s 

Puppini Sisters ride 
retro train to States 




STONE SOUL PICNIC 

R&B songstress Angie 
Stone back on Stax 




UNDER 
THE GUN 

After Assaying Abusive Men And Arson, 
Will Radio Tune In To Lambert's Latest? 

ittingatacorner table at one of her favorite Nashville 
^^^^^^ eateries and sipping a Diet Coke, Miranda Lambert 
^^^^Mfc doesn't come across as the gun-toting, cheating 
boyfriend-hunting, arson-starting character she 
portrays in songs like "Kerosene" and "Crazy Ex- 
Girlfriend." "1 do have a pistol and a handgun license," she 
says with a laugh. 

While the 23-year-old may not have personally done every- 
thing she writes and sings about, her life thus far has provided 
plenty of musical inspiration. "My parents are private inves- 
tigators, so I have grown up seeing ugly in the world." she 
says. "I've seen reality. In the last five years or so I've had some 
relationships go bad, and I do have a little pain in my life." 

That outlook has translated into big sales for Lambert's 2005 
Columbia debut, " Kerosene," which has shifted 85 1 ,000 copies, 
according to Nielsen SoundScan, without the benefit of a No. 
I airplay single or even a top 10 hit for that matter. The title 
cut, which peaked at No. 15 on Hot Country Songs, is by far 
the best performing of her five singles. 

"Crazy Ex-Girlfriend." the title song from her new album, 
due May 1 , has already stopped at No. 50. " I really want radio, 
but 1 understand why I don't always get it," Lambert says. "I 
mean, I am controversial — I blow people's houses up and kill 
people in my songs. I realize that [I'm] not just your average 
girl singing a song, but people do feel that way, so they want 
to hear it. 

"It didn't necessarily work at radio, but almost a million 
people bought it," she says of her first record. "I'll take it." 

What Lambert did get a lot of was TV and media exposure. 
An alumnus of the USA Network talent contest "Nashville 
Star" — she finished third during the 2003 inaugural season — 
her talent made her a media darling from the start, earning 
the kinds of press for which even established artists yearn. 

And while she was not new to TV. her now famous perform- 
ance of" Kerosene" at the November 2005 Country Music Assn. 
Awards — complete with an explosion of flames that could be 
felt in the audience — not only got the attention of those watch- 
ing, it brought to the forefront her abilities as an entertainer. 

Lambert, who has toured with George Strait, Keith Urban, 
Toby Keith and Dierks Bentley, has had a tremendous run as 
an opening act and she knows it. "I really am a spoiled brat 
when it comes to touring," she says. 

Despite all her exposure. Lambert knows that radio has been 



LAMBERT 



the missing link. "I would love to see what would happen to 
my career if I got radio play," she says. 

Her latest single, the less incendiary "Famous in a Small 
Town," could be the song that breaks through for the small- 
town Texan. "I feel like I sing this song with truth in my voice," 
she says. " I can relate to it." 

While radio was more top of mind when she wrote songs 
for her new record, Lambert says she did her best to stay true 
to herself. She and producers Frank Liddell and Mike Wrucke 
went with an "if it ain't broke, don't fix it" philosophy, but Lam- 
bert was more under the gun this time around. "There were 
literally a couple of songs that I finished the bridges to in the 
studio," she says. 

Opener "Gunpowder & Lead" deals with an abusive mate 
and exactly how the singer will greet him when he makes bail. 
("Slapped my face and he shook me like a rag doll, don't that 
sound like a real man. I'm gonna show what little girls are 
made of, gunpowder and lead.") 

But not every song is as in-your-face. "More Like Her," which 
Lambert calls "personal and introspective," is a sparsely pro- 
duced ballad that shows her vulnerable side, " Easy From Now 
On." a 1978 hit for Emmylou Harris penned by Carlcne Carter 
and Susanna Clark, was a last-minute studio decision. "It's 



been recorded a few times before, but i don't think you can 
ever hear it enough," Lambert says. 

KM PS Seattle music director/air personality Tony Thomas 
says his station has had mixed success with Lambert. The sta- 
tion still plays "Kerosene." but not her other singles. "I loved 
the maniacal energy of 'Crazy Ex-Girlfriend,' " he says, "but 
it seemed too much for some our listeners, at least as an every- 
day rotation song." 

While he hasn't made a decision yet about her new single, 
he appreciates her approach. "Miranda's got a great 'let me 

tell you what 1 really think' edge that 1 think is to her advan- 
tage," he says. "She played our area right before Christmas on 
the Dierks Bentley tour, and it was clear she can connect with 
a lot of fans, especially young women." 

While Lambert's new album will be marketed in a variety 
of ways, including an upcoming appearance on ABC-TV's 
"The View" and through tour dates with Keith and Jason 
Aldean. her label hasn't given up on radio. 

"The response to 'Famous' is very encouraging," Columbia 
Nashville director of marketing Tanya Welch says, "and there's 
a lot more on the record that will work for their listeners. We're 
going to keep coming back to radio while utilizing some of the 
marketing elements we used on 'Kerosene.' It worked." •••• 
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»>NOT-SO-LITTLE 
RASCAL 

Hitmaking country group 
Rascal Flatts has set a 
Sept. 25 release date for 
its fifth, as-yet-untitled 
Lyric Street/Hollywood 
album. Producer Dann 
Huff will be behind the 
boards for the follow-up 
to 2006's smash hit "Me 
and My Gang," which has 
sold 3.8 million copies in 
the United States, 
according to Nielsen 
SoundScan. The group 
has a few more spring 
dates on tap through early 
April before getting 
busy in the studio. 

—Jonathan Cohen 

»>THURSDAY 
MOVES ON 

Rock outfit Thursday 
has left Island Records, 
according to a post on 
its MySpace site. "It was 
a difficult decision and 
it took us the better 
part of six months to 
come to an agreement 
with the label, but now 
that we have, both of us 
are very happy with 
how things have turned 
out," the band wrote. 
Thursday's two Island 
albums have sold a 
combined 496,000 units, 
according to Nielsen 
SoundScan. 

—Jonathan Cohen 

»>'BESr INSHOW 
DJ Khaled's next Terror 
Squad/Koch album, "We 
the Best," boasts a bevy 
of hip-hop stars. Due 
June 12, the set features 
T.I., Akon, Fat Joe, Rick 
Ross, Lil' Wayne and Baby 
on first single "We Takin' 
Over." a video for which 
was just shot in Miami. 
The Game. Jadakiss, Paul 
Wall, Trick Daddy, Ja Rule, 
Ludacris, Young Jeezy, 
Styles P, Cassidy, Juelz 
Santana and Young Dro 
will also appear. 

—Mariet Concepcion 

»>SPIDERWEBBED 

After a surprise 2005 
reunion tour, influential 
indie group SHnt is going 
back on the road this 
spring/summer to play its 
1991 album, "Spiderland," 
in its entirety. The 
Louisville-reared act is 
also working on new 
material for the first time 
since the mid-1990s. "We 
have an unspoken 
camaraderie, musically," 
guitarist David Pajo says. 
"The more we stayed in 
touch after that tour, the 
more we realized we still 
wanted to do it." 

—Jonathan Cohen 



MUSIC 



■ BY TODD MARTENS 



MAJOR METAL 

Up From The Indies And Already A Proven Seller, Shadows Fall Thrashes Ahead 



By the time East Coast metal act Shad- 
ows Fall went shopping for a major label 
deal, the band had already managed 
major label-like success on Southern 
California indie Century Media. 

Its 2004 album, "War Within," has 
sold 273,000 units in the United 
States, according to Nielsen Sound- 



bit more leverage than we were used 
to having." 

Shadows Fall opted to sign with 
Warner Music Croup imprint Atlantic 
Records, which will release "Threads 
of Life" April 3. The signing is indica- 
tive of the growth of the extreme metal 
subgenre in the post-Ozzfest era, 




Scan, and the album spawned two 
top 40 singles on Billboard's Main- 
stream Rock Songs tally, "What Dri- 
ves the Weak" and "Inspiration on 
Demand." The album's opening 
track. "The Light That Blinds," also 
landed on popular videogame "Gui- 
tar Hero II," which helped the single 
sell 9,200 units online. 

"We were in a really good place 
once our contract with Century Media 
was up." vocalist Brian Fair says. "We 
had accomplished a lot on our terms 
and at the indie level. When it came 
time to look for a deal, we had a little 



which has carried such acts as Lacuna 
Coil. As I Lay Dying and In Flames, 
among many others, beyond cult sta- 
tus. The major labels have noticed, 
with Lamb of God joining Columbia, 
Mastodon signing with Reprise and 
Atreyu joining Hollywood. 

But all the newfound attention 
hasn't turned the new crop of metal 
acts into mainstream stars, at least not 
yet (see story, below). Fair says, at least 
initially, the band has modest goals in 
its new major label home. 

"Atlantic totally understands that 
this is a career thing." he says. "We're 



not looking for that one song. We've 
been around for 10 years, and we're 
looking to be around for a lot longer. 
They knew they signed a metal band. 
It's not like they were expecting some 
crazy pop record." 

Indeed, "Threads of Life" doesn't 
deviate too far from its past work, mix- 
ing thrash riffs with impres- 
sive break-neck melodies. If 
"Threads of Life" sees the 
band experimenting at all, it's 
in the vocals, with Fair stop- 
ping just short of a growl and 
throwing in more har- 
monies. He says he spent 
time listening to the Beatles 
and Alice in Chains before 
recording the album, and 
worked extensively on his vo- 
cals with producer Nick 
Raskulinecz (Foo Fighters, 
Stone Sour). 

"I was even listening to 
that first Boston record," Fair 
says. "I know 1 can never get that high, 
but there's so much you can do with 
voices beyond one tone." 

If Fair is humble in the band's major 
label ambitions, though, manager "the 
Reverend" Dave Ciancio with the Syn- 
dicate is moredirect. His goal is some- 
thing that rivals the success Warner 
had with Metallica. 

"Century Media very desperately 
wanted the band to re-sign, and we 
could have signed and could have had 
a career that was a level where the 'War 
Within' left off," he says. "I think most 
bands would be psyched with that. But 



there's only so many slots for a Guns 
N' Roses or a Metallica or a Pantera, 
and we have all believed since day one 
that these guys have the ability to get 
to the lop." 

The band's A&R rep and product 
manager at Atlantic. Anthony Delia, 
says the label will be taking lead sin- 
gle "Redemption" to radio in early 
April, but has thus far focused its mar- 
keting attention online. The single 
went up for sale on iTunes in late Feb- 
ruary and has sold 4,000 units. 

"Metal isn't a singles-driven format, 
so 1 don't think that will hurt us." he 
says. "It's not pop, where someone only 
wants to own one song. Metal people 
want to hear the full record." 

Delia says the label will target the 
band's core fan base out of the gate, with 
the band on tour through the end of 
April with Stone Sour and former label- 
mate Lacuna Coil. Additionally, indie 
retailers and Hot Topic will have access 
to a bonus DVD. Larger accounts such 
as Best Buy will receive various bonus 
cuts on "Threads of Life." 

And the recent success of the genre 
just might play into Shadows Fall's 
hands this time around, retailers say. 

"There's a grand realignment these 
days," says Rob Cleveland, co-owner 
of Madison, Wis. -based Earwax. 
"There's lowered sales expectations 
and underground bands are doing bet- 
ter. Five years ago, I'd say no chance 
would Shadows Fall be on a major. But 
the music-buying public is getting 
smaller, and the bigger labels are 
slowly catching up." •••• 



HEAVY INDUSTRY 



Big Labels Embrace Loud Rock, But Sales Have Yet To Explode 



Shadows Fall may be the latest hard rock band to 
jump from the indie world into the major label sys- 
tem, but breaking out of the metal genre and win- 
ning a mainstream fan base won't be easy. 

Bands like Mastodon on Reprise and Lamb of 
God on Columbia may have had their largest debut 
weeks of their career when they joined the major 
label ranks, but sales, while respectable, have not 
yet catapulted the bands to new heights. 

"That's going to be the case until one of these 
bands writes 'that song,' " Relapse head Matt Ja- 
cobson says. "It may never happen, but if it does, 
there's a system in place to push that along." 

Mastodon's 2006 effort. "Blood Mountain," has 
sold 96,000 units in the United States, according to 
Nielsen SoundScan. and has not yet surpassed the 
act's 2004 effort for Relapse, "Leviathon." Mean- 
while. Lamb of God's "Sacrament" got off to a fast 
start, but the 2006 album's 197,000 units seem on 




pace to match 2004 major label debut "Ashes of the 
Wake," which has sold 292,000 units. 

Century Media president Marco Barbieri says 
there may be other factors at work. His label nur- 
tured Shadows Fall, and believed it was on the verge 
of a breakout smash with Lacuna Coil. But 2006 ef- 
fort "Karmacode" has sold 162,000 and not yet 
shown signs that the band will find a fan base beyond 
the 271,000 units sold by 2002's "Comalies." 



"The reaction to the single and video wasn't what 
we had hoped for," Barbieri says. "It was the same 
as the last two singles had done. We had hoped to 
get out of this metal, subgenre box and get some 
more mainstream play, but we were relegated to 
[MTV2's] 'Headbangers Ball.' " 

He continues, "Our goals have always been Rotling 
Stone, MTV and commercial radio. But it's tough to 
talk to those people. They have opinions and stereo- 
types, and a lot of what goes on in this country is re- 
acting to what's already considered cool." 

Such stats don't faze Shadows Fall vocalist Brian 
Fair, who is happy that bands like his and Mastodon 
are being embraced at all by the industry at large. 

"A band like Mastodon is not going to be top 
40, but there's a whole audience out there of kids 
who want this progressive, insane, scary music," he 
says. "So instead of fucking with what they do and 
trying to make Mastodon fit in on a major label 
rock format, Reprise let them go nuts. Mastodon 
responded by making one of the scariest, darkest 
records ever on a major label. It's a pretty awe- 
some time." —TM 
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THREE DJs, THREE QUESTIONS 

Taking The Temperature At The Winter Music Conference 



ABeatbox 



t KERRI MASON kmason abillboard.com 

Hot Beats In 
Close Quarters 

At The Winter Music Conference, 

Building Buzz From The Beach To The Booths 



There's no one in the water, but the pool area of 
Miami's Shelbornc Beach Resort is crammed: a 
patchwork of tanned torsos, gelled hair, hoisted 
Coronas and mounds of muscle and silicone. 
Rented speaker stacks pump heavy beats into 
the sweaty crowd, which mills more than it 
dances, if only for the close quarters. The gray 
sky threatens and the occasional raindrop lands, 
but no one abandons the party. They each paid 
upwards of $60 to get in. 

Up in the temporary booth, DJ Victor 
Calderone — a monthly resident at New York 
superclub Studio Mezmor — grabs the mic. "Wel- 
come to Miami," he says. "Who out there is rep- 
resenting New York?" The roar that follows 
sounds unanimous. He lets a monstrous drum 
track build and then drop in a sinister burst of 
synth and bass, and the massive roars. Next door 
at deep house club Cielo's poolside party, sets 
from Blaze and Charles Webster get all but 
drowned out. 

The annual Winter Music Conference (WMQ 
is increasingly a tale of two conferences: the one 
for vacationing New York clubbers, with 
marathon sets by home-grown NYC favorites 
tike Calderone. DJ Boris. Jonathan Peters and 
Danny Tenaglia; and the one for everyone else, 
a group that includes persevering industryites, 
hopeful newcomers looking for contacts and in- 
ternational dance fans trying to see the DJs/arrists 
who rarely hit their shores. The parties that do 
the best, and the artists who leave with the most 
buzz, somehow manage to appeal to both: 

■ America's new "it" DJ is David Guetta. His 

"Fuck Me I'm Famous" night was Studio 54- 
ian both outside — with a throng blocking the 
sidewalk and record label presidents pleading 
with unyielding doormen — and in, with model- 
quality dancers walking among the crowd and 
magnums of Moet getting delivered to tables 
with lit sparklers stuffed in their corks. Con- 



ducting business from host club Cameo's 
halved-disco-ball DJ booth, the magnetic Guetta 
dropped aggressive remixes of his own "Love 
Don't Let Me Go," Red Hot Chill Peppers' 
"Otherside-and Fleetwood Mac's "Big Love," 
with a Junior Vasquez-like flair. 

■ Dutch DJ/produccr Fedde Le Grand played 
no fewer than 1 5 gigs in his four-day WMC stint, 
to support bouncy runaway hit "Put Your Hands 
Up for Detroit" (Ultra). "I was thinking about 
saying Ibiza or maybe Amsterdam, but I liked 
Detroit because it's been such a tremendous in- 
fluence on the whole house scene in general," 
he says. "But some of the real techno guys were 
actually quite offended." 

■ Kitschy downtown venue Pawn Shop played 
host to DJ/producer duo Gabriel & Dresden, 

who are hard at work on a full album from group 
Andaln, a collaboration with guitarist David 
Penner and singer Mavie Marcos. "We're known 
for playing requests, so kids will show up to our 
gigs with signs with song names on them," Josh 
Gabriel says. "[2004 Andain single] 'Beautiful 
Things' is the most common." In Miami, the duo 
obliged without being prompted, dropping the 
familiar melody to a crowd that hoisted lighters 
and sang along to every word. 

■ WMC's hot zone is the below-lOth Street strip 
of Washington and Collins Avenues, and its 
trendy chain clothing stores couldn't resist co- 
opting a bit of dance cred. Armani Exchange — a 
longtime dance supporter — hyped new compi- 
lation "Solar" (mixed by Richard Grey) with front- 
window signage and blaring live DJ sets; Benetton 
had models sporting their gear dancing excitedly 
on cubes: and Diesel hosted DJs from very left- 
of-ccnter label Ghostly 1 nternational who played 
blips and bleeps suitable for jean-shopping. 

Only in Miami, kids. •••• 



Cornering an A-list DJ for a quick sit-down 
during Winter Music Conference used to re- 
quire the craftiness of a tabloid reporter. But 
this year, media- focused events like the Music 
Lounge, organized by BMF Media and spon- 
sored by Sirius Satellite Radio, and Remix 
Hotel, featuring a Beatport-sponsored DJ 
stage, made it almost too easy to corral the 
big names. Here, the No. 1 DJs in the world 
(Paul Van Dyk). in New York (Victor 
Calderone) and among the international jet 
set (David Guetta) give WMC a once-over. 

HOW DO YOU USE THE WMC? 

Van Dyk: I use a lot of technology onstage, 
as much as in the studio, so it's a very in- 
teresting convention for me to see what's 
new. get contacts and maybe even de- 
velop new pieces of gear. Just yesterday 
I had a meeting with the guys from Able- 
ton, who make the programs that I use. It 
was really geeky brainstorming, getting 
really techy, and we came up with an idea 
of this super-duper machine, a combina- 
tion of hardware and software. 
Guetta: It's just having a lot of fun with all 
my friends, meeting people who I work 
with all the year through the Internet and 
don't get to see so much. That makes you 
come up with ideas you wouldn't other- 
wise have. I just saw Armand Van Helden 
and the guys from Dirty South, and I said, 
"Oh, I didn't think of you, maybe you could 
do a remix of my next single," and they 
were like, "Oh, great. We love you." When 
you're in an office, you don't necessarily 
think of everyone. 

WHAT NEW MUSIC EXCITES YOU? 

Van Dyk: I'm a huge fan of Placebo. "Pierrot 
the Clown" is already one of my favorite 
songs ever. 

Calderone: I'm going back to my roots. The 



music I've been shopping and buying and 
what's been inspiring me is techno from 
everywhere. I see people connecting to it 
as well. People in New York who were lis- 
tening to tribal and deep house, everybody's 
like, "Techno, techno, techno." Holy shit, this 
is a techno conference. 
Guetta: It seems to me that everything is 
going back to house. The minimal techno 
stuff was very big in Europe. I was really into 
the electro sound, but I'm backing up a bit 
now because everybody is playing that, and 
it's becoming kind of boring. So I'm trying to 
mix this vibe with my roots, which are really 
house music and vocals. Of course, I'm inter- 
ested in new sounds, but I think you need 
more than just a kick and a bassline. 

WHAT FRUSTRATES YOU ABOUT 
THE U.S. DANCE MUSIC SCENE? 

Van Dyk: It's very healthy and always grow- 
ing with amazing music. Those little elements 
you would criticize don't even count. 
Calderone: The frustrating thing for me is the 
support, and I don't mean the fans— they're 
there. The support from radio, the music chan- 
nels. Everybody gets inspired by dance music 
and everybody takes a little bit from it. Look 
at Madonna. Yet people don't want to take 
the risk to put it out there, support it, play it 
on the radio, give it its moment. 
Guetta: It's very different because in my 
country I do prime-time TV shows, I do major 
advertising campaigns, and when I speak to 
my colleagues here, they are like, "This would 
be impossible in the States." But at the same 
time, it's much less difficult than I thought. I 
started my U.S. tour expecting very little, and 
the welcome in the clubs was so warm, it was 
packed everywhere. You don't have the 
media representation, but the scene is strong, 
and the enthusiasm of the people is huge. It 
reminds me of 15 years ago in Europe.— KM 
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FROM ZEROS 
TO HEROES 

Robust Online Presence Drives 
Eclectic Group Into The Top Five 



For then 15-year-old Travis McCoy, high school 
gym class was nothing more than an excuse to 
chat about music with buddy Matt McGinley. 
McCoy, who was an aspiring rapper, was the 
front ma n for a local band, and McGinley played 
drums for another in their native Geneva, NY. 

The summer after sophomore year, McGln- 
ley's band landed a party gig, and McCoy, who 
happened to be at the same gathering, stepped 
to the mic and began to rhyme along with it. 

Thus Gym Class Heroes was born and went 
on to release three independent albums be- 
fore signing to Fall Out Boy principal Pete 
Wentz's Oecaydence label via Fueled by 
Ramen/Atlantic in the spring of 2004. 

The group is now tasting its first mainstream 
success with the single "Cupid's Chokehold," 
featuring FOB'S Patrick Stump, which peaked 
at No. 5 on the Pop 100 and Billboard Hot 100 
charts. The album from which it is drawn, "As 
Cruel As School Children," has shifted 246,000 
units. Band and label credit a robust online fol- 
lowing for the breakout In the past month, Gym 
Class Heroes have frequently sold more than 
100,000 digital downloads and 55.000 ring- 
tones each week, according to Nielsen Sound- 
Scan. Their MySpace page boasts more than 7 
million profile views and 400,000 friends. 

But the question remains: how to further break 
a rock group that has a rapper as a lead singer? 

According to Fueled by Ramen president/co- 
founder John Janick, the answer lies with fur- 
ther online saturation to prepare the group for 
mass exposure. To wit, a video for the track 
"New Friend Request" was recently made avail- 
able only on the band's MySpace and official 
Web sites, without any intention of it being 
picked up for broadcast. "We want to make 
sure there's a solid foundation," he says. "We 
want people to already know them so they 
aren't taken blindly when we do go to radio 
and television." 

Still, Janick assures this formula wouldn't 
have had much success if it weren't for the 
band's desire to get its music heard. "They 



were all about going on the road and devel- 
oping," he says. "So, we decided to work with 
them, even though [the music} was a little out- 
side of what we're used to working with." 

That skepticism may have initially slowed 
Gym Class Heroes' mainstream breakthrough, 
but it ultimately wound up generating buzz. 
"No one really got [the music], and they won- 
dered where it should be placed," he says. 
"People were like, 'What kids are going to buy 
it? The rock kids or the rap kids?' And I was 
like, 'Kids in general are going to buy it' " 

Indeed, it took so long for the band to 
emerge from below the radar that "Cupid's 
Chokehold" (which uses the hook from Super- 
tramp's 1979 hit "Breakfast in America") was 
actually featured on the 2003 album "The Paper 
Cut Chronicles." It didn't hit the charts until last 
December, when a DJ at Milwaukee station 
WXSS began playing it regularly," McCoy says. 

"It just caught fire after that, and stations 
started adding it and people started request- 
ing it so we did a video to give it momentum," 
he adds. "We knew that it was a cool song, but 
it all came out of nowhere. It was like this crazy 
snowball effect." Even though the first single, 
"The Queen and I," had already been released, 
the label shifted its efforts to "Chokehold," 
reissuing "School Children" (first released in 
July) with the added track. 

Gym Class Heroes will continue pounding 
the pavement on tour in an attempt to reach 
new audiences. The band is out with RX Ban- 
dits, P.O.S. and k-os on the Daryl Hall for Pres- 
ident tour and will then play dates on the Vans 
Warped trek this summer. 

"It takes a while for the world to catch up 
sometimes," McCoy says. "But I think if peo- 
ple could just come out to a show and look at 
the line outside, they'll see our fans come from 
all walks of life, and you can really put a face on 
what our fans look like. Once people take the 
time to actually really check us out, they'll see 
there's a lot under the surface as far as our 
music goes." < 
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Back To The Future A 



Inspired By WWII-Era Styles, Puppini Sisters Move Ahead 



LONDON— The U.K.-based 
"sisters" who last year 
spruced up favorites from the 
70s and '80s with a whiff of 
'40s glamour are now bring- 
ing their retro-pop to the 
United States. 

The Puppini Sisters' world- 
wide deal with Universal Clas- 
sics & fazz generated major 
media coverage and a top 20 
U.K. placing last August for 
the trio's debut album, 
"Betcha Bottom Dollar." 

The album sold close to 
1 3,000 in its first week and won 
the act further media attention 
in continental Europe, notably 
in Italy. A U.S. release May 1 
on Verve precedes a two-week 
residency at the 90-capacity 
Oak Room cabaret inside New 
York's Algonquin Hotel. 

The trio — Marcella Pup- 



pini, Stephanie O'Brien and 
Kate Mullins — came together 
in 2004. Their " Forward to the 
*40s" mantra is to the fore on 
the album, with vocal stylings 
of the type made popular by 
the Andrews Sisters primarily 
applied to rock-era songs like 
"Heart of Glass," "I Will Sur- 
vive" and the Smiths' " Panic." 

"Betcha Bottom Dollar" 
also includes songs from the 
'40s and "50s, such as "In the 
Mood," "Mr. Sandman" and 
"Boogie Woogie Bugle Boy 
(From Company B}." 

Universal Classics & fazz 
A&R/artist development 
manager Tom Lewis signed 
the Puppini Sisters after see- 
ing them live at Trinity Col- 
lege of Music in London, 
where the girls met. 

Lewis believes the trio has 
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Soul Patrol 

Stone Summons Inspiration From Gaye On New Stax Album 



I t's apropos that soulful songstress Angle 
I Stone is recording her St a x /Concord debut 
H at the stomping grounds of another soul sol- 
I dier; Marvin Gaye. 

The late artist's studio— incubator for the 
classic album "I Want You"— sits behind an im- 
posing black gate on Hollywood's Sunset 
Boulevard. Imposing, however, melts away to 
mellow once you step across the threshold. 

Gaye's spirit seeps through everywhere. 
From the walls, adorned with original por- 
traits and photos of the artist, including one 
with his "I Want You" collaborator Leon 
Ware, also newly signed to Stax. From a hid- 
den hallway door as you traipse upstairs to 
Gaye's personal sanctuary: a bedroom, bath 
and a smaller recording studio. From the 
main studio downstairs, which, like its up- 
stairs counterpart, houses some of Gaye's 
original recording equipment. 

Against that backdrop, a relaxed Stone 
previewed several songs from her new 
album, "The Art of Love and War," due this 
summer. Wearing wheat-colored jeans, a 
plum-hued T-shirt and a multicolored, polka- 
dot head scarf, she sang, danced and sup- 
plied her own brand of color commentary 



as producer/musician Jon Nettlesbey keyed 
up each song. 

For instance, when she sat down to write 
the ballad "Sometimes," her inspiration was 
the film soundtrack to the 1974 urban drama 
"Claudlne." She referred to another track, the 
uptempo "These Are the Reasons," as her 
"drama queen comeback." She duets with 
Chyno— the Charlotte, N.C., singer/songwriter 
who appeared on UPN's "The Player"— on the 
torchy "Half a Chance." Stone says with a laugh, 
"Men don't beg no more, but I've got him beg- 
ging on here." 

She revisits her "Patrice Rushen days" on 
the funky "Play With It." But the most eloquent 
track that drives home Stone's renewed spirit 
is the timeless ballad "Happy Being Me." 

"When you get close to losing your life, you 
see it flash before you," Stone says of her bout 
last year with congestive heart failure. "This 
song is a true testament to who I am and 
where I am." 

The tracks Stone shared took me back to 
her emotionally charged breakthrough in 1999, 
"Black Diamond." That Arista set spawned the 
top 10 R&B hit "No More Rain (In This Cloud)." 
The former lead vocalist for Vertical Hold 



/ 



worldwide potential. 
"The music they sing 
has a timeless qual- 
ity — it just hasn't been 
heard for a while," he 
says. "There are other fac- 
tors, too, such as the cult 
popularity of the Oscar- 
nominated movie 'Belleville 
Rendezvous,' and the revival 
of the burlesque scene and 
1 940s styling," exemplified by 
"New Burlesque" figurehead 
Dita Von Teese. 

Not only did the music 
from "Belleville Rendezvous" 
(2003) inspire the group, its 
French composer Benoit 
Charest went on to produce 
"Betcha Bottom Dollar." 
which Puppini describes as 
"complete serendipity." 

A second U.K. album 
planned for later this year will 




THE PUPPINI SISTERS 



include some original 
compositions. The act 
does not yet have a 
publishing deal. 
" People might 
think this is a novelty 
[act] until they see the 
show and realize we're all 
accomplished musicians." 
Plippini says. The group is 
booked in the United King- 
dom by Creative Artists 
Agency and Internationally 
by William Morris. 

Looking ahead to the U.S. 
launch. Puppini says, "In 
tin dreams, [we're] going to 
take over the world, because 
what we do is their music — 
it's part of their culture." 
She adds light-heartedly, of 
a U.S. superstar's current 
image, "Even Christina 
Aguilcra has become the 
Puppini Sisters." • •«■ 



segued to J Records for two subsequent al- 
bums, "Mahogany Soul" (2001) and "Stone 
Love" (2004). But after the 200S release of 
"Stone Hits: The Very Best of Angie Stone," 
the singer says she and J execs mutually 
agreed to part company. 

Raring to move beyond the midlevel point 
where her career is anchored, Stone hopes to 
acquaint listeners with her versatility. An exam- 
ple— pairing with Josh Groban and a full or- 
chestra on "The Prayer" for a PBS special from 
two years ago— is playing on You Tube. For the 
aforementioned "Happy Being Me," her wish 
list of artists to add sweetening to the song 



includes a harmonica-playing Stevie Wonder 
and guitarman/vocalist John Mayer. 

Before the preview ends so he and Stone 
can do some further vocal tightening, Nettles- 
bey notes that Mary J. Bilge also recorded 
some of her Grammy Award-winning album 
"The Breakthrough" in the same studio. While 
absorbing that, Stone credits another force 
on her side. 

"This business is hard," she says. "I've been 
waiting all these years, and I've survived." 
Pointing to her heart for emphasis, she adds, 
"But I can't be touched right now, because 
God has me right here." 
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They've Got 
The Power 

Small- And Medium-Market Stations 
Flex Muscles At Core DJ's Retreat 



"The Core DJ conference is all about main- 
taining a spot on that industry radar, because 
it's who you know that helps you make ca- 
reer moves," said DJ Dimeplece. mixer at 
WIZF Cincinnati. 

Indeed, the Core DJ's Retreat, held March 
15-18 in Miami, was a great opportunity for up- 
and-coming radio personnel to get face time 
with national label representatives and their 
artists. Tony Neal. Core D| CEO and a mixer 
at several stations including Miami's WEDR, 
founded the Core DJ's coalition three years ago. 

By gathering leaders in small and medium 
radio markets across the country, Neal has 
corralled more than 300 members. And each 
year, he organizes two retreats, where labels 
showcase their best talent for mixers like DJ 
Dimepiece. Most small-market radio person- 
nel don't get routine one-on-one meetings 
with their designated regional label reps, so 
the retreat is a great opportunity to get a peek 
at what's coming. 

Artists attending the retreat also benefit 
from personally meeting the Core market lead- 
ers. I n this climate where new artists routinely 
send radio stations music and naively expect 
to garner spins, the wise hold a few more cards 
than simply handing off a CD. 

"Only the performances made an impact 
on me this weekend, and really, the artists 
with energy really stood out," said DJ Back- 
side, a former KMEL San Francisco mixer. 

Atlantic did a great job of implementing the 
"seeing is believing" ideal at the retreat. At- 
lantic manager of rap promotion Rick Betemit 
coordinated upwards of eight different groups 
to perform on Friday night at nightclub Sobe 
Live. And even though Atlantic promotional 
executive Sam Crespo and the night's host. 
DJ Drama, missed their flights. Twista. Paul 



Wall. SBaft & MJG. Plies. DG Yola and Trey 
Songz each performed and brought life to the 
singles that clutter most attendees' desks. Uni- 
versal Republic MC Baby Boy Da Prince, who 

introduced himself through a New Orleans 
drawl while doling out his single, "The Way I 
Live," also made an impression on me. 

"If a D| gets my CD from one of my peo- 
ple, he's going to throw it away." Baby Boy 
said. "So, I've got to hand out my own shit." 

Direct feedback was another highpoint 
amid the intimate Core DJ atmosphere. Early- 
Thursday morning. Interscope Ceffen A&M 
and Universal/Motown held a listening ses- 
sion headed by VP of rap promotion Troy 
Marshall and raffled off new Serrato mixers 
in return for completed feedback work 
sheets. The audience rated records, tike Slim 
Thug's new single "Problem Wit Dat," on a 
scale of one to five. However, not everyone 
followed this path to enlightenment. 

"I saw more wasted promotional product 
this weekend than I have ever seen before," 
Backside said. "Just handing out fliers 
doesn't work anymore." 

Small and medium markets make up the 
bulk of America's radio landscape, yet they 
don't always get credit for breaking records. 
Rapper Mlms noticed that pattern and used 
it to his advantage while working his re- 
cent Billboard Hot 100 No. 1 hit. "This Is 
Why I'm Hot." His camp purposely pushed 
the record outside of Mims' native New 
York, building buzz from the middle of the 
country first. 

Stories like that epitomize the power of 
small and medium markets, as well as the over- 
all strength of the national radio landscape. 

"We made our own lane." DJ Fresh said 
with a laugh. "Don't hate." •••• 
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Money Isn't Everything 

New York Jazz Label Pays First, Recoups Later 



mW^L t the premiere performance of Waverly Seven March 14 
mm^^ at the Jazz Standard in New York, saxophonist/ciar- 
^m^^^ inetist Anat Cohen led the robust performance of jazz- 

mm^^L tendered tunes originally recorded by Bobby Darin 
mm VI What could have easily spawned schlock proved to 
be a swinging affair The seven-piece ensemble, starring such 
local rising stars as tenor saxophonist Joel Frahm, trumpeter 
Avlshai Cohen and pianist Manuel Valera and augmented by 
guest guitarists Russell Malone and John Pizzarelli, played the 
pop idol's songbook, ranging from a grooved R&B zing through 
"Splish Splash" to a cool, toe-tappin' slice of "Mack the Knife." 

Waverly Seven's two-CD "Yo! Bobby," will be released June 5 
by Anzic Records, the burgeoning indie piloted by Cohen and 
Oded Lev-Arl, both born in Israel and now based in New York. 
They serve as artists (Cohen as reeds player/bandleader, Lev- 
Ari as arranger/composer/producer) as well as label principals 
exploring a new record company model, where creativity en- 
joys equal footing with business realities. 

"With record sales overall falling, individual artists need to 
have some kind of fair mechanism by which they can get their 
music out," says Lev- An, Anzic's GM. "Anzic artists are more in- 
volved in all aspects of their CDs, from manufacturing to market- 
ing, which makes them aware of all the costs involved in their 



recording adventures. We enter into an agreement where both 
parties share the risks. Nothing is hidden, there are no surprises." 
He adds that one of the most obvious differences between Anzic 
and other labels is that artists are paid immediately for CD sales 
versus waiting for the recording advance to be recovered. 

"Even when dealing with a small indie, you feel that you give 
away your record and then become frustrated because you don't 
have any leverage," says Cohen, who created Anzic to self-release 
her first CD, 2005's well-received "Place & Time." That album 
was an eclectic mix of straight-up jazz, infused with Brazilian, 
Afro-Cuban and Israeli folkloric sensibilities. "Now. in addition to 
my own albums, we'll be releasing other artists who we know 
and perform with to get our music out there," she says. 

Frahm will release his Anzic debut, "We Used to Dance," May 
1, with discs by Avishai Cohen (Anat's brother), Valera and pi- 
anist Jason Undner to follow. In addition to Waverly Seven, Anzic 
ensemble signings include Choro Ensemble, a group dedicated 
to Brazilian choro music, and Avishai's band Third World Love. 

On April 3, Cohen will unveil her latest creations, two CDs of 
deliciously disparate music: "Noir," with Lev-Ari arranging a 
world travelogue of tunes and conducting die Anzic Orchestra, 
and "Poetlca," a quartet outing showcasing the leader on clar- 
inet. With her dark-toned and lyrical woodwind voice, Cohen 




performs originals as well as striking covers, including John 
Coltrane's "Lonnie's Lament" and Jacques Brel's "La Chanson 
des Vieux Amants." 

"My goal is to reveal the poetic side of the clarinet," Cohen 
says. "It's lost its popularity over the years, maybe because It's 
been associated with classical music or Benny Goodman swing." 

Cohen will debut the two discs in a live setting May 8 ("Noir") 
and 9 ("Poetica") at the Jazz Standard. 
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The World Comes To Soweto 

South African Group Collaborating With Robert Plant 



Since winning the best tradi- 
tional world music album 
Grammy Award for sopho- 
more set "Blessed" in Febru- 
ary, the 26-strong Soweto 
Gospel Choir has been in 



global demand. 

The choir was assembled in 
2002 by choirmaster David 
Mulovhedzl and its show di- 
rector/executive producer 
Beverly Bryer, using talent 




from the South African town- 
ship of Soweto. 

"There has been a definite 
increase in live bookings since 
the Grammy in South Africa 
and internationally," Bryer 
says. "There has 
also been an 
increase in 
awareness from 
international 
stars considering 
collaborations." 
Those include 
Robert Plant, 
who Bryer says 
will work with 
the choir for a 
Fats Domino 
tribute album. 

The act is cur- 
rently on a U.S. 
tour, booked by 
IMG Artists, 
running through 
April 23. Euro- 



pean bookings are through 
Barcelona- based Nova Touring; 
Bryer handles South Africa. 

Signed to Universal Music 
South Africa, Soweto Gospel 
Choir made an international 
impact with debut album 
"Voices From Heaven," li- 
censed to Shanachic in the 
United States. It featured 
African and English- 
language material — notably 
Bob Dylan's " Forever 
Young" — and hit No. 1 on 
Billboard's Top World Al- 
bums chart in February 2005. 
"Blessed" (2006) also made 
that chart, as did the January 
2007 release "African Spirit," 
which includes a version of 
U2*s "One" featuring Bono. 

"Blessed" and "African 
Spirit" were both produced by 
U.K.-based Robin Hogarth, a 
veteran of African music 
recordings. — Diane Coetzer 



ROAD RICE: Irish singer/ 
songwriter Damlen Rice is 

spending much of 2007 on 
the road, promoting sopho- 
more set "9" (Heffa/14th 
Floor/Warner). 

After European shows and 
four sold-out major U.K. the- 
ater dates in March, Rice be- 
gins a 29-date North American 
tour April 23 in Vancouver. Fur- 
ther European shows follow in 
June and July. He's also pen- 
ciled in for one of Al Gore's 
Live Earth concerts July 7, 
ahead of an Aug. 25 open-air 
show in Dublin's 17,000- 
capacity Marlay Park. The 
Warner/Chappell-published 
Rice is booked by Little Big 
Man in North America and 
through Brighton, England- 
based 1 3 Artists elsewhere. 

This fall, Rice will play nine 
U.K. arena shows. "The 
March U.K. shows sold out in 



minutes, and Damien was 
keen to take on the arenas," 
13 Artists agent Charlie 
Myatt says. "He wanted the 
challenge of playing very dif- 
ferent kinds of space." 

The troubadour who made 
his mark with his 2003 Short- 
list Prize-winning debut "O" 
may be in demand, but Rice in- 
sists he's following his own 
agenda. "It's not about being 
big," he says. "It's about doing 
whatever you do beautifully and 
being happy every single day 
you wake up." 

"9" was released internation- 
ally Nov. 3, peaking at No. 9 on 
Billboard's European Top 100 
Albums chart. A Nov. 14 U.S. 
release through Vector/ Warner 
followed. According to Rice's 
own Heffa label, U.S. sales have 
passed 288,000 copies, while 
U . K. sales have topped 225 ,000. 

— Nick Kelly 
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HILARY DUFF 

Dignity 

Producers: various 
Hollywood 

Release Date: April 3 

Hilary Duff has done 
l^fl something seemingly 
daring considering the cur- 
rent music landscape— she's 
made a dance-pop album. It's 
practically something straight 
out of the United Kingdom for 
all of its poppy goodness. 
Duff's "Dignity" synthesizes 
Kelly Clarkson's brand of 
catchy rock and Britney 
Spears' and Gwen Stefani's 
most dancefloor-friendly mo- 
ments. Sonically speaking, the 
set whips together retro new 
wave, guitar-fueled dance 
rock, shades of Middle East- 
ern instrumentation and very 
light dashes of hip-hop. Duff 
successfully partnered with 
pop's white-hot songwriter 
Kara DioGuardi, co-writing 12 
of the album's 14 songs. Hot 
topics on the set include 
deceptive men, pointed jabs 
at vapid celebrities, self- 
empowerment and perky 
odes about devotion.— KC 



ALISON KRAUSS 

A Hundred Miles or More: 
A Collection 
Producers: various 
Rounder 

Release Date: April 3 

Largely composed of 
Krauss' impressive 



□ 



contributions to various 
projects outside her work 
with her band Union Station, 
this overdue 16-song collec- 
tion also includes five new 
offerings. Krauss' recent col- 
laboration with John Waite 
on a remake of his 1984 hit. 
"Missing You," is here, but 
they also pair on "Lay Down 
Beside Me," a tender telling 
of love found on which both 
shine. In true bluegrass tradi- 
tion, "Jacob's Dream" is a 
haunting, heartbreaking 
story of two boys who stray 
from their mother's side, 
while "Away Down the River" 
is an encouraging message 
to a loved one left behind by 
death (Til be standing wait- 
ing with all who have gone 
before/I'm just away down 
the river a hundred miles or 
more"). This collection is a 
must-have for anyone who 
appreciates that Krauss is 
this generation's best female 
vocalist period.— KT 

EH33 

BRANDI CARLILE 

The Story 

Producer: T Bone Burnett 
Columbia 

Release Date: April 3 

□ Following the release of 
her much-lauded 2005 
debut, Carlile toured inces- 
santly, wowing crowds with 
her raw, emotive vocals and 
powerful songs. Distilling the 
live energy of these shows, 
her sophomore set adds big- 




MARTINA McBRIDE 

Waking Up Laughing 
Producer: Martina McBride 
RCA Nashville 
Release Date: April 3 
The first album of original material 
that McBride has solo produced (she also handled 
"Timeless," her collection of country classics), 
"Waking Up Laughing" is another strong outing for 
one of country's most consistent stars. "Anyway," 
which marks McBrlde's first turn as a songwriter. Is 
already a top five country airplay single, and there's 
plenty more to back it up. "How I Feel," another 
McBride co-write, is a driving description of what a 
loved one means to the singer, and "Love Land" tells 
the ultimately rewarding story of a couple whose mar- 
riage begins with an unplanned pregnancy. Not every 
song is uplifting, however. "If I Had Your Name" is a 
demonstrative tale of love gone wrong ("If I had your 
name, I'd be changing it by now"), while "Tryin" to 
Find a Reason" walks through the process of an 
inevitable breakup.— KT 
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TIMBALAND 

Shock Value 
Producer: Timbaland 
Mosley/lnterscope 
Release Date: April 3 
While making bigger stars out of 
artists like Nelly Furtado and Justin Timberlake (not 
to mention Aaliyah, Jay-Z, Missy Elliott, etc.), 
Timbaland has also become a star in his own right. 
But thankfully, the Virginia beatsmith isn't looking to 
be taken seriously as an artist with his debut opus, 
"Shock Value." Just consider it art on canvas. Instead 
of pulling a one-man-only act, Timbo does what he's 
known best for, collaborating on off-the-wall dance, 
pop (lead single "Give It to Me" features Furtado and 
Timberlake) and hip-hop ("Come See Me" with SO 
Cent and Tony Yayo) and even some haunting cuts 
("Apologize"). The beats are uptempo, techno-driven 
and percussion-heavy, with his signature croaky ad- 
libs and hooks. Few have done the producer-album 
right (see: Pharrell), but when they do (Kanye, Dr. 
Dre), it's genius. "Shock Value" falls somewhere 
between those extremes.— CH 



ger guitars and more spot- 
on vocal harmonies, sung 
by "the Twins," guitarist 
Tim and bassist Phil 
Hanseroth. Standouts like 
"My Song" or "Until I Die" 
suggest a female Jeff Buck- 
ley fronting a tightly knit 
rock band, and Carlile's old- 
soul alto reveals beautiful 
cracks on the soaring title 
track, a confession wise 
beyond her 24 years. Else- 
where, there are small, 
acoustic ballads ("Turpen- 
tine," "Josephine"); the In- 
digo Girls guest on the 
pastoral "Cannonball." As 
produced by T Bone Bur- 
nett, "The Story" brims with 
melody and feels warm, 
rich and immediate. A pow- 
erful statement by an artist 
to watch who is going her 
own way.— SP 

OZOMATLI 

Don't Mess With the 
Dragon 

Producers. KC Porter. 

Oromatli 

Concord 

Release Date: April 3 
MM Ozomatli is known for 
■ftl stirring up a musical 
melting pot. and on its first 
studio album since 2004's 
"Street Signs," the ultimate 
live act is back in party mode. 
Funk jam "After Party," 
cumbia "La Gallina" and feel- 
good merengue "La Temper- 
atura" sound like the perfect 



tunes for crowding the living- 
room dancefloor. Even hip- 
hop track "Magnolia Soul" re- 
alizes Ozomatli's signature 
blend of party and protest 
with a light touch, as an ode 
to the good times rolling 
again in post-Katrina New Or- 
leans. Known for masterfully 
weaving funk, jazz, hip-hop 
and Latin styles, Ozomatli's 
forays into pop-punk and reg- 
gaetbn on this album are well- 
made but less riveting. It's 
hard to stay completely orig- 
inal album after album, but 
Ozomatli does exactly that 
when it sticks to the sounds 
of Los Angeles it helped put 
on the map.— ABY 

CHEVELLE 

Vena Sera 

Producer: Michael "Elvis" 

Baskette 

Epic 

Release Date: April 3 

□ The Loeffler brothers' 
fourth Chevelle album 
runs into a bit of a creative rut, 

with a few too many songs 
that sound the same. "Safer- 
waters" and "Straight Jacket 
Fashion" are the best of the 
bunch, with the trio's well- 
timed guitar attack at full 
force. And though the influ- 
ence of Maynard James 
Keenan is still present, Pete 
Loeffler sounds more like him- 
self on tracks like "Midnight 
to Midnight." The band is in- 
capable of sounding small, a 



fact hammered home by Elvis 
Baskette's production. What 
the material could use is more 
dynamic variety and not in the 
sense that every song needs 
the acoustic breakdown in the 
middle ("Paint the Seconds") 
that afflicts so many major- 
label rock records today.— KH 

nnarsa 

LIL FLIP 
I Need Mine 
Producers: various 
Asylum/Warner Bros. 
Release Date: March 27 
IV If you thought the Red 
Hot Chili Peppers' 
"Stadium Arcadium" pushed 
the boundaries of the dou- 
ble-CD thing, behold Lil 
Flip's "I Need Mine," an in- 
timidating 37-track collec- 
tion designed, ostensibly, to 
plant Flip back in the pile of 
people making money off 
Houston's roaring hip-hop 
scene. The thing is. with a 
little editing, "I Need Mine" 
could have been great. As it 
is, it's a stronger-than-ex- 
pected collection with sev- 
eral hit-sounding singles 
( "Busta Clip," "Starched and 
Clean") and some genuinely 
melodic moments, like the 
acoustic-flavored "Find My 
Way" and "Single Mother." 
Flip boasts a great Texas 
rasp and there's some good 
rhymes here, but it's nearly 
impossible to stay focused 
enough to catch them. The 
Houston sound is all about 
intoxicating, druggy sound- 



scapes, but there's a fine line 
between hypnotic mood 
creation and unchecked 
repetition.— JV 

UJuU 

JUAN LUIS GUERRA 

La Llave de Mi Corazon 
Producer: Juan Luis Guerra 
EMI Tefevisa 

Release Date: March 20 

□ Guerra's return to sec- 
ular music, after the 
Christian-themed "Para Tf," is 
a romantic romp through 
multiple subgenres of tropi- 
cal music, including bachata, 
merengue and salsa. On 
danceability alone. Guerra 
takes no prisoners. But what 
makes this album worthwhile 
is his ability to make tropical 
music transcend at a time 
when the vast majority of the 
output in the genre is, frankly, 
boring. "La Llave de Mi 
Corazon" embraces change 
with its title track, a bilingual 
mix of mambo and blues with 
clever, pictorial lyrics and so- 
phisticated arrangements. 
From there onward, the 
album is a mix of more tradi- 
tional Guerra fare— that is. 
midtempo romantic bachatas 
and fast -clipped merengues— 
but always boasting superior 
arrangements and inventive 
lyrics (the bouncy "La Trav- 
esi'a," a take on "You're the 
Top"). Guerra also spices 
things up with a couple of 
English tracks, icing on an al- 
ready tasty cake — LC 

continued on >>p38 




FOUNTAINS OF WAYNE 
Traffic and Weather 
Producer: Adam Schtesinger 
Virgin 

Release Date: April 3 
The Fountains' 2003 album 
"Welcome Interstate Managers" may have helped 
them, somewhat belatedly, acquire a mainstream 
audience but, bar getting Rachel Hunter to star in the 
"Stacy's Mom" video, it was actually pretty much 
business as usual. So it's no surprise to find the 
inspired songwriting partnership of Adam Schlesinger 
and Chris Collingwood approach their fourth album in 
much the same way as the first three. They still write 
the songs that no one else seems to get round to, 
about the people that no one else seems to notice. 
They still pen power-pop tunes so utterly irresistible— 
"Someone to Love," "This Better Be Good," "Strapped 
for Cash"— that they deserve to be every bit as ubiq- 
uitous at radio as the elements of the album's title. 
Oh, and they're still brilliant. Investigate.— MS 
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ROBERT IRVING III 

New Momentum 
Producers: Robert Irving III, 
Jerri Lyne Carrington 
Sonic Portraits 
Release Date: March 20 

□ Conspicuously absent 
as a leader since serv- 
ing as Miles Davis' fusion- 
oriented musical director in 
the '80s. Robert Irving III re- 
turns in dramatic fashion on 
"New Momentum." the pre- 
miere release for indie Sonic 
Portraits. The disc is largely 
an acoustic piano trio date 
highlighted by Irving origi- 
nals and two nods to his 
mentor's '60s repertoire: a 
buoyant cover of Davis' 
"Seven Steps to Heaven" 
and a refined take on 
Wayne Shorter's "Nefertiti." 
What's so remarkable about 
Irving's return from obscu- 
rity is the fresh, vital sound 
spurred by his pianistic dy- 
namism and infused with an 
imaginative improvisational 
approach that encom- 
passes dancing tempo 
shifts and harmonic curves. 
Bassist Buster Williams co- 
stars, with arco support on 
the ballad "Primordial Wa- 
ters," low-end punch to the 
title track and a walking 
bass conversation with 
Irving on the midtempo 
groove tune "Always . . . 
Sometimes."— DO 



CHRISTIAN 



JACKSON WATERS 

Come Undone 
Producer Rob Hawkins 
Word/Curb/Wamer Bros. 
Release Date: March 13 

□ This talented band 
makes its major-label 
debut with an amazing col- 
lection of songs that should 
expand its Christian fan 
base and earn a following 
among mainstream audi- 



SINGLES 



ences as well. Jackson Wa- 
ters creates modern rock 
that is deliciously accessi- 
ble. "Center of Attention" is 
a moody ballad that is al- 
ready enjoying exposure via 
TV drama "One Tree Hill," 
while "Give Me Amazing 
Grace" is a feel-good track 
soaring up the Christian 
charts. Lead vocalist/prin- 
cipal songwriter David 
Leonard is one of rock's 
most potent new voices, 
equally compelling on rock- 
ers like "Let It Fly" and bal- 
lads like the uplifting "One 
More Day." Jackson Waters 
could very well follow in the 
footsteps of Switchfoot and 
Relient K. bands whose tal- 
ent has taken them beyond 
church walls and into the 
wider world — DEP 



VITAL REISSUES 



BLACK SABBATH 

Black Sabbath: The Dio 
Years 

Producers: various 
Rhino/Warner Bros. 
Release Date: April 3 
When one of the three new 
songs on this compilation 
begins "One fine day in hell 
..." and refers to Satan as 
"the master," it's hard not 
to smile and realize this in- 
carnation of Black Sabbath 
is exactly where we want it 
to be. With its 17 tracks, 
"The Dio Years" adds some 
import to the relatively his- 
torical blip that is Ronnie 
James Dio's four-album 
stint fronting the seminal 
heavy rock outfit. "Neon 
Knights," "Heaven and 
Hell," "The Mob Rules" and 
"Neon Knights" hold up 25- 
plus years later, and the 
leaden grooves of the fresh 
material are as vintage as 
a devil's horn salute. The 
net result; 80 minutes of 
heavenly hell.— GG 



EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Ayala Ben-Yehuda, 
Keith Caulfield, Le»la Cobo, Gary 
Graff. Kabe Hasty. Clover Hope Dan 
Ouellette, Charles Perez. Sven 
Philipp, Deborah Evans Price. Mark 
Sutherland. Chock Taylor. Ken 
Tucker, Jeff Vrabe! 

PICK A new release predicted to 
hit the top half of the chart in the 



corresponding format 

CRmCS' CHOICE *: A new release, 
regardless of chart potential, highly 
recommended for musical merit. 

All albums commercially available in 
the United States are eligible. Send 
album revtew copies to Jonathan 
Cohen and singles review copies to 
Chuck Taylor (both at Billboard, 770 
Broadway, Sixth Floor. New York, 
NY 10003) or to the writers in the 
appropriate bureaus. 



KELLY ROWLAND 
FEATURING EVE 

Like This (3:37) 
Producer: Polow Da Don 
Writers: S Garrett. K Rowland, 
E. Jeffers. J. Jones 
Publishers: various 
I Music World/Columbia 
I Five years after solo debut. 
I "Simply Deep" sold 2 million 
I records. Destiny's Child 
■ alumnus (and arguably, the 
trio's best singer) Kelly 
Rowland returns. The lead 
single. Polow Da Don's 
drum-friendly "Like This," 
unfortunately, buries her 
usually soulful voice and 
diva-esque harmonies be- 
hind a gimmick-ridden pop 
radio-friendly track, which, 
while set up to seduce top 
40 and clubs (and particu- 
larly females who have dealt 
with drama in past relation- 
ships, a rare topic heard in 
female R&B songs lately), is 
simply not up to par with 
what we know Rowland is 
capable of delivering. Rap- 
per Eve further slums down 
the track with a superfluous, 
humdrum rap, New album 
"Here l Am" boasts star- 
studded alliances from Sean 
Garret. Bryan-Michael Cox 
and Rich Harrison. But this 
first single, while high pro- 
file, is ultimately a feeble 
front-runner.— CP 



AARON TIPPIN 
He Believed (3:10) 
Producer: Aaron Tippm 
Writers: A. Tippin. T. Tippm 
Publishers: Kicking Bird/ 
Windswept Pacific/TCT 
Wind/Thea Later. BMI 
Nippit/Rust 

□ Aaron Tippin has built 
a solid career celebrat- 
ing working-class America 
and family values. "He Be- 
lieved," from current album 
"Now and Then," is a 
poignant tribute to his late 
father. Penned by Tippin and 
wife Thea. the lyric paints a 
portrait of an honest, 
straight-talking man who 
taught faith, patriotism and 
hard work. His convictions 
have had an obvious impact 
on Tippin's foundation for life 
and art. Though a personal 
tribute to his papa, there's 
universal appeal that should 



resonate strongly from rural 
America to urban sprawl, A 
first-rate video, starring Tip- 
pin's son Teddy, will only 
boost exposure — DEP 

HINDER 

Better Than Me (3:35) 
Producer: Brian Howes 
Writers: Hinder. B. Howes 
Publishers: Hinder/High 
Buck/EMI 
Uni versal/Repubfic 
Mj With throwback an- 
l^fl them "Lips of an 
Angel," Hinder scored a mo- 
mentus radio hit that soared 
hard on the heels of Nickel- 
back and calls to mind pop- 
metal anthems of the neon 
"80s. Another catchy power 
ballad, the acoustic-based 
"Better Than Me," is smaller 
and less bombastic, but 
equally infectious. It opens 
softly with finger-picked gui- 
tars, relying on Austin Win- 
kler's raucous, larger-than- 
life vocals to conjure 
widescreen sound. Let's face 
it: Hinder's hair-metal nostal- 
gia is too well-crafted, 
melodic and visceral to be 
dismissed as a festival of 
cliches. And if an arena hook 
like "I really miss your hair in 
my face/And the way your in- 
nocence tastes" makes one 
cringe, you've discovered a 
perfect guilty pleasure.— SP 




FALL OUT BOY 

Thnks fr th Mmrs (3:23) 
Producer: Babyface 
Writer: Fall Out Boy 
Publishers: Sony/ATV/Chicago X 
Softcore, BMI 
Island 

Bigger than emo, Fall Out Boy has evolved into a 
voracious powerhouse feeding on a myriad of influ- 
ences. You can hear snippets of R&B. soul, punk, 
arena-rock and teen-pop on "High on Infinity," the 
Illinois quartet's new album, which is packed with 
catchy, clever songs. One of two tracks produced by 
Babyface, "Thnks fr th Mmrs" sounds like Backstreet 
Boys playing a thousand guitars, a syrupy blast of 
melodic hooks, smartly designed and turbocharged. 
Awesomely orchestrated, it opens with driving horns 
and strings, and explodes into a huge but cynical cho- 
rus ("Thanks for the memories/Even though they 
weren't so great"), while singer Patrick Stump surpris- 
es with manic harmonies. This is perfect power-pop 
destined for top 40. Best of all, it rocks.— SP 



TINATIN 

We the Peoples (4:01) 
Producer: Fabulous Fab 
Writers: Tinatin. F. Dupont. 
A. Roman 

Publisher nof //steer 
PureMix 

□ Georgian (country, 
not the state) singer 
Tinatin. who has resided in 
New York for the past few 
years— and worked with top 
producers in search of label 
recognition— has co-written 
and recorded a penultimate. 




BON JOVI 

(You Want To) Make a Memory 
(4:05) 

Producers: Dann Huff. John 
Shanks 

Writers: J. Bon Jovi, R. Sambora, 
D, Child 

Publishers: various 
Island/Mercury Nashville 

Still pumped from last year's sold-out "Have a Nice 
Day" tour, Bon Jovi readies a new studio album, 
"Lost Highway," due in June. Lead single "(You 
Want To) Make a Memory" is a surprisingly sparse 
and intimate ballad about two long-ago lovers get- 
ting in touch again. Over a pulsing crescendo of 
acoustic guitars, piano and strings, Bon Jovi deliv- 
ers his most soulful vocal in years, sounding relaxed 
and nostalgic as he offers '80s-soaked lines like "I 
dug up this old photograph/Look at all the hair we 
had." It's a classic Bon Jovi anthem— simple, well- 
crafted and enormously melodic— with guitarist 
Richie Sambora singing open-hearted harmonies. 
Given the recent pop success of old-school rock 
ballads, "Memory" should soar beyond hot AC and 
country, and thrive at top 40.— SP 



contemporary anthem hon- 
oring the mission of the 
United Nations, perhaps 
more relevant than ever, 
given the flux of worldwide 
politics. The song cleverly 
opens with President Tru- 
man's 1945 introduction of 
the United Nations charter, 
followed by Tinatin's rally- 
ing directive, "Let every 
border that divides become 
a meeting of hearts and 
minds/Every flag we salute 
fly with the gentle wind of 
gratitude," which she sings 
with graceful vocal forti- 
tude amid a hand-waving 
midtempo cadence. The 
composition's roots were 
born from Tinatin's role as 
a member of U.N. Corre- 
spondents Assn., stringer 
for the Russian media and 
active global advocate for 
AIDS awareness. "We the 
Peoples" debuted on U.K. 
National Radio last month 
and gained an enthusiastic 
stamp of approval from U N. 
senior directors. Find it on 
iTunes now— and hopefully 
soon on AC stations look- 
ing for resonant affirmation 
that politics actually have 
potential to unite. Best of 
all, this beautiful, young, 
charismatic artist has much 
more in-pocket. She just 
needs a label to collate a 
hit-packed catalog into 
one of the choice debut al- 
bums of the year. Contact 
tinatin@mail.com.— CT 
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The Mouse That Rocks; AC Chart Resets Rules 



"Beautiful Liar," the hot 
pairing of Bayonet and 
Shaklra, scores the largest 
Jump In the history of The 
Billboard Hot 100 ai digital 
sales rocket the song 94-3. 
Akon's "Smack That" set the 
prior record when It flew 95-7 
rt the Oct. 14. 2006, Issue. 



ncotn Brewster lands his 
first No. 1 on Hot Christian 
Adult Contemporary with 
"Everlasting God." His prior 
peak on the billboard.com 
chart was No. 12 for "All to 
You" In 2005. This also mark* 
the first time that Integrity 
Music has led this chart. 




As Stephen Marley bows at No. 
1 on Top Reggae Albums with his 
debut set, "Mind Control," he 
(olrts his father. Bob (No*. 2, 7 
and 11), and brother Damlan "Jr. 
Gong" (No. 3). The Marley family 
alto own* 11 of IS title* on 
Nielsen Sound Scan's Reggae 
Catalog Albums list. 



A soulful revival and the continued in- 
fluence of "American Idol" are two sto- 
ries that play out in the top 10 of The 
Billboard 200, but it's a "modest" rock 
band that leads all challengers. Modest 
Mouse makes the most of its fourth 
charting album, starting at No. 1 with 
its best Nielsen SoundScan week. 




The sextet's success reminds us that 
in a challenging environment that 
prompts labels to blaze new marketing 
trails, a familiar route still works. Find 
a promising rock band, let it cultivate a 
grass-roots following, then build an au- 
dience with an album that sells for an 
extended period of time. 

That path worked for Nine Inch Nails 
and Stone Temple Pilots in the early 
'90s and for Radiohead and Match- 
box Twenty in the mid- to late '90s. 
More recent successes include My 



Chemical Romance, the Killers and 
Fall Out Boy. 

In the case of Modest Mouse, it was 
third album "Good News for People 
Who Love Bad News" that set the 
stage for the new release's start of 
129.000 copies. 

"Good News" (2004) spent 57 weeks 
on the chart, a span that accounted for 
about 88% of the 1 .5 million copies it 
has sold, according to Nielsen Sound- 
Scan. It peaked at No. 18 three weeks 
after entering the list, selling 44,000 in 
its fattest frame. 

Modest Mouse's discography dates 
back to an indie album in 1996. Two Epic 
titles before "Good News" spent a com- 
bined three weeks on the big chart. 

In a year when no week has met or 
beaten the album sales of the compara- 
ble 2006 frame, some pundits might 
find the title of the band's first No. 1 set 
profound: "We Were Dead Before the 
Ship Even Sank." 

Not being one who dwells in gallows 
humor, I prefer to think of Modest 
Mouse's big week as proof that old truths 
remain relevant, even in choppy waters. 

ROCK AND SOUL: Four of The Bill- 
board 200's top five slots belong to new 
entries, three of them residents of Top 



R&B/Hip-Hop Albums. One comes 
from young Joss Stone (No 2), whose 
third album owns by far her best sales 
week with a start of 1 18,000 copies. Pre- 
viously, her best-selling week had been 
73,000, when 2004 outing "Mind Body 
& Soul" entered at No. 11. 

Stone represents a new flank in the 
latest British invasion, while last issue's 
flag holder, Amy Wlnehouse. experi- 
ences a modest second-week dip of 6% 
{No. 10). That's strong staying power 
when compared with sophomore-stanza 
slides of 64% by former chart champ 
Musiq Soulchild or 56% by rapper Rich 
Boy at Nos. 8 and 9, respectively. 

One of the new R&B entries belongs 
to indie-distributed Elliott Yamin who 
proves that one need not win "Ameri- 
can Idol" to benefit from the enor- 
mously popular Fox series. His start at 
No. 3 on 76,000 copies is the best mark 
for any of the "Idol" finalists who 
weren't retained by RCA Music Group, 
the label that holds first rights to the 
show's participants. 

The current ranks of Yamin and 
Daughtry {at No. 4) offer a snapshot of 
where he and band leader Chris Daugh- 
try finished in the fifth "Idol" season. 
With " Daughtry" ranking as the second- 
best-selling album of 2007, it almost 



feels like not winning " Idol" has become 
the new cool thing to do. 

Marques Houston rounds out the 
top five's R&B pack with a career-best 
week of 69.000 (see Between the Bul- 
lets, page 47). 

NEW RULES: Our 46-year-old Adult 
Contemporary chart gets a makeover 
this issue. The refinement of the chart's 
criteria, developed by sister magazine 
Radio & Records, makes it easier for 
newer songs to enter by removing older 
songs that many stations already con- 
sider recurrent. 

A descending song will be moved to 
recurrent if it ranks below the top five 
after 52 weeks, below the top 10 after 26 
weeks or below the top 1 5 after 20 weeks. 
Prior to this week, only the third of those 
rules applied. 

Concurrently. 10 stations that fall 
below our current criteria were removed 
from the panel, as part of our regular 
chart revisions. 

These changes pull five songs from 
last week's list, making room for four 
debuts and one re-entry. 

None of this makes a difference to 
John Mayer, whose "Waiting On the 
World to Change" remains at No. 1, as 
it has six of the past seven weeks. •■•* 
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YEAR-TO-DATE SALES BY ALBUM CATEGORY 
Current 78,133.000 63.970.000 -18.1% 

Catalog 51.510.000 43.991.000 -14.6% 

DwoCalakKj 35.819.000 31.318.000 -126% 
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■06 — — 
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CURRENT ALBUM SALES 
06 
•071 



78.1 million 

EMnilTlEffl 



108.0 million 



SALES BY ALBUM FORMAT 

(1) 122,207.000 96,979.000 -20.6% 

Digital 6.837.000 10.660.000 55.9% 

366.000 99.000 -73.0% 

233.000 223.000 -4 3% 



CATALOG ALBUM SALES 
06 51.5 million 
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CHART 
BEAT 

» Why should Melinda, LaKisha, 
Blake and Sanjaya read Chart Beat 
this week? To get the good news 
about how well "American Idol" 
finalists are doing on the Billboard 
charts. Season five's third-place 
contestant Elliott Yamin debuts at 
No. 3 with his self-titled set. 

>> Fred Bronson walks 500 miles 
to report on th« Protlatmar* 
getting the last laugh in the United 
Kingdom and notes the return of 
half of Everything but the Girl to 
The Billboard 200 as Tracey Thorn 
makes her solo debut. 

M There's also news of last 
year's Eurovlsion Song Contest 
winner, Finnish heavy metal band 
Lordi, making a Billboard album 
chart debut just In time for this 
year's competition, set for May 
12 in Helsinki. 

©Read Fred Bronson 
every week at 
blllboard.com/fred. 
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highest 
Binoard 200 
bow ever bya 
British solo 
fern* aria 
and the first 
to reach top 
two since 
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No. 1 in 
1986 



71 BUlin FOR MY 

88. HI VAUNTIME 

30Sa3jWSTOMARS 58 REJECTS 135 MMTJMMl Ri^n^iWR ^ 

SHiiXiUJQ 28 tiARV ALLAN Z? WKiMWi 4 LL AAffC 53 SkUELbS 160 j fAi r & 

«• AFKAWRflE W 15o!KlSjlJ«/ " tSS^SST 8 ' 

LOS TEMERARIOS 1 95 CARPENTER 

BROOKS & DUNN 103 ,ASON UlCHAfl 

CHRSBflOWN 1S3 umOU 

BUCKCMffiffY 107 jOHNWCASM . 




A $7.98 sale 
at Target 
yields the 
chart's 
biggest per- 
ceriagegain 
for Regina 
Spektor (76- 
53: up 43%). 



Album (up 
79%) was 
reissued as a 
Ctt-TJVD last 
week with a 
bonus track, 
behind-the- 
scenes 
footage and 
a video. 



Rock act 
scores its 
best sales 
neek ava 
(10.000). The 
set also bows 
at No. 
3 on Top 



Act's first 
album never 
did more than 
5,000 in a 
week. 
Snpl' :morc 
set bows 
m with 15.000 
and a No. 1 
debut on Top 
Electronic 
Albums. 
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No. 1 on 
He?aseekers, 
his career 
dates back to 
the late 90s, 
but this marks 
songwriter's 
tirs: Hboanl 
200 ink 
(8.000 
copies). 
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Apertorm- 
anceon 
"Ellen 

DeGeneres' 
plus a S7.98 
sale 

price at Target 
pushes 35% 
jump. 



It's only the 
second solo 
alburn in 
nearly 25 
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Everything 
But the Girt 
singer 
(5,000). 
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tor Stiavi- 
Blades 
at No 117 



THIS 
WEEK 


LAST 
7 WEEKS 




ARTIST 

IMPRINT I XUUBEfl DiSTfUSUTMG LABEL iPRICE) 


Title 


B si 


Q> 








The Wold 01 God In Worship 








v *R'0"S ARTISTS Q|()ry Revea|e<) 


152 


119 


40 




AIR 

MICMf4U6l 63Jfi!*,ASmAlWERAS |1798) 


Pocket Symphony 


40 


193 


130 


115 


y 


CHRIS BROWN 

J1VI A.'B 't ;0UeA HB 98 1 ft 


Chris Brown 


* 


194 


131 


121 




VALENTIN ELIZALDE 


Voncedor 




155 


139 


139 


u 


TRACY LAWRENCE 




53 


© 


E 


a 




MAYLENE AND THE SONS OF DISASTER 


II 


156 
156 


167 


na 102 


h 
y 


LOS CAMINANTES _ L sl0 ,la 


Lo Mas Chulo. Chulo. Chulo 


102 
102 


158 


t<8 170 




ALAN JACKSON 

AB-sTA NASHYiiLC BB1 5BN l'8 9-51 


Like Red On A Rose 


9 m 


159 


139 124 


n 


PATTY GRIFFIN 


Children Running Through 




@ 


c 


a 




MIGUEL BOSE 

; -r,i .,'H'I ] |1H -a 


Paplto 




161 


132 


97 


u 


ANBERLIN 


Cities 




162 


141 


123 


u 


GNARLS BARKLEY 


St. Elsewhere 


■ 4 


163 


136 


141 


n 

u 


HANK WILLIAMS JR. Thats H ol , They Do II In Dixie The Esspnl tt OamXt Kl 




164 


153 


166 


':■ 


LOREENA MCKENNITT 

ii. ■. '.!. i '.: .Lhu . . .- i :u, 


An Ancient Muse 




165 


159 


155 


H 


TOOL 

•30L DIS<!-1I0SAL . lirti.C HU'I' :0MSA .'- 'I; 


10.000 Days 


■ 


166 


152 


151 




MANA 

AAHSEH lAHRA 63661 |IB 98; 


Amai Es Combalir 


2 4 


167 


134 


lie 


n 
u 


VALENTIN ELIZALDE 

'. - '.'j ■: : f t r e. n Wi 


Lobo Domesticado 




168 


1M 


191 




BULLET FOR MY VALENTINE 

1RUS1AUL !l (13 981 


The Poison 




169 


leg 


I3J 


n 
u 


STONE SOUR 

ROADRUNWRf'Rn-3 ItS'iS: 


Come What(ovor) May 


# 4 


170 


160 


142 




IL DIVO 

STC0 COUIMBIA n:6-| SO)Tf MUSIC 1 18 981 


Siempre 


■ 6 


© 


ITS 


187 


M 


BILLY CURRINGTON 

u(h::ub- OOH-l I.UJN |'3 94i 


Doln Somelhin' Right 


# 11 








TRACEY THORN 

ASlRACftEBKS 83901* 116 Ml 


Out 01 The Woods 




173 


15S 


146 


u 


EMINEM 

-."Al ' a-iervath wssBf INtEBSCOr-i .13 98 8 B8i 


Curtain Call: The Hits 


□ 1 


174 


137 


42 




CHIMAIRA 


Resurrection 




£ 


IM 


174 


y 


KENNY CHESNEY 


The Road And The Radio 


B 1 


176 


137 


118 




TYRESE (AKA BLACK-TY) 


Alter Ego 




177 


173 


185 


a 

m 


CHRIS TOMLIN 

5IAS1EP? B3828 SFARRff* (IE 98l 


See The Morning 




178 


150 


153 




ALAN JACKSON 

ACR A6ISIAIIAS-IYIILE BOPBl -BMH8«I 


Precious Memories 


■ 4 


179 


177 


182 


H 
y 


DISTURBED 

REPRISE A"33 WAR HER RBCl^ P8 98I * 


Ten Thousand Fists 


■ : 


180 


180 


138 




BLOC PARTY 


A Weekond In The City 




1S1 


168 


143 




RISE AGAINST 

QEFFEN C06976 1KTEBSCOPE 1 1 1 98) 


The Sufterer & The Witness 




@ 


E 


a 




GUSTAVO LAUREANO 

.11. .-..I.' VI !..;: ' ■ ':i 


Kingcallero Del Amor 




183 


156 


129 


n 
U 


JOHN MELLENCAMP 


Freedom s Road 




184 


1-6 


128 




HARRY CONNICK. JR. 


Oh, My Nola 








II 


ROGER CLYNE AND THE PEACEMAKERS 

EMMA jA t A9?BBIl |1?98| + 


No More Beautiful 




© 








HAYSTAK 

'.-'■it' 1 HAVi:i lil 'A: -1 SIRIi 1 ll';F ' III 


Crackavelii 




187 


1-15 


131 


u 


JILL SCOTT 


Jill Scott Collaborations 




188 


183 


163 




J.J CALE S ERIC CLAPTON 


The Road To Escondido 


• 23 


189 


174 


175 


mm 
mm 


CASTING CROWNS 


Lifesong 


■ 9 


© 






PAPA ROACH 


The Paramour Sessions 








El tOMAL GEE);-) 00;AB6 -BrEMCOfE (13 881 




191 


197 






NEWSBOYS 


Go 




162 


169 


156 




JIM JONES HLrStters P.O.M.E. (Producl 01 My Environment.) 




193 


167 


13! 




BILL ENGVALL 

JACA'WARBrR RR0= liHH; i f J'.';-)\RI, ■ 0^ 


15 Degrees Off Coof 




194 


166 


1« 


mm 


VARIOUS ARTISTS 

■A.lAT. i-CU-BI 864*43 EARNER BROS (18 98) 


Three Wooden Crosses 




© 


E 


a 


D 


BRONCO LOS BUKIS . LOS TEMERARIOS 


B.B.T. 2 




© 


E 


a 




LOW 

$U6WE36* 113 9BS 


Drums And Guns 




197 


It! 


in 




TAMIA 

PLUS 1 KB-i'lMAGE I1S98I 


Between Fnends 




198 


m 


177 




MUSE 

wAiwEnanos aazbaossbi • 


Black Holes And Revelations 




199 


196 




□ 


SOUNDTRACK 

FOB nti|;. MII66MJP ilB 9B. 


Walk The Line 


m 9 










PETER BJORN AND JOHN 


Writer s Block 




w 






AIU0S1G0LD 601 |12 96) 





M,tc; :wi;^yi 
_ VW WOfiRISON 
tot MUSE 



1H WNO10ROUS9II3 » PINK 



200 THEftEDJUWPSJI 
131 WARA1US 
. U rttUtMTK 



1HE £«IMS 



. Jl SltX SOUR 
.117 GEORGE STRjUf 
. . 3t ■ . . a - . - -,l I 



STEPHEN MMtLfV MuSIQ SOULCHLD ... , J PNX0 NUtWI 

JOHM.UYER .15 UrCHFUICAL 

WtvUNf 4N0 THE SW1S aONUUtuT 

OEDCSASTER IM OMAAiO. 

IJ»TBMMCl(DNn m NAS "i 

KAtHAHINE MCPHEE r 4 WtUE NELSON | MEXLf SRUPttiSUY 87 

Data for week of APRIL 7, 2007 For chart reprints call 646.654.4633 



66 SIHRSUN PICXLPS 124 WYljDHSWifT 

J!* SMOPOO0G ,127 

sitm PtTnnt si tm r.'.'i.'T.-.^'TT? 

TBI MARCO AnTOHIQ 300 

SOUS 141 aWLXtW BRIDGES 

REGKA SftKTOR ... S3 CARS 

QVGH STEFAMI » OfttAiVORLS 

JOSS STOK .... J HAXTOH UONTAHA 
HIGH SCHOOL 



WUSCAl 106 
JUMP IN 1 » 
W-SrC ANO L.VWCS . 132 
TVjq PERHVS OArJOVS 

LITTLE GIRLS '« 
VKALKTMtiftE 



PO^ TMrtKE 12 

TRACFV THORN 172 
THflfE OAyS GRACE 7} 



JUS III, HMHEHLAnE 

T ":,3ALt 
103YMAC 
CHRIS TOMLIN 
TOOL 

■a nutsTAu 

JOSH TURNER 
TYPE 0 tlEGATWE 

TVRtse 

(AWBlACK-TYl 



C*RR« UNDERWOOD 15 

VMK IM 

KfJIH UR8AN 61 



GLORY REVEiUEO: THE 

WORD Of GOD W 

WORSHIP (51 

GRAMW NOMINEES 

2007 4} 

MOW 73 M 

RAOfDD'SI4fVj*MS9 S6 
tHft-t IVWOFU 

CROSSES W 

TOtALi-Y COUNTRY £ 1» 
AW; GOSPEL 2007 126 
WOW HITS 2007 147 



■vl.HH V/K , -AM& .IP 
...i.l'. ,i i'.'HIJV- 
AWY V|l»trOjS4 
Ti< «REC«RS 



Go to www.billboard.biz for complete chart data i 41 

Copyrighted material 



MMfOn ft 



Nielsen Nielsen 
Broadcast Data SoundSean 



^THE BILLBOARD HOT 100 



S3 

A 

w 


2 

jj| J| 

3 3 


if 


TITLE Arlist 

iHPfUKT i PROMOTION I ABE I 

BHffiSS9HHI DON T MATTER Akon 


g 


it 




1 


1 




GLAMOROUS Fergie Featuring Ludacris 

POLOW OA DON iS FERGUSON J JONES WArjAMS E rt LiiAMi (. PBiI'^lSi © ft'.; 1 *W HM MtH^ijft 






f% 


M 






BEAUTIFUL LIAR Beyonce & Shaklra 

STSBG*-; a KNDWLES S MtBARAK " IB KMPAltd M HfcUf * -StfJ 11 M4«MAV,{ % A b"0i' liU.H © PjllVEM 




3 




2 


2 




THIS IS WHY 1 M HOT Mims 














^■JOUINWIMIiaN' HK ;>.'('(. uMsimwi i: r.'J»» « jh>>: p-ir-> mv w_:nr. &O - 






g% 
\J 


4 


S 




CUPID'S CHOKEHOLD Gym Clu-j-j Hut • •- t ..aluring Patrick Slump 

uiwiiiTM 5Tva*ssi*<iLii s Hi! '..iiil^milii.il,! © >:L» , 'U*«.Ltn.tiio » ^katlamiaay* 






o 


s 


4 




THE SWEET ESCAPE Gwen Slclant Featuring Akon 

A MM G TjlVOUt |G Stt'ANT.A THIAU 0 TUIV0R1. QO VERS-^JPE 




3 




8 


9 




GIRLFRIEND Avnl Lavigne 

Dfi LL'HE .AlivrGM L G3T1HAL3i 0 • " 








e 


27 




THROW SOME D S Rich Boy Featuring Polow Da Don 

BuTTA PQL0W DA DON iflltH BO* ft CR»Wl:"»3 J .ONES fl DEBARGE 0 WILLIAMS.- ©©• ZONE i iSHRSCfJPE 








9 


8 




WHAT GOES AROUND . COMES AROUND Justin T.mberlake 

IIMSAIAHD J IIMBEflLAKE DAMjfl U TIMBERLAKE T VM0SLEYN HILLS) O JIVE Z'JMFJA 








7 






IT'S NOT OVER D.iuqntr, 

HMNSOR (C DAUCH1RY6 rt A 1 ' t N H t " j M itK'i«-OU 0 f-Ca »Mii 


• 


4 




11 


10 




SAY IT RIGHT Nelly FurladO 

lIMSA^rt pAVlA NHIHU v WO: ( v ■( ■• [ 1 © Mfi'-l fv f,F Ff Fid 






w 


15 


17 




LAST NIGHT Diddy Featuring Keyshia Cole 

U.MNU8 |SC(1MW< *UMll/A UT" ,A>\S;>,C! ©O IAD BOY ATLANTIC 




12 




13 


1? 




ICE BOX Omarion 

.1- . r IK" : .1 V, ■■ ■', . Mi ■ ;.',;■ ' . , . i,,'.'. : © ' .. ■' , Ml- - 




11 




10 


6 




THIS AIN T A SCENE. IT'S AN ARMS RACE Fa Oul Boy 

N AVR0N (PStUMPfAu om BOUIWIMTB © FUCUfl B>' JWMEN ISUUM id.wg 






15 


M 


19 




LOST WITHOUT U Robin Thicke 














12 


18 




YOU Lloyd Fealuring Lit' Wayne 

BIG Rtt$E JASPER .« SINCLAIH . CAWEhllli a .lAHIER -J G TW AC -l'l.Vlf.t.4; MOtOAt. 






w 


20 


41 




I'M A FLIRT R. Kelly Or Bow Wow (Featuring T.I. & T-Patn) 

-r ; w - i.f'i:-f. c .'S «'.:a-k(i -f ma**!'- f c. ijajVi ©O m-i- ".i .'".'/-.a 








B 


24 




GO GETTA Young Jeezy Fealuring R. Kelly 

rmritteHs \i*jit*TC* j ita&mtHW ■>■!.:■ ■<■'■»'■ .in >>" :'.i >. ©O f.'.t-J-i.^J'i '»;j;,;-m 








a 


3* 




U + UR HAND Ptnk 

U MAtV [ iF. LOW T'rdt M V ART IN L GOITAALD RAMIi © LATACE /OMBA 




19 




17 


n 




IF EVERYONE CARED Nickelback 

NICKEL BACK J HOI |C KROEGER WCKEIBACKI 10 iNNti-i .a. a 




^7 


qj 


74 


2J 




THE WAY 1 LiVL Baby Boy Da PrincQ Featuring Lil Booslfi 

D-WEEZV iL CE1NEHJ WATlM-rtrj M lACClj" 1 MA- Cm ©O - *. >' t H i A l RE^UBt'C 








18 






MAKE IT RAIN Fat Joe Featuring Ul Wayne 

S SIORCrl . CABTEGENA S SI0RC« □ CARTER. 0O l-^-ICH SSJAD UPEBl.»L V'RG S 








10 


14 




IRREPLACEABLE Beyonce 




I 


W 


3? 


48 




BUY U A DRANK (SHAWTY SNAPPIN ) T-Pam Featuring Yung Joe 






w 


28 


30 




FACE DOWN The Red Jumpsuit Apparatus 

3 BEhEtTH 'it 3[7- . [,VPvUit S."f* = i. f. B .SiS'fP © , ■ : '. 






w 


M 


?S 




BEFORE HE CHEATS Carrie Underwood 

■j m !; ..- „;. v-vp.uj-, . ,rJ = . © ia nIA ir.i;;-* -(A^m.iii: 


• 








31 




CANDYMAN Christina Aguilera 

L PERRY iC AGUILEfl* l PERRYi 10 








22 


19 




WALK IT OUT Unk 

OJ MONT AY (A PLAT T. II HUMPHREY*! SIMU0HS K R00E«50N> © HKi UOMP kOCh 






w 


a 


51 




FTJTjTJJBjpJII over IT Katharine McPhee 

llf:1i:iaiMHIHtllH j ALEXANDER S STEINBERG (J ALEXAHDER B STEINBERG, fl CUNNINGHAM) 0 RCA.RMG 






19 


11 




runaway LOVE Ludacris Featuring Mary J. Blige 

r-li. ■ • O 1 I.M.' : II.'., 








44 


91 




LIKE A BOY C .u i 








CAU/Q OAORS.CIARA THE CLUTCH IC PHAflRlS C FtElSCI B MUHAfJMA '.I .■ i! E LEWIS CKiSONl © .AfACLZDWBA 




32 


28 


23 




HOW TO SAVE A LIFE The Fray 

M FLYNN.A J0HNSOM (1 SLAOE J MSGi © EPiC 


■ 


3 




J5 


43 




2 STEP Unk 

0: MON f AY iA PLAIT FSHAMip u HUWHHEVi © Ellij hliMP K'JCH 




SI 


34 


21 


13 




BREAK IT OFF Rihanna S Sean Paul 

DCORLEON iD ■ENNtn.S PHEHIWUtS « 'OOO P f f NlVi ©5 = "rM.iAW^ jmg 




8 




27 


25 




WE FLY HIGH Jim Jones 

Z BEY (J .ONES I BEY) ©O MH 






w 


J3 


52 




BUDDY Musiq Soulchild 

LABflAIZ iT JOHNSON C MACGINS C [HiiPCM t GUINN.K NU| ©© ill »HHC 








58 


63 




ROCK YO HIPS Crime Mob Featuring Lil Scrappy 

J LEWIS |J LEAIIS.B CARPENTERO v IE A'lS .' USHER A SMITH C HENDERSON 1 ©# CRUN^ BW{ REPRISE 






38 


31 


21 




ON THE HOTLINE Pretty Ricky 

STATIC MAJCfl GBODVI & SWITH J S SUIT" i!- iWTH C LH-IIti, M COOPER i >HR[TTH AJCfl! © BUESTAR 0TLA/(IC 




12 




-11 


45 




WASTED Carrie Underwood 

M BRIGHT . t VERGE 5 U GREEN H LINDSEV) © ARISIA ARIS16 NASHVILLE 








33 


22 




1 WANNA LOVE YOU Akon Featuring Snoop Dogg 

A IhiAM iA 'HI AM C BROAOUSl © '.aNvi ' iif'wiNI -4j>.. , .1 -! - j. if ■ /,-. 








24 


a 




WAITING ON THE WORLD TO CHANGE John Mayer 

MAVII- ■:, .M>T.AS ,. M A" ; p. © AfttfiE Cr.L..VBlA 


■ 






37 


33 




SMACK THAT Akon Featuring Eminem 

eviStM iW MATHERS t IHIAM M STRAriGf i ',<{ ■ QQ . . ', : |, : i )'. M INI ■■ Hi . '. ,'| r.-.l. m'?.WI 






/A 


K 


5: 




SHE'S LIKE THE WIND Lumidee Featuring Tony Sunshine 

J MARTY TC LDvE <S YiWf LlTi PSWAr.'Ei © T'.T 




13 




36 


i 1 




FERGALICIOUS Fergie 

tfl. i»W A'A.'lAMS.sHHtdJ-CftLIMaW*.'... V -' A lil ■ MBL 1 tlUKliO. C HAHMNtu © M.I \JUMKHUKlSH 








40 


37 




CHASING CARS Snow Patro 

J LEE iG LIGHT IOOYN CONNOLLY p WILSON J 0UINN I SIMPSON i • POLYDOR A4U IMEBSCOPE 








£ 




, EVERYTHING Michael Buble 

1 B ROCK IV fl U B L£ , A . CHM6. A . f OS I ER OLLESI © -:• > r : - 






47 


38 




HERE (IN YOUR ARMS) Heflogoodbye 

M MAHAMEY.J TOft/O |f NLrNEl © DRIVC*fMll MWTUMN 




14 


48 


39 


32 




KEEP HOLDING ON Awril Lavigne 

OR LURE IA LAVIGNE I GOIIWALO* © f OX K.a 9v>, 


• 


17 


© 


4S 


SB 




HOME Daughtry 

■ tin: . i.o.:i:;>rtiv © RU UK 




IB 


so 


43 


35 




MY LOVE Justin Tlmberlake Featuring T.I. 

t iMBAl AND J TIMBERLA* E OANj A u TIMBERLAHE " WM0SLEYN HflLS.C J HARRISl ©0 JIW1 Z0MBA 


■ 


1 




55 


5? 




GIVE IT TO ME Timbaland Featuring Nelly Furtado & Justin Timberlakc 

■iMEAL»\0 0ANJA HVMOSLtYN HILLS ' CL A V1 GN.N HJRtsai.' I TlMBIR.*«i W-.f' SlAfMliHrijnr lMERbC'J*« 




51 


© 


53 


89 




POP LOCK & DROP IT Huey 

THAHAKHl : -H.I'.- ■ [1 MIlH ©© Mil ,' ... IMV I Ik ■ II 1 . f ,'UMfiA 




52 


53 


n 


38 




SNOW ((HEY OH)) Red Hot Chili Peppers 

RRLffilN l< KlfDIS (LEA.JfRUSCIANTf C SMITH.) 'i> 




u 


54 


42 






WITH LOVE Hilary Duff 

■ i ■ G 




42 


© 


54 


65 




OUTTA MY SYSTEM Bow Wow Featuring T-Pain & Johnta Austin 




54 



Michael 
Buble's 
"ti-rytl-.pg' 
notches 
chart's Hot 
Shot Debut at 
No. 46. giving 
Die crooner 
his best ever 
Hot 100 
ranking. 



Album's No 

l i:-|.|!t -3iii;s 

Me's resur- 
gence on Hot 
Digital Songs 
(re-entry at 
No. 57, up 
100%). Song 
also returns 
to No 5 peak 
on Modem 
Rock chart 






IS 


52 
^5 


*g 




TITLE 

PRODUCER (SONGWRITER i 


Artist 

IMPRINT | PROMOTION LABEL 


D 


A 


56 


M 


IB 




TOP BACK 

v rni:-- .c habs ■■ ii HiijMa: 


T.I 

©O 'jW.'1'i HUT.F A'l AFillC 




a 


w 


56 


97 




INTO THE OCEAN 

: CASifiL . i.. = r .Ti\'E.r . ii smsFjir' 


Blue October 

© UNIVERSAL MOTOWN 




53 


© 


72 


79 




BETTER THAN ME Hinder 

5 HC'MS .A AIIHKiER H MAii^;::s l GARVIYM W-HG M fi CI DOES Fj HOrVESi © LINGER SAL flEPUFJUC 




88 


© 


BJ 


<6 




BECAUSE OF YOU 

>r*q.3A'! ns to k, -.Mil" ; ; m^mai.-;'. m s £p • 


Ne-Yo 

O riff i am :\v- ; 




59 


w 


61 


78 




LOOK AFTER YOU 

M f LYNN A JOHNSON [1 SLAOE J KitlGl 


The Fray 

© EPiC 




M 


w 


f>3 


8B 




BEER IN MEXICO 

aCANNOh.K CKF5NEY |N chesneyi 


Kenny Chesney 

© una 




SI 


62 


57 


S3 




POPPIN' 

A ■■-HHI ■ ', HAVI.5 |A -4HHHIS '■ UAvli .' AUSTIN 


Chris Brown Featuring Jay Biz 

© jrvE J0MBA 




« 


53 


52 


49 




STUPID BOY 

0 KUf F.R URBAN (S BUXtON D BRYANT 0 BERG) 


Keith Urban 

0 i AfH ;. idJw.nif 




43 


54 


80 


r .- 




ANYWAY 

U MCOR.'Df » VC BfilTJE B AARREN B iVARRENl 


V.irtina McBr de 

© RCA NASHVtlLE 






w 


BS 


71 




SETTLIN' 

BGALLIMORE K DUSH J NETTLES iJ M TILES I ilLI5h.il A-NS 


Sugarland 
0 ■: 




ss 


66 


SB 


'■' 




PAIN 

H iVW>i IHWt; HA.? f V'l.i;. Li HPTrtfi. 


Three Days Grace 

© ,'VE roue* 




44 




E 


a 




WAIT FOR YOU 


Elliott Yamln 




67 








STAHGAlt (t JACKSON M S ERIRSEN I E HERMANSENI 


.UK. 




© 


H 






THE RIVER Good Charlotte Featuring M. Shadows And Synyster Gates 




H 








. _v: ■■! : v.v- i'. 


0 '. :■■' LI . 






Viy 


07 


94 




DASHBOARD 

DJCMIM H 3RDCK.MO0EST MOUSE) 


Modest Mouse 
0 




n 


>(v 


71 






STAND 

P HUFF RASC.VL rUBIS |l DALY.P ORTDNl 


Rascal Flatts 

© LYRIC STREET 




N 


A 








GET IT SHAWTY 

J.LACKn U LMKEVJ LOVETTi WALLACE L i"0Li'i 


Uoyd 

© THE INC UWERSAL MDlOriN 




71 


(S 

w 


BE 


wi 




LOST IN THIS MOMENT 

. f,i;m f -.[r.'it .». -'"'1 ^ '...'.'.■. : . r> HICHi 


Big & Rich 

©WASNERBRDS ■ NASHVILLE i WAN 




72 


73 




55 




PROMISE 

POL0W DA OON iC PHARKIS J CAMERON J JONES E WILL 'AM 5 J 


Ciara 

©© 1 AFA."r ,' VF - 




11 


© 


74 


ao 




READ MY MIND The Killers 

IL0OO A MOULDER M KILLERS i« fLOWIfti D KEUHING M S'OfHMEHi © ISLAtil) I0JMG 




74 


© 


BS 


97 




GRACE KELLY 

MIKA E, (VFILS IWIAA J MARR J MERCHANT 0 WARNER) 


Mika 

© C*4SA4LANCAIINr.tt-SAL t*( P„ HLiC 




79 


(B 

w 


'13 






DOE BOY FRESH Three 6 Mafia Featuring Chamillionaire 

llj PAU. .i.'C .1 (PliE AIIWUAF-I.' - IIUI.'Miill H :.M ill ©O HYPKOTUi WIM)S COLOMBIA 




7t 


w 


75 






I'LL WAIT FOR YOU 


Joe Nichols 

• WttVE BSA1 SOUTH 




75 

* 


ffi 

w 


77 


93 




TEARDROPS ON MY GUITAR 


Tay oi Swift 

© - Hi!, : 




„ 


79 


70 


67 




LADIES LOVE COUNTRY BOYS 


Trace Adklns 

0 i a;'||il i.a-.h; 




61 




H 


65 




LONG TRIP ALONE 


Dierks Bentley 

0 l APIIlll NASHnml 




88 


© 


n 


54 




LAST DOLLAR (FLY AWAY) 


Tim McGraw 




H 




.-. 


r.7 




WOULDNT GET FAR 

« rtESI i, IA.|'. a .. Af M M M,';i c f '^Ali^i 


The Game Featuring Kanye West 






(Si 






TELL ME BOUT IT 


Joss Stone 

© VIRGIN 




8] 


V<V 


n 


'.I! 




GOOD DIRECTIONS 


Billy Curringlon 
>■> ' 




1 




yi 






REHAB 


Amy Win chouse 

©o ■ ^ ■■■4- .oli-. 




85 


86 


71 


81 




HIGH MAINTENANCE WOMAN 


Toby Keith 

© SHM DM USMflUI 




71 




n 


54 




YEAR SOOO 


Jonas Brothers 












lc. ii ejlsse u iA- c simfson s Roe&c-t u fle *c t: k i 


© 








79 


73 




FIDELITY 


Reglna Spektor 

© S:RE WAANER BROS 






Sit 


95 


95 




PLEASE DON'T GO Tank 

TANK (TANK L IEREALi &COO GAME BlACkGROUND UNIVERSAL MOTOWN 






SO 


73 


74 




FLATHEAD The Fratellis 

THOFfCR |TH FPAIElliSi 9© CHERRvTREEjOROf THE GUttlSLANO'lKTEftSCOPf 




7: ( 




a? 


71 




KING KONG Jibbs Featunnq Chamillionaire 

DA DC ATSTAJ PREITY BOYBtOUNG tJ CAMPBELL D HOWARD M AIL SON 0 WATSON B RAv , © BEASTA'GEFIEN 




u 


92 


86 


M 




HILLBILLY DELUXE 

T BROWN R OUNN K BROOKS J S'ENCE |fl CPiSLEP C WISEMANl 


Brooks & Dunn 

© ARISTA NASHVILLE 




88 


93 


92 


a 




Circle Marques Houston 

8 M CO" R DEAN IB U CO* M HOUSTON A SHROPSHIRE ft A J DEAN, I WHITE) # TUG .UNIVERSAL MOTOWN 




7S 


94 


M 


rs 




AND 1 AM TELLING YOU I'M NOT GOING 


Jennifer Hudson 

© MUSIC AUHD COLUMBIA 




N 


© 






WHO KNEW 


Pink 

© lafacl;omba 




N 


96 


67 


n 




1ST TIME Yung Joe Featuring Marques Houston & Trey Songz 

■: THIrPl.Tfjri b ■ „L'A\ ,. fing S,:j]N 3 "ill MAN C C-R\T ON 1 ©O BLC'CA BAD B0' SOL'TH AT[ AHTIC 








E 


1 




MOMENTS 


Emerson Drive 

© V C'dS Mil r. r 'v ~ . j ' I0\ 




■ 


98 


83 


n 




SMILE 

M.iT.jH( cl t i A'..'.), i 3abali.ua j L trt.s i uir:;:: : ':■[■. 


Lily Allen 

© turn 




■ 








FAMOUS LAST WORDS 


My Chcmtcal Homance 




N 








>,n ..;t.> i :.. -. mai. ■ ■/, hi'.':i .-.. kijk'A'.i;; 


© REPRISE 






G 


E 






SAY OK 

ARNIH0R IA flIRGIiSON S KOtECHAi 


Vanessa Hudgens 

© HOllYWOOO 




(1 



BETWEEN THE BULLETS Silvio a blllboardcortl 

AKON DRAWS SECOND HOT 100 ACE 



Akon trowns The Billboard Hot UK) with a second 
track from his multi platinum "Konvicted" set. as 
"Don't Matter" marches 3-1. The song 
follows "I Wanna Love You." which 
held No. 1 for two weeks in December. 

Another track from the album. 
"Smack That." peaked at No. 2 in No- 
vember after making what was then 



■d" set. as Hot Box. | 



the largest jump in the history of the Hot 100 (see 
Hot Box. page 39). 

"Matter" wins its fifth straight 
Greatest Gainer /Airplay trophy, adding 
another 10 million listener impres- 
sions (119 million overall). It holds at 
No. 3 on Hot Digital Songs. 

— Silvio Pttrtroluongo 



42 I Goto www.billboard.biz for complete chart data 



Data for week of APRIL 7, 2007 I CHARTS LEGEND on Page 56 



The Billboard Hot 100 Annual 1955-2005 

A year-by-year ranking, in numerical order according to the highest chart position each song reached, ot the 
nearly 25.000 songs that peaked on Billboard's "Hot 100" charts. 

Just $59.95 I #PSA701H I Hardcover I Approx. 900 pages I Size: 7' x 9" I Shipping Weight: 4* 
Anticipated publication date September. 2006 

The Billboard Albums 6th Edition 

A 50- Year History ol the Rock Era includes every album that made "The Billboard 200'"chart. Over 25,000 
charted Billboard albums. Over 270.000 album tracks. Over 6.000 Billboard album artists. 
Just $79.95 I *TPA601H I Hardcover I 1.440 pages I Size: T x 9" I Shipping Weight: 5# 

Top Pop Singles 1955-2002 

From vinyl 45s to CD singles to album tracks, here are the more than 25.000 titles and 6,000 artists that 

appeared on Billboard's "Hot 100" charts. Complete with detailed chart data. 

Just $64.95 I #TPS1001H I Hardcover I 1.024 pages I Size: 7" x 9' I Shipping Weight: 4* 

The Billboard Top Adult Songs 1961-2006 

Every song that made Billboard's "Adult Contemporary" and "Adult Top 40" charts... in the only 
comprehensive compilation ot one ot today's hottest music tormats. With chart data, features and 
tacts on songs and artists, and morel 

Just $49.95 I *ACN401H I Hardcover I Over 450 pages I Size: T x 9' I Shipping Weight: 2* 
Anticipated publication date: November, 2006 

Bubbling Under The Billboard Hot 100 1959-2004 

Over 6.100 titles: more than 3.500 artists; Billboard's Bubbling Under" chart— long the home to regional hits 
that lacked the sales and airplay to hit the "Hot 100". Includes recordings by legends before they hit it big. 
Just $39.95 I #BUB401H I Hardcover I 352 pages i Size: 7' x 9' I Shipping Weight: 1 .5# 




Top Country Songs 1944-2005 

Love your Country? Here's your book— an all-encompassing, artist-by-artist listing ot over 2.300 artists and 
17.800 titles that made Billboard's "Top Country Songs" charts. Includes complete chart data on every 
Country hit . informative artist biographies . Top 200 Artists photos , plus much more! 
Just $59.95 I #TCS601H I Hardcover I 624 pages I Size: T x 9' I Shipping Weight: 2.5* 

Top R&B/Hip-Hop Singles 1942-2004 

From R&B's earty pioneers. . .to today's hottest Hip-Hop stars! Over 4.400 artists and nearly 20.000 song 
titles from Billboard's Rhythm 4 Blues/Soul/Black/Hip-Hop Singles charts— all arranged by artist! With 
complete R&B chart data...R&B record and artist info., and more. 
Just $59.95 I IRBS501H I Hardcover I 816 pages I Size 7 x9' I Shipping Weight: 3* 
Christmas In The Charts 1920-2004 

Every Christmas single and album trom every Billboard Pop. R&B. Country. Adult Contemporary. Rock 
Tracks, Dance/Disco Club Play. Jazz, Kid, Bubbling Under. Catalog and Christmas/Holiday chart— by artist 
with complete data. 

Just $29.95 I #XMS101S I Softcover I 272 pages I Size:7'x9 - I Shipping Wt: 1 # 
Hot Dance/ Disco 1974-2003 

The only complete history ol Billboard's "Hot Dance/Disco" chart— listing over 3.800 artists and over 8.000 
hits. Includes all charted titles, album cuts— even complete albums that made the Dance chart in their entirety. 
Just $39.95 I *DAN101H I Hardcover I 368 pages I Size: 7" x 9" I Shipping Wt: 1.5* 

Rock Tracks 1981-2002 

Billboard's two great rock charts, each covered separately in one book! Includes every track and every artist 

that ever hit the "Mainstream Rock Tracks" and "Modern Rock Tracks" charts. 

Just $29.95 i #ROK201H I Hardcover I 336 pages I Size: T x 9' I Shipping Wt: 1 .5* 



Top 1000 Hits of the Rock Era 1955-2005 

Full color pictures showing the original 45 RPM picture sleeve, cassette single box, CD single insert, sheet 
music or full-page Billboard ad for every recording ranked among the "Top 1000" hits ot the entire rock era. 
Just $14.95 I *T1000S I Softcover I 200 pages I Size: 6* x 9" I Shipping Weight 1* 
Pop Hits Singles & Albums 1940-1954 

Four big books in one 1 An artist-by artist anthology of early Pop singles a year-by-year ranking of Pop's 
early hits ..the complete story of the earty albums . plus the weekly "Top 10 Singles" charts. 
Just $39.95 I #PHSA4054H I Hardcover i 576 pages I Size: 7* x 9" I Shipping Wt: 2.5# 

Billboard Top 10 Singles Charts 1955-2000 

One of our all-time best sellers now includes every weekly Top 10 chart from rock and roll's formative years 
on Billboard's "Best Sellers" charts (1955-1958). followed by weekly Top 10's drawn from the "Hot 100" 

(1958-2000). 

Just $34.95 I 'TEN401H I Hardcover I 712 pages I Size: 6' x 9' I Shipping Wt: 2.5* 
#1 Pop Pix 1953-2003 

Every #1 Pop hit . . .year by year, hit by hit. picture by picture. Shows a lull-color picture sleeve, sheet music 
cover. Billboard ad or other representation of the #1 Pop/Hot 100 hits in chronological sequence 
Just $14.95 I *0NEPIXS I Softcover I 112 pages I Size: 6' x 9' I Shipping Wt: .5(1 12)* 

#1 Album Pix 1945-2004 

Full-color photos of every #1 album and CD that appeared on Billboard's Pop. Country and R&B 

charts. ..shown in chronological order in three separate sections. 

Just $14.95 I *LPSPIXS I Softcover I 176 pages I Size: 6' x 9' I Shipping Wt: 1* 



)0tl . wxiTBin* i*se<Tsr«|__ 
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Billboard "Hot 100" Singles Charts Books 

Straight from the pages of Billboard — each decades "Hot 100" and Pop singles music charts, with every 
weekly chart reproduced in black and white at about 70% ot its original size. 

Billboard Pop Charts 1955-1959 (# PSCH50H) Just $59.95 

Billboard Hot 100 Charts The Sixties (*PSCH60H) Just $79.95 

Billboard Hot 100 Charts The Seventies (»PSCH70H) Just $79.95 

Billboard Hot 100 Charts The Eighties (*PSCH80H) Just $79.95 

Billboard Hot 100 Charts The Nineties (#PSCH90H) Just $79.95 

Hardcover I Various page lengths I Shipping Wt: 4* each I Size: 9' x 12' except '80s. 8-1/2' x 11" 

To Order, call 1-800-827-9810. go to www.recordresearch.com. or fax 1-262-251-9452 

For each domestic order, add weights of all books ordered, then add shipping as follows: 



Wt Total Shippinq 


Wt. Total Shipping 


Wt. Total Shipping 


Wt Total Shipping 


1* S7.50 


3.5-51 $9.50 


7.5-10# $11.50 


14.5-17* $13.50 


1.5-3* SB 50 


5.5-7# S1050 


10.5-14* $12.50 


17.5-20* S14.50 



- 



Include book item numbers and quantities. Allow 7-10 business days for delivery. 

Canadian and foreign orders: please call, or order online at 
www.recordresearch.com . 
Send payment to: 
Record Research Inc. 

Dept. BBM. PO Box 200 

Menomonee Falls, Wl 53052-0200 1 -800-827-981 0 



To order or to browse the complete collection, with detailed book descriptions and sample pages go to: 

www. record research . com 
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BETWEEN THE BULLETS rgcorge a billboarcl.caiTI 

BEST YET FOR HOUSTON, STONE 

The third rime around for Marques Houston chart at No. 4. the highest debut from a 
and Joss Stone offers both artists their high- British act since Floetry claimed No. 2 with 
est career debuts on The Billboard 200 and "Flo'Ology" in 2005. Stone lands a week after 
Top R&B/Hip-Hop Albums. _ fellow Brit Amv Winehouse 


Houston's "Veteran'* becomes 1 
his first No. 1 on the latter list 1 
and enters the big board at No. 1 
5 on 68.000 copies. That's a 1 
slight improvement from sec- p 
ond album "Naked." which i 
opened at 65.000 in 2005. i 
Joss Stone enters the R&B 1 


i 


debuted at No. 10 with "Back 
to Black" on this list. 

"Introducing Joss Stone" 
celebrates her best Billboard 
200 week at No. 2 (118.000 
sold) but she trails Houston 
at core R&B/hip-hop stores. 

— Raphael George 
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© 


19 


10 


GO GETTA 

YOUNG JEEZY FEAT R KELLY ' Id. LIT, 


ft 


19 




1 


GET BUCK 






21 


9 


OUTTA MY SYSTEM 


ft 






TTJUNGBUCI P 






00W WOW >L DlvVBlAi 




» 


23 


6 


WOULDN'T GET FAR 

THE GASH FEAT KANYE WEST 




20 


15 


21 


WE FLY HIGH 

JIM JONES ' -■ 


ft 






4 


LAST NIGHT 

DIDDY FEAT (EYSHU COlE ■ HI 




© 


21 


3 


BUY U A DRANK (SHAWTY SNAPPIN ) 

T PAIN FEAT YUNG UIC ■ ' ' 


□ 




11 


4 


I'M ON IT 
LEHARO FEAT. PAPA RED 




Q 25 


9 


1 TRIED 

BONE THUGS N HARMONY FEAT AKON ' . .1 '.It- 


ft 




17 


3 


GO GETTA 

YOUNG JEEZY FEAT, R. RELET CGPPCPATE Tt-LLU DEF 1AM IDJV: 




m 27 


3 


BEAUTIFUL LIAR 

BEYBNCE A SHAKIRA I.I3U 


ft 




II 


2 


BECAUSE OF YOU 

NE-YO PEP MM IDJBJEJ 




© 


26 


4 


LIKE A BOY 

CiARA ZOMBAl 


ft 


© 




3? 


CALL ON ME 
JANET A NELLY ■ 






23 


10 


SHE'S LIKE THE WIND 

LUMIDEE FEAT TONY SUNSHINE TV 





ADULT R&B 



TITLE 

HfltlST ilMPflINT - PflOStOIlOK LABELl 

KI lost without u 

BffiiH RDRIN THIC<f . 

IN MY SONGS 
BEftiiU£li1«ff lAiLA^iC 



AND I AM TELLING YOU I'M NOT GOING 

JENNIFER H JOSW .MUSIC WOflLQi COlWfll Ai 

PLEASE DON'T GO 

I»M ."V- HI Ai: .'III Lt. VtHiAL ' 

BUDDY 

MltEIQ SOULCMILO v,-'i'Hi 



CAN'T GET ENOUGH 

I lmU |PLU5 ' PAGE 

'change me 

HUBftt STUDOiUlO 



STRUGGLE NO MORE (THE MAIN EVENT) 

■NTrMNY HAMILTON JAHE1M A 'MSir. SOUL CHILD 

IRREPLACEABLE 

I tvn*u icoiuMBm 



IF I WAS YOUR MAN 



LISTEN 
IETONCE 



BE WITH YOU 

aiSUETH WrrTMERS Hi 



MORE THAN FRIENDS 

FREDDIE JACKSON W-tttlS. 



WHEN I SEE U 

EANTASIA 1 i RUG) 



SHOO BE DOO (NO WORDS) 
iUACTGiw HILL MMBFBQ 



SIMPLE THINGS 

tllEAJEIH WnH[RS 



UM GOOD 

SMOKIE MOTvrjL 



I APOLOGIZE 

I R-fl 1 HEAD STABr BUhfiALO) 




See chart legend for relet and explanations Yellow indicates recenlty tested title, 
indicates New Release. 

ARTIST ~t 1:-,-, CN.vi P.'r.i 

R&B/HIP-HOP AIRPLAY 



Like A Boy 



LattM|)lrlATUNTic(66.2) 
Go Getta idjmg (65.5) 
Buy You A Drank (Shawty Snapptn) zowa(M.O) 
Rock Yo Hips wanner twos (73 8) 

Y I0MBA (73.1 ) 
2 Sttp KOCH (74.5) 
Because 01 You iojmo (77.1 ) 
Can't Gel Enough image (79.6) 
WhenlSeeYounMQ(a2 3| 

a My System Columbia (69.3) 

WeTakln' Over uch(79.3) 
Come Wrtti Me uwvehsjii hotown (82.S) 




Give It To Me interscope (83.2) 
RHYTHMIC AIRPLAY 



Diamonds lOJkta (84.5) 



Give It To Me interscope (80.3) 

Because 01 You IOJMO (77.1) 

Lost WHttoul U INTERSCOPE (88.7, 

What Goes Around Comes Around Umba (78.7) 
Go Getta kmmg (65 5) 
Buy You A Drank (Shawty Snappin) zomba(72 5| 
I Tried interscope (70 3) 
Beautitul Liar Columbia (71.0) 




Like A Boy KWBA |7? 8) 
2 5tepKOCH(74.S) 

When It Was Me RM Q (70.g 



WeTakin Over kuh(73.0) 
ROCk YO Hips WARMER BROS 167 7) 

Diamonds idjmgISOSi 
WtiatlNeed ;omba(72.1) 
Too Utile Too Lata uswou/u. hotown (76 7) 



AOULT DSB AND Out tH 

(Ktityiiealty -■- - 1 nt : I 
VSy BtrtirwiJ MbkIX IOC 



HC AIRPLAY: '■' Mult -S! 
| N*l»n PrcMdCMi Dais 



i 2007 V*J But 
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tR&B/HIP-HOP SONGS 
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TITLE Arllst 


1 


,| 






l 22 


gjjj LOST WITHOUT U Robin Thicke 






§ 

O 

- 


2 

« 

3 


5 

• 

2 




BUDDY Muslq Soulchlld 

.16 it J0MW'.-i C -Ij'jAj C :hURL^ t GJ'Yt ' \ '.. ©4> I'L-N!'. 




2 


I'M A FLIRT R. Kelly Or Bow Wow (Featuring T.I. « T-Paln) 


n 


3 


THIS IS WHY I'M HOT Mlms 

'1 H n>."l ' VfYW ' W fl mi: * JfTfi " VrfTT " I frtf.rV Mft^' , VT"tliaf' fMffr" ri 'IF' : ■Tfif ' IVi Wf T I nftfHl 99 UPTJ. 




2 




4 


3 




YOU Lioyd Featuring Lil' Wayne 

BIG REESE, JASPER iM SINCLAIR J CAMERON D CARTER G KEMPl O THE INC UNIVERSAL MOTOWN 




1 


s 


6 


6 




ICE BOX Omarion 

J SPf ARV TWBJtANO A LOiAH ■ *. L •ttLSW 0 GRJWDSERRi'T v MOSLEYK LOGAH J QUE E LEW5| 9 T L G COLUMBIA 




5 
7 
5 
9 

11 


o 


I 


12 
? 




LAST NIGHT Giddy Featuring Keyshia Cole 

U HINANS iS CCWBS J HSIGMTM tVINANS S LA ARE NCI ■ 99 BAD BOY AIL AH UC 




POPPIN Chris Brown Featuring Jay Biz 

A HARRIS V DAVIS i A HARRIS V DAVIS J AUSTIN I © ■ ■ iVtlA 


o 

© 


,0 

11 

9 


" 

21 

4 


□ 

1 


GO GETTA Young Jeezy Featuring R Kelly 
T^f ■frffV-ft* '.I fi fli9&l$Qf$fahtytG& f faM , ^1^lt&t&USM£%{flf$Sf!91b 99 ijtjfaTtjtWt TUX^lX.' JtAl\JA> 
[TTjTTT^apippJ DON T MATTER Akon 
EflhHIlE 1 ilit E VI - ' r-tiAM |A THIAM A LAWSCii © MWVICTiVPRKWT.^K/UMnrlftSAl MOTOWN 


THROW SOME O'S Rich Boy Featuring Polow Da Don 

1" ■ MA ^< II 1 1 •% ! '» 1 ■ - H -.1 " H . -ii'rl '•- 1 1 .J ■ !';['- ^ [ if T" -Hlir , Wl MAMS < 990 j' l .'Nr- - IhTfRS-.llPf 




3 




1] 


13 




PLEASE DON'T GO Tank 

TANK HI L BEREAtl GDC" GAME Hi AC"Gifl USD UNIVERSAL MOTOWN 




12 
12 


© 


12 


13 




ROCK YO HIPS Crime Mob Featuring Lil Scrappy 

J LEWS U LEWS B CAflPEWTERQ V LEWS J USHER A SMITH C HENDERSON' 90 CflUNMWE REPRISE WARfJiR BROS 


© 


18 


27 




BUY U A DRANK (SHAWTY SNAPPIN ) T-Paln Featuring Yung Joe 

T-PAJH if R NAJM J ROBINSON) 9 AQNvtCT 'NAPP"* BO*' JIVE ZOMBA 




14 


© 


19 


a 




LIKE A BOY Clara 

CALVO DAGB5 ClARA THE CLUTCH !C PHAflW:- C KCISON fl MLMAMMAri J jUt E lEWtli Z p* E T *K!4f J | 9 lAf ACL20MBA 


_ 


11 
• 4 
1 
1. 


© 


14 
11 


N 

g 


2 STEP Unk 




PROMISE Clara 

PQbjOH OA 00N iC PHAHRiS.J CAMERON J JONES E WILLlAMSi 99 LAFACE Z0M9A 


© 


21 


25 




BECAUSE OF YOU Ne-Yo 


w 


17 


14 




AND 1 AM TELLING YOU I'M NOT GOING Jennifer Hudson 

t"L LVTEF L ~' jii i" : ' E'. H 'PIE Ji' 1 9 ML 51'" .VG&..0 L!L jMi! ' 




.4 

15 
r, 
, 


20 

o 


a 

2J 


17 
22 


1ST TIME Yung Joe Featuring Marques Houston & Trey Songz 


IN MY SONGS Gerald Levert 

G LEVERT E NICHOLAS iG LEVERT E LEVERT SR E T NICHOLASi 9 ATLANTIC 


22 


15 


10 




ON THE HOTLINE P ! V R ckv 

■ au: ,k::u,( m : ,m'-m ■ ,mihi. maih vi ;iwim :,i,wh|iim a.-:h: 9 m w aham'h; 


23 


23 

a 

22 


23 
33 
19 




TAKE ME AS 1 AM Mary J. Blige 

,>J,-., l.<j.«i , , ..J^-.,- . , .( -,v". ' 't .Tl« HC!jJ l ' , PK ; 4tArM Lb' IVJ.I'-' © '.Ul^iH K [.'■-! -' 




3 


POP, LOCK & DROP IT Huey 

THA BAAERV iL fRAtitlS JR D SMITH' 90 WtQ COrVnMlTTfE'JIVE ZOMBA 




u 


WALK IT OUT Unk 

DJ MONTAY 1 A PtATT M MUMPHR* * H SIMMONS *L R0BERS0N> 9 BIG OflraW/TltOCM 




t 

26 
27 


2S 




1 




CANT GET ENOUGH Tamia 

R jERHiNS iR jCRKINS FAtRIUItS II L UANIELSt 90 D U S 1 MA(j ; 


0 32 41 
28 26 25 




WHEN 1 SEE U Fantasia 

MIDI UAJ IA iS WATTERS L B'ANCANiELLOK RtSTO A NLtGENT J SEWEU ENURll © 


TOP BACK T.I. 




13 




25 


30 




UPGRADE U Beyonce Featuring Jay-Z 

c .vaua.s h km vai': ^MMus^ vHnxjKSGAfiFcnsNMswu^ 9 rniMW 




11 


© 


33 


3-1 




OUTTA MY SYSTEM Bow Wow Featuring T-Pam & Johnta Austin 

j Di/pRi iROC HO 1 D IJ OUPRi 1 ALSTOM R jAMESi 9 COLUMBIA 




30 


0 


39 

29 


57 

21 




GET IT SHAWTY Lloyd 

J LACKEY (J LACKEY R LOVETI Z WALLACE L ^OLITEl 9 THE INC JSIVERSAL MOTOWN 




31 

1 


IRREPLACEABLE Beyonce 

'.Ufll,..'! G K.'lL'.V.ti- 'M'HU .N^.V.fS U -. tlHi '.i'i T E HCfllMMSOLLIJNOAaJlMQJNOl •# O0UJ«U 


O 


n 


H 




IF 1 WAS YOUR MAN Joe 




33 

:>b 


© 


35 


29 




ONE Tyteso 


35 


27 


15 




RUNAWAY LOVE Ludacrls Featuring Mary J. Bilge 

POtOW DA DON IC BRIDGES J JONES K L HILSON R WALTERS D DAVtSl 9 OTP'OEF JAM IDJMG 




3 


38 


J'J 


24 




MAKE IT RAIN Fat Joe Featuring Ul Wayne 




S 




43 


51 




WE TAKIN" OVER DJ Khaled Feat. Tl. Akon. Rick Ross. Fat Joe. Lf Wayne, Baby 




37 

36 

M 




44 


44 




COME WITH ME Sammie 

. .,..'.. .-!.-■ ■ , © ', ..'._ w ■■rr:. i . 




53 


70 




ROCK STAR Da Shop Qoyz 

J PHTtAUi ij MTTIAAS IA' iriHfDflEE 8 (HARD R STf^lEte D MAflON R HG-U'Wt 1 ! III'. EL* .N'.':*;-. Rf -"uKIC 




11 


B 




BE WITHOUT YOU Mary J. Blige 

BMCOKlMJBOGEdMCC'KJlPERRVjAlJSTINi OGEFfENINTERSCOPE 




1 


© 51 67 

Q 52 53 
44 36 32 


IT'S ME SNITCHES Swizz Bealz 

SACS>n *oEA.'ir. rfV>l"f: L >'.t"'' i: :, !tl~-. - i.ti:- l :t.~.~- . jjjfjllli: 9 '-7iM?^ij •.ijTCW. 




41 


CIRCLE Marques Houston 

1 M COX. A DEAN it It COX V MOLSTCN A SHflOPSHRE K A 1 DEAS 1 WHITE i 9 TjG JNIVERSAL M0TG1A \ 




37 


GET BUCK Young Buck 

POtO* DA DON |D BROWH .' jOtES TCLAYTDNl 90 j-liSi" I'iTERSCOFt 




a 

18 
36 
N 
32 

a 


CHANGE ME Ruben Studdard 

In," ,.'.-.'-:.i: ih >j.'.-,rr, r- r-.lVAE S RUSSELL TAN* ■ DIHON lBOvJ IJAOiSONl 0 .' RWG 


© 


ts 


42 




la/ C DinC //* CELT TUC n ITI IGCU At-.. 1 Dlinn 

wt niuc ((1 act int ruiunc)) Mary j. mige 




It 


52 




MAKE YA FEEL BEAUTIFUL fluben Studdard 

S TAVLOfl iS TAYLOR S SMITMl (•) 




tl 


40 




LET'S STAY TOGETHER Lyt« Jennings 


© 


54 






TEACHME Musiq Soulchild 

1 5ARAS C KAGG^NS iC nAoGfiS C WLLLAMS ■ &AWAi J SAH T H R BrjALrV(f} a BLACKSTONEJf TYKEl 9 ATLANTIC 


© 
- 


63 

49 
53 


M 

35 
62 




GIVE IT TO ME Tlmbaland Featuring Nelly Furlado & Justin Timberlatte 

■ MHi. a'.ii -. : ,\\\ ' . vri->i f. - ..h\U>.: hl . ©-.' I ! ■ . 




4) 


1 WANNA LOVE YOU Akon Featuring Snoop Dogg 

i. TMiiV i -- e«.-.'.iL ©'.■;. ' IP'HOfl! . '. .'L - : - . M .: I n '.*■ '. 




3 


WIPE ME DOWN Ul' Boosio Featuring Foxx A Webbie 




5, 


© 


S ' 


74 




STRUGGLE NO MORE (THE MAIN EVENT) Anthony Hamirlon Jahem & Muaq Southild 






5 


3, 

: 


39 




; -tAi^ifi«A.tM'.v* .v,' i» .vMWt. .. 'im.. ,via: .r. n f, " v.- .-.v ■ 1 1 ' ,.:r,',M m ■ O ;:.ami: 






WOULDNT GET FAR The Game Featuring Kanye West 

«. *est ii ta-lOR « m v: mclegd psawyeri 90 GEFfEH 




u 


LISTEN Boyonce 

'•ii '. " : ' "' ' ' ' 1 ».Ni 1 A t E S *■ » P itiiEH =. CUTL:=i * fRfVH-. 99 MUSK 0flLllV«ltWi16U 




23 


MY BUBBLE GUM (GOT THAT GOOD) Rashe-fda 

S SMANN |H FROST K FROST S SHANK i D-LO IMPERIAL 




55 



Her highesl 
debut on this 
chart as attief 
a solo artist 
or with the 
Black Eyed 
Peas. Owns 
5 million in 
audience. 
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li 


TITLE Artlgt 

PHOTOCER iSOIIOVrnTER) IMPRINT | PROMOTION LABEL 


III 


© 




63 




LIKE THIS Kelly Rowland Featuring Eve 

PIJLOtt DA WK< Lri^iH iiWl.. ROA'LANOE JEfftRS J JOWSi 90 C M WtW 




© 


as 


56 




FU PAY ME Sunny Valentine Featuring Yung Joe & Nitti 

Mil iv WILLIAMS.C WOfif-JROBilfSON;. OPLAVUakER .-rvEVDUBA 


« 


ss 


tg 


47 




SIDELINE HO Monica 

THE UNOEflOOGS TAXK |H MASON. JR D THOMAS. A DUON E DARK INS S RUSSELL TAMKl 9 J RMG 


45 




E 




1 GLAMOROUS Fergie Featuring Ludacris 

poLnrt ; a dqu EEfici:::. :•. . . a .i-hua e .m . '.v;. ;,^inGt --. © a .l i .w asm nter^:-^ 




59 




it 


73 




ANONYMOUS Bobby Valentino Featuring Timbaland 

TlMHAl AKO K LOOS ■ LEVMS.J UUE B MTJHAMMAO C NELSON T V MOSLEV.K LOGAN L HARUONl DTP OEt JAM ID JUG 




u 


© 


B 


61 




I'M THROWED Paul Wall Featuring Jermalno Dupri 

J !' i>'HL '"UN J .1UP" .t--;LIC:. Wt.l-.MW. 1 -.1 A :,V . .IM " I L -HI I 




5, 


© 


59 


54 




HEAVEN John Legend 

©o 








64 


60 




KNOW WHAT I'M DOIN' Birdman & Lil Wayne Featurinq Rick Ross & T-Pain 

it/ ; . ,i. :.',\ 'i i. ..ii :'. i '.■,■..'.'■',! • 13 . i '.".■'.>, i >, vi .i ,ai v.. 7, 






© 






UNTIL THE END OF TIME Justin Timberlake 

TIMBALAND .1 TlMBiRLA«,E Da^ja ,; TIMBIRL AKf T v MOSlEV.N HlLlSi © . VI .T.'MrU 




« 


© 


71 


71 




MORE THAN FRIENDS Freddie Jackson 

n -.iti iv uEf- ', v ta«b •OWOM 






© 


73 






WHAT'S MY NAME Bnan McKnight 








n 


55 




COME AROUND Collie Buddz 

:.^:.VI. -l -1H- = .1. ■[ H.m:-m n MATHcS D F '.>.-: -O'.MUItM-- 't i.F rv; -.F r-r , Q ir ; ■■ . v , Bi , 




5, 

a. 


© 


73 






TATTOO The Alliance Featuring Fabo 

-.MirV, . 1 . )" ; ' li" .'.'.n-:K NCt ASYLUM 




69 


68 


66 




OH YEAH (WORK) Lil Scrappy Featuring Sean P & E-40 

J SMITH iD RICHARP50N J H SMITH S P JOSEPH WrOlMIS ! SMITHi OO BME RE PRISE/ WARNER BROS 






© 


c 


a 




BOY LOOKA HERE Rich Boy 

»\i h rf t.t 09 WNE A inttRSCOPE 




» 








SHOO BE DOO (NO WORDS) M . v Gray 

j ijj^iJi fvvht: h M i\ MM j bjOllBW mn 1 iTBBMiJOMBl TtOarli m OjMU IU9| 9 MUJ AMayriri 






72 


67 


77 




OIAMONDS Fabo ous Featuring Young Joczy 

S MOFUliS SWAM (J rj 1WB0H S WORA.ES H DHZ J lY JENKINS S SLATER | 0 DESERT STOMA DEf JAUUAIG 




6, 


73 


61 






BREAK EM OFF Paul Wall Featuring Ul KeKe 

MR LEE (PSLAVTON M EDiYARDS.L VWLIAMSi 90 SWISHAHOUSE ASYLUM ATLANTIC 




■ 


© 


90 


64 


• 


EIIISEjJiP LET'S FALL IN LOVE AGAIN Rachel Brown 

'■ 9 URBAN UuSIC GROUPiTACEJFACE 




64 
43 


75 


50 


50 




BE WITH YOU cl, , :i u W.lhers 

TGAOlT GAD.E WITH 9 BLUE SOU VIRGIN 




© 


1 






1 TRIED Bone Thugs-N -Harmony Featuring Akon 

A THUM.G 1UHFORT IS HOMSEXSttRUOQSA HENDERSON. G TLMtORT A THHAMt 9 FLU SURFACE 1KTERSCOPE 




» 


Q 








WHERE THEY AT T.I. 

1 1 tl i" Mrn-*l ' i HAHWM 9 GRAND HUStlE ATI ANHC 






78 


22 


• -, 




KING KONG Jibbs Featurinq Chamillionaire 

,u ii a-s'j: p^ett> biivb 'T.n.s:, ,. uu^bm a ■• m aii:-.^ o vyaisun & «a< 9 &easia.G((F[n 




57 


© 


79 


75 




UNTIL YOU COME BACK TO ME Crystal Dove Starring Dice Gamble 




32 












ao 


75 


ss 




MR. JONES Mike Jones 

W.DIESEL |W JONES W ROBINSON) 99 SWISnAHOUSL ASYLUM, *ARNER BROS 






© 


66 


66 




REALLY WANNA KNOW YOU DJ Clue Featuring Jagged Edge & Fabolous 

CLUEDURO iE SHAW * IfiLl JO MCK3 M D K6llATi F IUMIKWD 9 ROCA-FEtLAflEjT JAM.1DJMG H 




82 


74 


It 




DOE BOY FRESH Three 6 Malia Featuring Chamillionaire 

OJ PAUL JUICY J |P BEAUREGARD J HOUSTON H SERIKJI 90 HYPNOTIZE MiNDS. 1 COLUMBIA ■ 




83 


60 


75 




GET ME BODIED Beyonce 

Sivw BLATjunjOrtiis 5 wr-flEv r nsf/Aif" ■ :ievi r, i;ash[t:v Rfiin> ,\ ;.:->ii,:r m:-.v.i ©crLnvsa 




* 




64 


93 




GET TO THE MONEY REEC 

1 "i't RK-TIONA: pr-f,T«4N i-i M "-.f.iN - 9 flUl ; S EYE FACE ?IACE 






89 


86 


50 




WHAT YOU ARE Lionel Richie 




57 














86 


at 


6S 




LIKE A STAR Corlnne Bailey Rae 

: LHfii;A-|M<jJ It fi RAt, 9 CAP110L 






87 


63 


64 




LIP GLOSS Li Mama 








1 CHAMBERS ^ KiH'.L'NL'.J 'JMAMB-Rj. U ■'. '■': 






■ 


82 




COME CLOSE 30 

SM BAAHElH 1 SPENCER 0 I BURNSlDt iD l BURNSlDf 0 D JOSf S D 0 JON[S| 9 BO'l- HtAH 




• 


89 


6t 


N 




30 SOMETHING Jay-Z 

ul-! o <: ,.1^. !!ft a ■ ; :Mi '.■ H(.Tv.:'i !: fi^.n, 9 R0C-A-KiLAOE» jam IDJMG 




:: 


90 


71 


72 




HOLLYWOOD Jay-Z Featuring Beyonce 










SYI6NCE IS C CARTER R PERRYS SMIlH| 9 ROC-A-KllAW JAM IDJMG 






91 


61 


92 




WHERE DA CASH AT Currency Featuring Lil Wayne 8> Remy Ma 

[U NASM.W lOmHCYD CAfTTtFt H rjMTH AjWlRJ JtCK&i J MXUCS L UUUJHGSl 9 CASH MONTY UNMBSAL MOUMN H 


J3 


© 






GOT BUMP IN DA TRUNK Shelby St. James Featuring The Truth 

F HUM.. MB: PPELLiV ' " IAI.lt -. i Afllf ~ \ 9 SHU6A SMACK 






S3 


81 


63 




AINT NO LOVE SONG CoryUvel Featuring Phizek 

BIGOFJ iC L LtftlS L BlEDSOfl 9 LEA •■ iUt^Ai'iV-M 






94 


as 






THE WAY 1 LIVE Baby Boy Da Prince Featuring Lil Boosie 

CI ,Mt,'l i, I ! UHI ! ■ . MAT T Hi ft -. U 1 Ai:-.;,;m ' HAICH. 99 UN'vE "SAL R. PUBLIC Oil 


■ 


© 


a 




BUSSA MOVE Sieve Austin Featuring Turn Turn B 

KURT DOGG jS MAILT RtC H AROSON | 9© 


95 


98 


62 


61 




CANT FORGET ABOUT YOU Nas Foaturmg Chtisotte Michele 

WILL ' AM (N JONES. W ADAMS [ PAY'iE i GORDON ©O W .'A'.' COLUMBIA IDJMG y\t 


4. 


97 


n 






YOU KNOW 1 M NO GOOD Amy Wmehouse Featuring Ghosttace Killah 

M ROK50N |A AINEHOUSEj 99 UNIVERSAL Rf PUBLIC 




■J'J 


98 


ij 


H 




SHE'S LIKE THE WIND Lumidee Featuring Tony Sunshine 

J MARTY. T CLOVE iS «iOu'TZ.PSrtA''ZEi 9 IV! 






as 


K 


6.' 




IN THA HOOD Trae Featurting Yung Joe 

MR LEE <F THOMPSON 1 «03ip*&0s*i 9 G-MAAft J PRINCE RA^-A-iOl 4 LIFE. ASYLUM 




I 


100 


69 


94 




TONIGHT (TONIGHT IS THE NIGHT) Suva Jaguar 

PLEWS.0 GEARY (S wntGHI WCLARKE) 0 SNVA JAGUAR RPM CONSULTING ■ 





Amhoiiy 

M,51illtoo 

leads the trio 
at No. 52. 
The single is 
fire Greatest 
SatB in 
spins on 
Adult R&B 
airplay (11-9). 



BETWEEN THE BULLETS rgeorge □ billboard.com 

SHADES OF GRAY: MACY RETURNS 



Willi a new look and record label. Macy Gray debuts 
on Hot R&B/Hip-Hop Songs for the first time in 
nearly a decade. Her "Shoo Be Doo (No 
Words)" enters at No. 71, about eight 
years after "Do Something" peaked at No. 
63 in 1999. After breaking away from 
Epic, Cray's "Shoo" marks the lead single 
from " Big." her first release for William's 




Geffen imprint. The album streets March 27. 
Release week she made stops on "l-ate Night With 
David Letterman" and "The View." The 
album features frequent WilU.am collab- 
orators Fergie and Justin Timberlake. 
Natalie Cole lends her pipes to "Finally 
Made Me Happy." which is already top 10 
on VH 1 Soul. — Raphael George 
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Kl CARRIE UNDERWOOD 


Some Hearts B 
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GARY ALLAN 
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Greatest Hits 
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RASCAL FLATTS 

til LVMC STREET 16507SWOILYWDOD OS 94| 


Mo And My Gang D 
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TAYLOR SWIFT 

faai BIG MACHINE 120702 <T»MI 


Taylor Swift • 
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DIXIE CHICKS 


Taking The Long Way B 
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cSi^^hmISSllw™; (is set Love ' Pa ' n & The Whole Crazy Thing * 
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, WILLIE NELSON f MERLE HAGGARD RAY PRICE 
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Last Ol The Breed 
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SUGARLAND 


Enjoy The Ride H 
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JOSH TURNER 


Your Man B 


1 


10 


9 


8 




RODNEY ATKINS 


If You're Going Through Hell B 
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DIE HKS BENTLtY 


Long Trip Alone 9 
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12 
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BRAD PAISLEY 

AHISTA NASHVILLE 6M4>SB1 r T a 90 1 


Time Well Wasted B 
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TIM MCGRAW 
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Greatest Hits Vol 2: Reflected B 
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BROOKS & DUNN 
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Hillbilly Deluxe B 
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JASON MICHAEL CARROLL 


Waitln' In The Country 
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TRACE ADKINS 


Dangerous Man • 
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JOE NICHOLS 


III • 
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THE WRECKERS 


Stand Still, Look Pretty 9 
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Totally Country 6 
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KELLIE PICKLER 


Small Town Girl • 
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H : J J iVtH JOHNNY CASH 


The Legend Ol Johnny Cash B 
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SOUNDTRACK 


Broken Bridges 
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MARY CHAPIN CARPENTER 


The Calling 
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GEORGE STRAIT 

MCA NASHVILLE BOS023 UH W(I3 J«l 


It Just Comes Natural B 
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JASON ALDEAN 


Jason Aldean B 
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24 
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TRACY LAWRENCE 


For The Love 
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ALAN JACKSON 


Like Red On A Rose 9 
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BILLY CURRINGTON 
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Doin Somethin' Right 9 
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KENNY CHESNEY 


The Road And The Radio B 
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ALAN JACKSON 
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Precious Memories B 
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BILL ENGVALL 

JH\ rtARNEH 43Z72-WRN MBMI 


1 5 Degrees Off Cool 
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Three Wooden Crosses 
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SOUNDTRACK 


Walk The Line B 
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LITTLE BIG TOWN 


The Road To Here B 
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TRAVIS TRITT 


The Very Best Of Travis Trltt 
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RICKY SKAGGS & BRUCE HORNSBY 


Ricky Skaggs & Bruce Hornsby 
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MONTGOMERY GENTRY 


Some People Change 
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KENNY CHESNEY 


LIVE: Live Those Songs Again # 
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VINCE GILL 


These Days B 
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EMERSON DRIVE 


Countrified 
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TRENT TOMLINSON 

LVBlC STREET 165060 H0LLVWOOO 1 15 SB' 


Country Is My Rock 
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DIERKS BENTLEY 

CAPITOL NASHVILLE 66*1 b <!> m * 


Modern Day Drifter B 
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JOHNNY CASH 

COLUMBIA LEGACY 00739 SONY 6MG IN 96 1 


Cash: Ultimate Gospel 
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CRAIG MORGAN 


Utile Bit Of Lite 
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JOHNNY CASH 
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JC: Johnny Cash 
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KENNY ROGERS 

CAPITOL NASHVILLE 40*69 CAPIlOl PB9B> 


21 Number Ones 
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JIMMY BUFFET T 


Take The Weather With You 9 
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BIG & RICH 

AAftWFR HR'TS i'.;T A'f"» 


Comin To Your City B 
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JAKE OWEN 


Startin' With Me 
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KENNY ROGERS 
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Kenny Rogers 
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FAITH HILL 

YVARNEH8R0S 48791 HIS i ' 8 9fl i 


Fireflies B 
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SARA EVANS 


Roal Fmo Place • 
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TOBY KEITH 


White Trash With Money B 
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JOHN DENVER 


The Essential John Denver 
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REBA MCENTIRE 
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Reba: #1's B 
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ERIC CHURCH 

C A PITCH NASHVILLE 6C7A5 ilB SHi 


Sinners Like Me 
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VARIOUS ARTISTS 
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Forever Country ^jj 
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HEARTLAND 


I Loved Her Firsl 
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PAT GREEN 


Cannonball 
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TIM WILSON 

Capitol NASHVILLE 58S26 112 9Bi 


But 1 Could Be Wrong 
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JERRY LEE LEWIS 
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Las! Man Standing: The Duels 
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LZ3HjH MARTINA MCBRIDE 

tlUlAJ 


Timeless B 
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JOHNNY CASH 

AMERICA*. LOST HIGHWAY DO^GS* ,|«GN |UM| 


American V: A Hundred Highways 9 
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GEORGE STRAIT 

MCA NASHVIL 1 £ 001-46 UVjS iU 9l!i 


Somewhere Down In Texas B 
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ALABAMA 


Songs Ol Inspiration 
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CHRIS YOUNG 


Chris Young 
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ALABAMA 
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Essential Alabama 
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LARRY THE CABLE GUY 
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The Right To Bare Arms 9 
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GRETCHEN WILSON 


All Jacked Up B 




© 


72 


75 




MONTGOMERY GENTRY 


Something To Be Proud Of: The Best Of 1999-2005 9 
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GARY ALLAN 

MCA NASHVILLE DC 371 VUMGN 1 1 3 !)Hi 


Tough All Over 9 
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SOUNDTRACK 


Flicka 
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DANIELLE PECK 
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Danielle Peck 
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BEVERLEY MITCHELL 
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Beverley Mitchell 
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Kl RICKY SKAGGS & BRUCE HORNSBY 

BBS LEGACY OAeB&iSOIW flMG 


Ricky Skaggs & Bruce Hornsby 
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NICKEL CREEK 


Reasons Why (The Very Best) 
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UNCLE EARL 


Walerloo. Tennessee 
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OLD CROW MEDICINE SHOW 


Big Iron World 
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THE GREENCARDS 


VI rid Ian 
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PETER ROWAN AND TONY RICE 


Quartet 
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CADILLAC SKY 


Blind Man Walking 
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STEVE IVEY 
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Best Of Bluegrass 
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y*"l? US ARTISTS Do You Remember: Pickin On Carrie Underwood: The Bluegrass Tribute 
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NICKEL CREEK 


Why Should The Fire Die? 
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CHRIS THILE 


How To Grow A Woman From The Ground 
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TONY THlSCHKA 


Double Banjo Bluegrass Spectacular 
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CHERRYHOLMES 


Cherryholmes 








THE INFAMOUS STRINGDUSTERS 


Fork In The Road 








RICKY SKAGGS & KENTUCKY THUNDER 

SKAGGS FAMILY LYfllC STRUT 901007 H0LLYAO00 


Instrumental 





THREE GREATS REVISIT CHART 



Top Country Albums sees a rare visit from a 
trio of Country Music Hall of Fame members 
as Willie Nelson. Merle Haggard and Ray Price 
team up on "Last of the Breed." The set swipes 
the Hot Shot Debut at No. 7 
on the country list and bows 
at No. 64 on The Billboard 
2(X)( 13.000 sold). 

Nelson charts more fre- 
quently than his counter- 
parts but hasn't placed as a 
soloist inside country's top 
10 since "Countryman" 



WILLIE MSRIG 5,Af 

KELSON HiGGARO PRICE 



LAjST 

BREED 



peaked al No. 6 in 2005. Haggard's last top 10 
on Top Country Albums came when "Chill Fac- 
tor" peaked at No. 6 in 1988. Price hasn't had a 
solo top 10 since "Like Old Times Again" hit 
No. 7 in early 1 975. Price and 
Nelson teamed on "San An- 
tonio Rose." which reached 
No. 3 in 1980. 

With Asleep at the Wheel 
as a backing band, the three 
luminaries loured in Marcli 
to promote "Breed." 

— Wade Jessen 
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KlBEER IN MEXICO 
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Kenny Chesney 
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LAST DOLLAR (FLY AWAY) 
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Tim McGraw 
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WASTED 
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Carrie UnderwaorJ 
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STAND 
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Rascal Raits 
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AN YWAY 
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Martina McBride 
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SETTLIN 
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Sugarland 
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I'LL WAIT FOR YOU 
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Joe Nichols 
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LADIES LOVE COUNTRY BOYS 


Trace Adkins 

© L aPITOL NASHWLIE 
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HIGH MAINTENANCE WOMAN 


Toby Keith 

© v.. ■.- -. ' 
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STUPID BOY 

DHJFrx URBAI iS BJA1GN D BRIAN! 0 BERGi 


Keith Urban 

© CAPITOL UASHV LLE 
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LONG TRIP ALONE 


Dierks Bentley 

© CARITGL NASHVILLE 
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GOOD DIRECTIONS 


Billy Curnnglon 

© HEBCunv 
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A FEELIN' LIKE THAT 


Gary Allan 
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A WOMAN'S LOVE 

A KRAAJSS l A jMHSWIt 


Alan Jackson 

©0 ARISTA NASHVTLLE 
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Emerson Drive 
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LIPS OF AN ANGEL 
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Jack Ingram 
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PT[TRTfJJ (ROGERS IBPAISIEVK LOVELACE lOWENSl 


Brad Paisley 
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ME AND GOD 

HI f flOGEflS IJ Tl'flNERl 


Josh Turner 
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■1 DON'T MAKE ME 

30 HEM FIND OUT WHO YOUR FRIENDS ARE 


Blake Shellon 
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Tracy Lawrence 
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LUCKY MAN 
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Montgomery Gentry 
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STARTIN' WITH ME 

J MTCHEY |J OWEN R UARVfLL J RIlCHEf 1 


Jake Owen 
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WRAPPED 

f MRQ'A'N G hUAif ih RGB :.flN 


George Strait 

© UCA NA .HV.IIE 
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LOST IN THIS MOMENT 


Big & Rich 
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JOHNNY CASH 


Jason Aldean 

© BROKE* BOW 
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Pat Green 

© B-LA 
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TEARDROPS ON MY GUITAR 


Taylor Swill 

© BiG MACHINE 
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A DIFFERENT WORLD 

M - miller n 0l..er v r.r.u- i -anson t vaat n 


Bucky Covington 
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GUYS LIKE ME 

.1 ,'LiVLl it EMUHL-t T HljrAN 


Eric Church 

© CARITfJL NASHV Lit 
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1 WONDER 

B CHANCE* IK RICKLIR C LiNOSEV A MAVQ K ROCHtlLE) 


Kellie Pickler 
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Single 
achieves 
Aiipower 
status. Album 

SpOTtStWO 

vetsions: one 
solo take 
and anothei 
teaturingTirn 
VcGiavv 
and Kenny 
Chesney. 



m 



A remake ol 
Eddie Rabbttt 
No. 1 from 
1979 debuts 
asprogram- 
meis sample 
McGraw's 
new "Let It 
Go" set. 
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ISN'T SHE 
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Carolina Rain 

© EQUITY 
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1 GOT MORE 
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Cole Deggs And The Lonesome 

COLUMBIA 
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THAT KIND OF DAY 
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Sarah Buxton 
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ALL MY FRIENDS SAY 

j STEVENS [I BRYAN j STEVEHS L AUSQN. 


Luke Bryan 
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A LITTLE MORE YOU Little Big Town 
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Rodney Atkins 
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TOUGH 
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Craig Morgan 
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MISSING YOU 2007 


Alison Krauss And John Waile 

e ROUNDER 
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. (VOU WANT TO) MAKE A MEMORY 
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Bon Jovl 
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COME TO BED 

M WRIGHT J RICH G WILSON V UC6BK J RICH. 


Grelchen Wilson 
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SAY YES 


Dusty Drake 
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WHAT 1 DID LAST NIGHT 
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RCA 
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TENNESSEE 


The Wreckers 
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COME ON RAIN 


Steve Holy 

ecuRB 
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LIVIN' OUR LOVE SONG 


Jason Michael Carroll 

0 AfltSTA NASHVILLE 
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SHE AIN T RIGHT 
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Lee Br ice 
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HOUSE LIKE THAT 
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Donovan Chapman 
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DIRTY GIRL 
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Terrl Clark 
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LAST GOOD TIME 
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Flynnville Train 
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BOMSHEL STOMP 
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Bomshel 

&G> CURB 
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MORE 


Rockie Lynne 
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JUST MIGHT HAVE HER RADIO ON 

NOT LISTED |N0T LISTED. 


Trent Tomlinson 
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CALLING ME Kenny Rogers Featuring Don Henley 
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FAMOUS IN A SMALL TOWN 


Miranda Lambert 

i? 
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SPOKEN LIKE A MAN 


Blaine Larsen 

& lilANlSLAYf R'BNA 
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SUSPICIONS 


Tim McGraw 

0 CURB 
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MISSING YEARS 

A S MARTIN \P»ZH ELL D 0 3RIEN D GRAVi 


Little Texas 
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MISSING MISSOURI 
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Sara Evans 
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Clay Walker 
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DAISY 
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Halfway To Hazard 
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ARTIST Trill!. LABEL (SCOIB} 



COUNTRY 




Beer h Meiico bna(79.9) 
Last Dollar (Fly Away) curb (82.7) 

Wasted arista H*SHViuf|8t. 9) 
Stand URIC STREET (87.91 
Anyway rca 180.7) 
Settiin' MEFtcumr (B9.6) 

I II Wait For You uniwrsaj. south (91-5] 
High Mamienance Woman show dog nashville (78.7) 
Long Trip Alone Capitol nashville (82.6) 
Good Directions mercury (90.7) 




Cliait Rank ARTIST, "till; ■ 



1 
2 
S 
4 
5 
6 
7 

11 
It 



A Feelln Like That mca nashville (81.B) 
A Woman's Love arista hasmvilU (81.4) 
Moments mom 181.8) 
Don't Make Me wjudkh buds (87.71 
Find Out Who Your Friends Are rocky comfort (86 i) 
Lucky Man couhmia (94.7) 
Starlm With Me beta 188. Z) 

A Dlilereiil World lyric STwn(76.7) 
I Wonder ina (84.81 
Tough brwen*0W(88.3) 



Don't miss another important 



UPDATE 

Visit www.radioandrecords.com to sign up for your free daily 
Country Radio Blast. 



RadioandRecords.com 
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BON JOVI'S 'MEMORY* HITS COUNTRY ROAD 



Bon Jovi has already celebrated a No. 1 country single with Sug- 
arland's Jennifer Nettles, and frontman Jon Bon Jovi once took 
a brief chart excursion with the late Chris LeDoux. But neither 
the band nor its namesake have ap- 
peared on Hot Country Songs without 
collaborators until now. as the group's 
"(You Want To) Make a Memory" takes 
the Hot Shot Debut at No. 39. 

With 1 .6 million audience impres- 
sions at 35 monitored stations, the 
entry is the highest non-collaborative 
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country debut by a non-core act in the 17-year Nielsen BDS 
era. It tops a No. 44 start by Van Zanfs "Help Somebody" on 
the March 26, 2005, chart. That track peaked at No. 8. 

Before Van Zant, Aaron Neville 
and John Mcllencamp were the only 
non-country artists to appear as high 
in the Nielsen BDS span. Neville's 
cover of George Jones' "The Grand 
Tour" hit No. 38 in 1993; Mellen- 
catnp's "Our Country" peaked at No. 
39 last December. — Wade Jessen 

Go to www.billboard.biz for complete chart data i 
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NEW 
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RISING SON 

STURM JND DRANG ■ : :• ■ 
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FADING YOURSELF 

NEGATIVE GBFAM RECORDS 
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LA MUSICA 
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ERI ESITTAJIA 
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WITHIN TEMPTATION 

THE HEART OF EVERYTHING UM RECORDS 
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HABAKUK 
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VARIOUS ARTISTS 
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NORAH JONES 
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MAGYARORSZAG 
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NEW 
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TV ROCK IMPORT 




1 


1 


IRIGY HONALJMIRIGY 
KO MEDM CLS 


2 


3 
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VARADI ROMA CAFE 
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NORAH JONES 

HOT TOO LATE BLUE NOTE 
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SAY IT RIGHT 
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NELLY FURTADO 
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SIMPLY RED 
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JOSS STONE 
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HERBERT GRONEMEYER 
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AMY WINEHOUSE 

BACK TO BLACK ISLAND 
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NORAH JONES 
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TAKE THAT 

BEAUTIFUL WORLD .1 
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WITHIN TEMPTATION 

THE HEART OF EVERYTHING GLh RECORDS 
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11 


KAISER CHIEFS 
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JUSTIN TIMBER LAKE 
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GOOD CHARLOTTE 
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CASCADA 
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RAY QUINN 

DOING IT MY WAT SYCO 
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DOLLY PARTON 
THE VERY BEST Of RCA 




RADIO AIRPLAY 2L 


as 


LAST 
WEEK 


RA0IO AIRPLAY INFORMATION FRDM 17 EUROPEAN COUNTRIES AS MONITORED AND 
TABULATEO BY NIELSEN MUSIC CONTROL MARCH II 1007 


1 


1 


WHAT GOES AROUND.. .COMES AROUND 
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THE SWEET ESCAPE 
GWEN STEFAN1 FT. AXON INTERSEO'E 
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ALL GOOD THINGS (COME TO AN END) 

KELLY FURTAOO 
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GRACE KELLY 

MIKA 
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1 DONT NEED A MAN 

THE PUSSYCAT DOLLS AAM \Tff-:S..MPf 
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AMERICA 
RAZOMJGHT VERTIGO 
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10 


SAY IT RIGHT 

NELLY FURTADO MDSLEY.GEffEN 
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RUBY 

KAISER CHEIfS B. UNIQUE. POtYDOR 
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8 


SHINE 

TAKE THAT POLY DDR 


10 
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BEAUTIFUL LIAR 

BEYOHCE A SHAM HA i OUMHIA 


11 


11 


MAUVAISE FOI NOCTURNE 

FATAL BAZOOKA FT. VITAA UP MJSIC 
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SHE'S MADONNA 
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ARTIST £ 

TITU IMPRINT A NUMBER DISTRIBUTING LABEL H 


1 i i B1 REUENTK 

* ' J RWlFIYi SCORE AND SEVEN YEARS AGO ' ! AP-TOl 0S92.EMI CMG * 




26 






JOHNNY CASH 

CASH ULTIMATE GOSPEL . ■-. . ii. .. 
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2 


5 


TOBYMAC 

(PORTABLE SOUNDS) FOREFRONT 0379 EMI CMG M 
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73 


THIRD DAY « 

WHEREVER YOU ARE I iSEHTlAL 1079S PROVIDENT-INTEGRITY 
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E 


3 


HASTE THE DAY 

PRESSURE THE HINGES SOLID STATE 1671 EMI CMG * 
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ERNIE HAASE & SIGNATURE SOUND 

GtT AWAY JORDAN CAITHFR v L vS : 0! £'.' CMG 
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m 


MAT KEARNEY 
RTTrilM M0THM6 LEFT TO LOSf AWARE COLUMBIA. INPOP 1390 1 Ml CMG 






29 






KIRK FRANKLIN 

S0r*iS FHDM ml SIOMW \XAim !■ v flUjOPQ CEKTHC HWH Pf&JKM tCKrVPf 


o 


7 


65 


FLYLEAF 

FMIHF OCT ONE MOOSPROVIOENMHTEGBHV 
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E 


■1 


BISHOP TO. JAKES AND THE POTTER'S HOUSE MASS CHOIR 

GRACE: THE KENYA EXPIERENCE KXTBI Tv HUMtTl RHINU 10J1.-U AOFIO CURB H 
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VARIOUS ARTISTS 
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SMOKIE NORFUL 

LIFE CHANGING I V ','"! V ■ Ml, 
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■ 






MERCYME 

COMING UP TO BREATHE IN 1 tt/H MOQfl 
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VARIOUS ARTISTS 
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NICHOLE NORDEMAN 

RECOaiCTION THE BEST OF NICHOLE NORDEMAN S Wa'/l ;63i EVl CMC 
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S 


ANBERLIN 

CITIES 1 h~ .]!=■■ j tUi * 
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JONNY LANG 
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26 


CHRIS TOMLiN 

SEE TUI MORWNG 5 n-,IF^i :■ "ARROW 78?fl (Ml CMG 
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P.O.D. 

GREATEST NHS THE ATLANTIC YEARS "1: -'.i' ■<■<■. 
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ALAN JACKSON 

PRECIOUS MEMORIES ICR MttTA !..'. n, ..( :'<:~r PR DVIDENT INTEGRITY 
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NEWSBOYS 
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UADinilC ADTIQTC 
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HILLSONG 
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SKILLET 

COMATOSE ARDENT SOE L*VA PROVIDENT INTEGRITY 
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PASSION WORSHIP BAND 
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SEVENTH DAY SLUMBER 
FINALLY AWAKE Hi " • 
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SELAH 

BLESS THE BROKEN RDAD IRE DUETS ALBUM 
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FAMILY FORCE 5 
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MICHAEL W. SMITH 
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MARK SCHULTZ 
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REBECCA ST. JAMES 
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OEFINE THE GREAT LINE iul Id STATE TOOTH >. NAIL :(;.;■ E Ml Z'Jj ' 


© 


c 


1 


BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS 
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FRED HAMMOND 
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HEZEKIAH WALKER & LFC 

K 8S IMF EJPERlfHCf 
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KIRK FRANKLIN 
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■ 




28 


13 


2 


MARY ALESSI & FRIENDS 

WHEN WOMEN WORSHIP '.-.-"i 
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21 
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VARIOUS ARTISTS 
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FRED HAMMOND 

'REf TO WORSHIP vtSITY 4S99O Z0MB* S8 
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YOLANDA ADAMS 
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VARIOUS ARTISTS 
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SHIRLEY MURDOCK 

soiiLFOoa 






32 


33 


LECRAE 

AFTER the WJ5IC STOPS -T-ACH 3D02T CROSS MOVEMENT 
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PATTI LABELLE 

T-IE GOSPEL ACCORDING TO PATTI LABELLE ' 1 






33 


20 


21 


COKO 

GRATEFUL LIGHT H77 
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8 


29 


KIRK FRANKLIN 

SDHGS FROW THE STDUM VOLUME M T '0 SOUL CENTRIC SS401 20MBA 
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31 
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DONNIE MCCLURKIN 
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DAVE HOLLISTER 

THE BOOK Of DAVID: VOL 1 THE TRANSITION CDSPCl CFM-Ti: B5JM IGWBA 
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» 


SMOKIE NORFUL 
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MAURETTE BROWN CLARK 

THE DREAM .1 ii:;:-;' V.'..-;!. i 
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22 


KELLY PRICE 

THIS IS WHO 1 AM i, 
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27 


5 


VANESSA BELL ARMSTRONG 
W ALU MO HHtACLE EMI GOSPEL 
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JUANITA BYNUM & JONATHAN BUTLER 

GOSFEl GOES CLASSICAL F L ;■ 1 t V t fl A >, U lil 
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24 


MICAH STAMP LEY 

A FRESH WlhD T HE SECOND SOUND... LEVI' UAL 31C-j 
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MARY MARY 

MARY MARY UY BLOC COiOMBIA T7TH SONY MUSIC 
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24 


KENNY LATTIMORE & CHANTE MOORE 

UNCOVERED COVERED ■ - hi ' ■ - ■ m. ,::.VHA 
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REV TIMOTHY WRIGHT 4 THE NEW YORK FELLOWSHIP MASS CHOIR 

JE5US JESUS JESUS V'ilA JE6 5987'HOCH 
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MARTHA MUNIZZI 

HO LIMITS LIVE I'.h'W* • ■ ,"!LLiMt'J I ■■ :•(> V I =IL 
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JUANITA BYNUM 

A PlCC! OF MY I'ASSIDH l.-iv. 


• 




41 


St 


21 


YOUTHFUL PRAISE 

LIVI' THE PRAISE TNC WORSHIP EVIOENCt GOSPEL 5T709 LIGHT 


© 






BENITA WASHINGTON 

LIUE IN NASHVILLE HENAISS.IICi ■■ T T'D.VPPlE ECE3 BOOS 
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39 


20 


YOUTH FOR CHRIST 

THE STRUSBLE IS OVER EMIRO GOSPEL 931512 
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EVERYDAY PROCESS 

THE PROCESS OF ILLUMINATION 4 ELIMINATION Ml . 
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VARIOUS ARTISTS 

THE VERY IEST OF PRAISE i WORSHIP LEGACY vE1iT> SI AOS 20M8A 
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BISHOP PAUL S. MORTON 
ITU numW TE'IIL. AH bilb Li-GtiT 
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DONALD LAWRENCE PRESENTS THE TRI CITY SINGERS 
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a 


TRAMAINE HAWKINS 

1 NEVER LOST MY PRAISE LIVE : ISPI '.INT' IC r'.Ji:' iOMB* 
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SOUNDTRACK 

THE GOSPEL 
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23 


46 


NICOLE C. MULLEN 

REDEEMER THE BEST OF NICOLE C MULLEN 
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LASHUN PACE 

COMPLETE LVi . .1 ■__ r ;. ^ 


22 


17 
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BYRON CAGE 

AN INVITATION TO WORSHIP , -Ml- "I.*: ■■ 
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48 


29 


THE CARAVANS 
PAVED THE WAT MALACO 4542 


23 


22 


46 


DONALD LAWRENCE PRESENTS THE TRI CITY SINGERS 

FINALE: ACT TWO EMI GOSPEL blBii * 
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WILMINGTON CHESTER MASS CHOIR 

ITS NOT OVER EMIHU uL'iPEL Ii.': 






BISHOP G.E. PATTERSON & CONGREGATION 

SINGING THE QLD TIME WAY VOLUME 2 
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CALVIN HUNT 

BRIDGES . '.> i- ' i- 
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ISRAEL & NEW BREED 

ALIVE IN SOUTH AFRICA INItiiRI ' ' 1 1 - ; . r-h '-IH', ■. r ■'. ' v ,h 
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DE WAYNE WOODS & WHEN SINGERS MEET 

INTROOUCHG OE WAYNE WOODS A WHEN SINGERS MOT Q XT iVflTOVBtfTY I^TOTW 
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SjIoi data comfjitod from a comorchcsive pool of U.S. muiic merchants by Nielsen 
5ouodSc*n_ Sales data for R&B/rup-hoo retail charts is compiled by Nielsen 
Sound Scan from a national subset of core stores that specialize In those genres 
0 Albums with the greatest sales gains this week. 



Where Included, this award indicates the title 
with the chart's largest unit increase 



Whore included, this award Indicates the title with 
the chart's biggest percentage growth. 



indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart 



CD/C*ssctte prices are suggested Irst or equivalent prices, which are protected from 
wholesate prices D after pnee indicates at bum only available on DualDtsc CD/DVD 
after price indicates CD/DVD combo only available. 0 DualDtsc available. +' 
CD/DVD combo available. ■ Indicates nlnyl LP Is available. Pricing and vinyl LP 
availability are not included on all charts. 



Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross-referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary. Modern Rock and 
Aduft RAB charts, which are ranked by total detections. 
0 Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 



Songs are removed from The Billboard Hot 100 and Hot lOO Airplay charts 
simultaneously if they have been on The Billboard Hot 1O0 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R&B/Hip-Hop Songs and 
Hot R&B/H'p-Hop Airplay charts simultaneously rt they have been on the Hot 
RAB/Hip-Hop Songs for more than 20 weeks and rank below No. SO Songs are 
removed from the Pop 100 and Pop lOO Airplay charts simultaneously rf they have 
been on the Pop TOO for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs rf they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No 20. Songs on Latin Airplay charts are removed after 20 weeks rf they rank below 
no. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary rf they have been on the chart for more than 20 weeks and rank 
below No. IS. rt they have been on the chart for more than 26 weeks and rank below 
No. lO. or If they have been on the chart for more than 52 weeks and rank below 
No 5. Songs are removed from the Adult Top 40, Adult R&B. and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No 15 
(No. 20 for Rhythmic Airplay and Modem Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 

The top selling singles compiled from a national sample of retail store, mass 
merchant, and Internet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R&B/Htp-Hop Singles Sales, sales data Is compiled from a national 
subset panel of core R&B/Hip-Mop stores by Nielsen Soundscan. 
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9 CD single available 0 Digital Download available O DVD single available. 
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available Configurations are not Included on all singles charts. 



iJf Indicates title earned HitPredictor status in that particular format based on 
research data provided by Pro mo squad Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1-5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential: although that benchmark number can Fluctuate par format 
based on the strength of available music For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www. hitpredic torjcom. 



Compiled from a national sample of reports from club DJs. 

9 Titles with the greatest club play increase over the previous we 



• Recording industry Assn. Of America (RIAA) certification for net shipment of 
500.000 albums (Gold). ■ RIAA certification for net shipment of 1 million units 
(Platinum). O RIAA certification for net shipment of 10 million units (Diamond) 
Numeral within Platinum or Diamond symbol indicates album's multi- platinum level 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and/or tapes. Certification for 
net shipments of 100,000 units (Oro). Certification of 200,000 units (Platino). 
I Certification of 400.000 units (Mufti- Platino). 



• RIAA certification for SOOOOO paid downloads (Gold) ■ RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol Indicates song's 
multiptatinum level RIAA certification for net shipment of SOO OOO singles (Gold). 

• RIAA gold certification for net shipment of 25.000 units for video singles. 
RIAA gold certification for net shipment of 50.000 units for short form or 

longform videos. fl RIAA platinum certification for not shipment of 50,000 units for 
video singles. C ] RIAA platinum certification for sales of 1OO.O0O units for shortform 
or longform videos- 

DVD SALES/VMS SALES/VIDEO RENTALS 

• RIAA gold certification for net shipment of 50.000 units or SI million in sales at 
suggested retail price B RIAA platinum certification for sales of 100,000 units or 52 
million in sales at suggested retail price IRMA gold certification for a minimum 
sale of 125.000 units or a dollar volume of $9 million at retail for meat neatly released 
programs; or of at least 25,000 units and SI million at suggested retad for 
non-theatrical titles- IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of S« million nt retail lor theatrically released programs, and 
of at least 50,000 units and 52 mllbon at suggested retail for norv theatrical titles. 
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ARTIST 

Ml! MMINI & NUMBER OtSIRIBUTlNG LABEL (PRICE) 




A 
O 

Q 


m mi 

K1II1 


HI ELLIOTT YAM IN 

MEM ELLIOTT YAMIH " CKORY 90019 US 96l 




INSANE CLOWN POSSE 

THE TEMPEST ."/..Ct.Li'.-.Tl-.ii: Ijf.l .15 yS 




3 


1 3 


ARCADE FIRE 

NEON BIBLE MERGE ?BS .14 SB. 




4 


3 9 


THE SHINS 

WINCING THE HHJHI AWIY MIS P0» .'OS" JIS 9S| 








ANDREW BIRD 

ARMCHAIR SPOCHYPHA'.. .I'll 




o 


Q 


EL-P 

III SLEEV WHIN YOU HE OEAO 1 1 '. 1 IV 'In, 




7 


2 2 


TYPE 0 NEGATIVE 

DEM) AGAIN SIEAMHAMMER 99IS SPV 1 17 98) 




o 


■EW 


TED LEO AND THE PHARMACISTS 

LIVING WITH THE LIVING * . .'.HO SO 302* US 98) 




o 


HE* 


J 01LLA 

RUFF DRAFT l.TOVZ '. --=:/.' MS 




10 


4 33 


HELLOGOODBVE 

ZOMBIES' AllENS. VAMPIRES' DINOSAURS! DRIVE-THRU 634-AS ill 981 




®_ 


37 3 


ilWHl SHAW-BLADES 

nrrriM influence ,..t :imtc him m m 


12 


5 14 


SILVERSUN PICKUPS 
CARHAVAS ni.l.Lli.l! I!) ■■ ' i ■ 






S 87 


JASON ALDEAN 

JB5HH A. ^EA'I 


■ 


14 


15 25 


LINK 

ITAIT18 OWN YD BLOCS BIG OOMP 597SROCH 1 1 1 98 1 




15 


6 3 


AIR 




16 


10 8 


TRACY LAWRENCE 






Hjj 


MAYLENE AND THE SONS OF DISASTER 




18 


11 7 


PATTY GRIFFIN 

CHIISHEN RUNNING THROUGH ~'" 




19 


17 51 


BULLET FOR MY VALENTINE 

THE POISON l).Li. f .,ILL "4 II 




© 




TRACEY THORN 

OUT OF THE WOODS .) : :' : l' ! i .'.1 l:l L. iU'rH" K <H 




21 


7 3 


CHIMAIRA 

HISURM CIIOH • 




22 


21 7 


BLOC PARTY 

A ■YtiBUSEl 4 Si THE CITY n'ICE 94WB* fl5 9S> 




© 




ROGER CLYNE AND THE PEACEMAKERS 
HQ MOHi BEAUTIFUL EWIU JAVA 9?B8I4 It? Ml +: 




© 


□ 


HAYSTAK 

nKUVBll STREET FLAVOfl,40 M SI T 9?0 STREET LEVEL 115 98l 




28 


18 20 


JIM JONES 

HUSTUR3 P.O. M E (PftOOUCT OF Ml EhVIRDNMENTi ■ -i>i , 1 7 96) 








LOW 

DRUMS A.H0 GUNS " ■ 




27 


23 19 


TAMIA 




28 


28 3 


PETER BJORN AND JOHN 








B.G. AND THE CHOPPER CITY BOYZ 




© 


38 2 


SHERWOOD 

ft DIFFEHfIT LIGHT (,!•■!;- 






27 «7 


DANE COOK 

rKrwiAiiON !i.nhhv; ; \!"i.i ; .->. -■*> i. f ivi-' ♦ 




32 


20 77 


LITTLE BIG TOWN 

1H( flOU) TO MEM : .1 '" ' 


■ 


33 


28 5 


EXPLOSIONS IN THE SKY 

Nil OF A SUDDEN 1 HISS EVERYONE TEUPORARV RESILIENCE 1)99' (SS9il 




34 


19 3 


BRIGHT EYES 

EOtiRwiHoi nn fiAnriLi- chcek tor |5 9«| 




© 




IN THIS MOMENT 

BEAUTIFUL TRAGEDY ' £ T VT i:y Mh -;, 




36 


24 3 


SON VOLT 

THf SEARCH [RAN8M1 SOUND OM 32,11 6ACY |159B) 




37 


34 t5 


RODRIGO Y GABRIELA 

nOOHlCO T CABfllEUI Al:. 1 21557 . IJ 9Si 




© D 


PANDA BEAR 

PiFtSOH PITCH PAW TRACKS 14 113 99) 






IS 14 


DROPKICK MURPHYS 

TW WlUnHNTt CODE HEUCftt tCH'l' EPITAPH |13 Ml 




40 


12 3 


CONSEQUENCE 

DON! QUIT rOUH 0A1 JOB GOOD COLOUBIA WBOifiEO INK 1)2 901 




41 


29 4 


SLIM THUG PRESENTS BOSS HOGG OUTLAWZ 
SERVE i COLUCT BOSS HOGG 0I/1LAW2 55I&K0CH n7 9li 




© 


D 


EVIDENCE 

Tilt •VEATHQIMU If AB8 1DB9* |1S 95) 




43 


31 7 


VARIOUS ARTISTS 

TAKE ACTION' VOLUME ( ; "-..f. " "< ■ :■ i.= J ; CP [iVDl * 




44 


33 9 


SUNSHINE ANDERSON 

SUNSHINE AT MIONIGHT HUSK V'ORLD 010 i IS ?Bi 




48 


42 7 


EMERSON DRIVE 

COUNTRIFIED U IMA'.i! V.i'Mi Ml "US ill 'IHi 




46 


30 13 


VARIOUS ARTISTS 

FMEVER SOUL FUB UftHACV SPECIAL PRODUCTS 52251'MADAO [U 9ti 








THE STOOGES 

tHI WE1HDHE1S .H i.!'; 41,-1 




46 


9 9 


VARIOUS ARTISTS 

CflTK MVOIHTES tUOAC* SF£C A: NUDuCTI UU1 I.UL'ACV .tJ.9Bj 




40 


32 9 


THE RIODLER & TREVOR SIMPSON 

ULTHA DANCE 01 . .1 F '■ U85 1 1 7 9*1 




SO 


39 9 


ATREYU 

THE BEST OF ATRETU i<X. 'L'B i ■ ilS ?8 :. J : ,i, * 
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i Trm BHirxurd 1O0 anfl 



ITASTEMAKERS 



■J* * O l"LL ■ ■ 

□ E9 



MODEST MOUSE 

WE WERE DEED BEFORE THE SHIP EVEN SUN* ■ 



ARCADE FIRE 

| IBMBI HHI MERGE iBS 

AMY WINEHOUSE 

BACI TO BULCB UNIYERSEL HI PUBLIC 000471'UMRG 



LCD SOUNDSYSTEM 

I SOUND OF ElllFEII DEE SSN4 CAPITOL 



NEIL YOUNG 

LIH *T MASSEY HELL I8T1 H-'^l t I U'. .'. ^ -, - ', :. ■ 
I JOSS STONE 

| IN1R0OUEIMG JOSS SI ONE VIRT.IH ^SESB* 4- 

I EL-P 
FLL SLEEP WHEN YOUFtE DEAD 01 



IVE JUS 137' 



TED LEO AND THE PHARMACISTS 

| LIVING WITH THE IIV'SC TT'LL-i Gfi iuy 
INSANE CLOWN POSSE 

I THE TEMPEST PSYCHOPATHIC 4063 



STEPHEN MARLEY 



1 
J 



C CCMTFDL 



JTKSTUFF GOISG UNIVERSAL REPUBLIC COB354 L'URU I 



8 BALL & MJG 

fmiifi high i .-."i m n 

RICH BOY 

RICH 801 10HI 4 mti 
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ARTIST 

TITLE IF4PRINTSNUMRER OISTRIBUHF.G HEEL 


t 


1 






KB CELTIC WOMAN 

EtfilTJ A NEW JOURNEY \l: ~ I 


2 


2 


in 


CELTIC WOMAN pj 

CELTIC WOMAN MANHATTAN 602JJ BIG 


3 


5 


ia 


LOBEENA MCKENNITT 

All AMCAU1 MUSE Oull.LAN ROAD '.TRY. L"l ' YJ . i. 


4 


a 


2 


HAYLEY WESTENRA 

CELTIC IBfABEM DEC L * OCSSSOUNIYERSAl CLASSICS GROUP 


S 


7 


25 


RODRIGO Y GABRIELA 

RODRIGO Y GABRIELS -1U :I5:T 


e 


1 


il 


VARIOUS ARTISTS 

CELTIC FAVORITES MAOACy SPECIAL PRODUCTS 5224EWGACY 


o 




SOUNDTRACK 

THE LOST CITT '. . !':i^-.5 


s 


4 


4 


VARIOUS ARTISTS 

IRISH FAVORITES VA3ACY SPECIAL RRDOOCIS S2835MA0ACY 


■ 


t 


9 


GIPSY KINGS 

PASAJERO Nl.lll -l " ''.'i (.Mil. Hhiis 


.0 


9 


4 


VARIOUS ARTISTS 

MM 11MM MADACY SPECIAL PR00UC1S SEB3BMADACV 






«HW 


CHLOE 

WALAING IN IKE AIR '.''.'.' 




M-OTIT 


LISA 

UEA I.IAUHA1T4R 4:0f.l B.G 


© 


M-III1RT 


MAIBEAD 

RMIMM UP MANHATTAN 420T4 BUG 


14 


11 


30 


PATRIZIO 

THE ITALIAN REIT i'LATlLU UNIVERSAL MOTOyVN 3062EG UMRG 


o 




DANIEL O DONNELL 

IROM DANIEL WITH LOVE A COLLECTION OF W GREAT LOVE SONGS " .Mi ' " 






© HOT 

1 GOSPEL SONGS 


I3;I>],M 


* 


a* sS 
II §i 


TITLE 

ARTIST IMPRINT PROMOTION LABEL) 




o 






fSt ENCOURAGE YOURSELF 

BQ3l DONAIO IAWRENCE PRESENTS I HE IRI CUT SINGERS 


2 


i 


29 


UM GOOD 

SMOAIL NORFUL . ' 


o 


7 


29 


HALLELUJAH 

TROV BREED "I I. 


o 


6 


18 


FAITHFUL IS OUR GOD 
HEZEKIAH WALKER B LFC .V£RITV YOMBA| 


■ 


3 


30 


HEAVEN KNOWS 

DBTFaCKHAOOON ■ . 


• 


4 


39 


HEALING 

SlUVPRICf iLOS^Ii i::F-,^' ,'IMHA 


■ 


S 


27 


BROKEN BUT I'M HEALED 

BYRON CAGE "1 




s 


48 


THE STRUGGLE IS OVER 

niimmcMiBT ,imiro gospil. 




11 


20 


LET GO 

DEWAYHE WOODS B WTO SINGERS METT . , II FiAIER '.[ml. 70I.1RL 




12 


18 


WE PRAISE YOU 

THE MCCUIREIR PRFJJta hi . I.'l . 


11 


9 


50 


IMAGINE ME 

KIRK FRANKLIN 1 [ TO SOULGOSPO CENTRIC ZOMSAl 


12 


10 


28 


REMEMBER ME 

THE CARAVANS MAIACC, 


© 


13 


13 


EVERY BODY EVERY BODY 1 

KENNY LEWIS B ONE VOICE - '.S^IRAHONALICEEI 


© 


14 


16 


HIGH PRAISE 
ANOINTED PACE SISTERS . 




19 


27 


HE'S HERE 

HIYOII, 



S6 1 Go to www.blllboard.biz for complete chart data 



Data for week of APRIL 7, 2007 



aterial 



I TOP 

'music videos 



J TOP 

* HEATSEEKERS 









TITLE 


Principal Performers 


CERT 1 


1 




| 


Bl LIVE! THE LIGHT IT UP TOUR 


R Kelly 


; 


« 




A NEW JOURNEY: LIVE AT SLANE CASTLE. IRELAND 


Celtic Woman 






1 


2 


LIVE AT MASSEY HALL 1971 


Ne»l Young 




4 


3 


4 


BESIDE YOU IN TIME 


Nine Inch Nails 




5 


4 


122 


GREATEST HITS 


Creed 




6 


5 


9 


ELVIS LIVES: THE 25TH ANNIVERSARY CONCERT 

sPWNG HOUSE VTOfQCWU MUSiC VIDEO t*T$$ ;"9 U O'*0i 


Etvis Presley 




lH 


E 


1 


NO MORE BEAUTIFUL 

EMMA .m RECORDS 028414 (15 <M CO.DuOi 


Roger Clyne And The Peacemakers 




e 




It 


CELTIC WOMAN 

win-' i.;, "" ■,. 


Celtic Woman 


■ 


9 


D 


LIVE & LOUD AT THE FILLMORE 

ctffni mirniir hn mum: m 7399a nt sa bm 


Dierks Bentley 




.0 


E 


2 


SOUTH AFRICAN HOMECOMING ,, '.Vifi Tne Homecoming Fne is 
















C 


a 


LOVE CAN TURN THE WORLD LIVE FROM SOUTH AFRICA B( „ & G , 0[13 Gaimef Witfl lhe HomecoiTt-ltJ Frier** 






E 


i 


LIVE IN RIO 


R6D 




13 


6 


20 


UNDER THE DESERT SKY 

Su&a* Dice* ujmc & r. e o -i sa cn nv.Ti 


Andrea Bocelli 




14 


17 


168 


PAST. PRESENT & FUTURE 

Gffffi >ovt ,■ i p [ r, i.h tiEHSU U : ■:" L k KO DIS1 B0.041 in M CO DvD) 


Rob Zombie 




15 


e 


9 


VENCEDOR 

UNIVERSAL LATINO L,NfVE«SA.L «USIC A VIDEO DIST 00«ll |9»C0 OVOl 


Valentin ElualOe 




18 


10 


IM 


LED ZEPPELIN 

A'lAHTIC HMQ'WAHNEH MUS : i:5IOH :D'iS i:9 55 DVDi 


Led Zeppelin 




17 


n 


II 


LIVE AT THE GREEK 

LiuuMfiiA m ■■: : . :.;r- =1.1^ .ise.. .u 3a 


II Drvo 




18 


9 


6 


THE CONFESSIONS TOUR 

7. Aq-r a rt;Riift \\.; n i; I'lsmi. g.i r 1) nvr:. 


Madonna 




19 


21 


13 


GET READY: THE DEFINITIVE PERFORMANCES 1965-1972 


The Temptations 




20 


It 


9 


10 DAYS OUT: BLUES FROM THE BACKROADS 


Kenny Wayne Shepherd 




21 


14 


a 


THE INFORMATION 

NTERSCOPf VIDEO UNIVERSAL MUSK 1 VIDEO OIST 007470 113 M CO' DVD) 


Beck 




22 


12 


'■b' 


THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS PanIflfa 

ELEKTHAH.HMO HOME VIOEOi' WARNER MUSIC VISION 73132 <!• M CO.OVD) 




23 


19 


93 


FAREWELL 1 TOUR: LIVE FROM MELBOURNE 


Eagles 




24 


n 


16 


THE VIDEOS 1983 ■ 2004 

ELEKlRAWAAHtR BROS /WARNER HOME VIDEO 30696 H9 90 3VD| 


Metaliica 






a 


213 


PULSE 

COLUMBIA MUStC VKKOSDNY 6MG v>0(0 541M (24 98 DVDi 


Pink Floyd 


□ 



I 


5\H0T 

c^VIDEOCUPS 




S S le TITLE 

5* *5 ARTIST " ; 


1 


9 5 


KJ BUDDY 

BBS MUSIO SOUL CHILD A"; S S" ! 


3 


4 6 
1 3 


GO GETTA 

fixing jKir feat R «ht ■ > ■ nvam MUM 
TELL ME 'BOUT IT 


4 


2 9 


IT S NOT OVER 

OAUC-HFRT "I - KF.I : 


I 


5 6 


GLAMOROUS 

FEFtGIE (UIunN6UHMCnS iVil . I AM AAWINIERSCUPE 


» 




THROW SOME DS 






F'OLOWF DA DCAI JUNE A IFJIEHSCEIRE 


<-* 


3 10 


THE SWEET ESCAPE 

tiWIN SfJEANl FEATuFlFHG UOH IFJTERSCOPE 


8 


16 5 


WHAT GOES AROUND COMES AROUND 

JUtTW nWEMJWE JIVE lOUit 


9 


7 9 


THIS IS WHY I'M HOT 

MIMS 


10 


23 2 


LIKE A BOY 

CUM l af ACE EONU 


11 


13 4 


CANDYMAN 

CHRISTINA AC-FJILEAA ALA AMC. 


12 




BECAUSE OF YOU 

HE-TO DEE JAM I0JMG 


13 
14 


12 3 


CIRCLE 

MANQUE A HOUSTON G MIVE«SAI U FEW* 
BEAUTIFUL LIAR 
MYONCE 1 SHAJCIRA COLUMBIA 


15 


6 6 


WOULDN T GET FAR 

THE GAME FEATURING KANYE WEST BErKN 


18 


20 3 


READ MY MIND 


17 
18 


IS 3 


YOU KNOW I'M NO GOOD 

.in, llivmm .1 ■! i- ;,ij3s;i»ci KIILAH . 

2 STEP 


19 


11 6 


LAST NIGHT 

DIDOT FEATURING AEYSHIA COtE - A'.''.l» 


20 


25 10 


LOST WITHOUT U 
ROGAH TWCKE :■ T ~H I'-A- \FfAL 


21 


10 3 


FLATHEAD 

THE ERATER1S 


22 


22 2 


DON T MATTER 

AJUW KCVLICF l rfronf :-r: universal uoiofan 


23 


14 10 


ICE BOX 

CWAF FIN Yil 1 


24 


19 5 


ROCK YO HIPS 

CflK MOB FIAT FA SFjJWFT !hJ .v v - ^1. . , : 


» 


21 4 


HOUSE OF CARDS 
MAOIMA LAKf AGAEFRUNKER 







VIDEO MONITOR 




ARTIST mil 


MTV 


r l 



I 




FERGIE. clamorous 

JUSTIN TIMBERLAKE. ww goes Aflouw. comes ahouhd 
AMY WINEHOUSE, you know i h no good 

MADINA LAKE, HOUSE OF CARDS 

GWEN STEFANI FEAT. AKON, the Sweet escape 

MIMS, THIS IS WHT CM HOT 
OAUGHTRY. IT'S HO! OVER 
FRATELLIS. FLATHEU 

THE GAME FEAT KANYE WEST. Hun 6CT fah 
NE-YO. because of you 



TOBY KEITH, high mmntenance woman 
KENNY CHESNEY, summertime 
SUGARLAND, SETTtlN 
TRACE ADKINS, ladies love country boys 
JOE NICHOLS. 1 ll waiy for you 
TIM MCGRAW, last dollar ifly awhyi 
CARRIE UNDERWOOD. WASTED 
MARTINA MCBRIDE. anyway 
ALAN JACKSON. * wow»h s iome 
RODNEY ATKINS, witching YOU 



AVRIL LAVIGNE. girlfriend 

AKON, don t mattefi 

GOOD CHARLOTTE, the river 

GWEN STEFANI FEAT. AKON. the sweet escape 

J DIGGZ. MAKE IT HOT 

JUSTIN TIMBERLAKE, wmt goes hboumi comes ammnd 
FINGER ELEVEN. p«raly»r 
MIKA. GRACE KELLY 

NICKELBACK, if everyone careo 

NELLY FURTADO. all eooo things icome to an endi 
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ARTIST 

LA&tl & NUMBiR i J DISTRIBUTING LABEL (PRICE) 


~ % 




i 




I^TED LEO AND THE PHARMACISTS 


Living With The Uvifig 


2 


2 




UNK 


Beal'n Down Yo Block 


O 


NEW 


MAYLENE AND THE SONS OF DISASTER 


ll 


4 


3 


■ 


BULLET FOR MY VALENTINE 


The Poison 


O 


HEW 


TRACEY THORN 


Out Of The Woods 


6 


M 


V 


ROGER CLYNE AND THE PEACEMAKERS 


No More Beautiful 


7 


II 


w 


HAYSTAK 

STREET F.AVGR'-IGWEST 7920 STREET LEVEL M S 9A> 


Crackavelli 




H 


w 


LOW 


Drums And Guns 




6 


7 


PETER BJORN AND JOHN 


Writer's Block 


© 




SEVENTH DAY SLUMBER 


Finally Awake 




12 




IIWjilTil SHERWOOD 

mrTir^H incur, tniwii m an 


A Different Ught 




E 


a 


FAMILY FORCE 5 


Business Up Front/Party In The Back 






I.IA'jE A ■ V'.Y '/ > , 1 - . - , i i, : l - 1 1 'JiiJ 'A'AHFJf A HA ■ II i- 


13 


8 




XTREME 


Haciendo Historia 




E 


1 


IN THIS MOMENT 


Beautiful Tragedy 


16 




17 


RODRIGO Y GABRIELA 


Rodrigo Y Gabriela 


O 


a 


PANDA BEAR 

i'aa F n . : ; ■ I , 1 J ill 


Person Pilch 


■ 


1 3 


CONSEQUENCE 

GCJO COLUMBIA 9 A id'; RED *■>. 1 1 J AB 


Don't Quit Your Day Job 




a 


EVIDENCE 


The Weatherman LP 


>m 


17 


12 


EMERSON DRIVE 


Countrified 


20 


15 


4 


LOS CUATES DE SINALOA 


Puro Sieneno Bravo 


21 


7 


S 


THE STOOGES 


The Weirdness 


22 


14 


10 


BOYS LIKE GIRLS 


Boys Like Girls 


© 


: 


JESSE MALIN 

■ i- 


Glitter In The Gutier 


24 




14 


COLD WAR KIDS 


Robbers & Cowards 


25 


4 


3 


ALBERT HAMMOND, JR. 


Yours To Keep 


26 


21 


27 


SAY ANYTHING 


Is A Real Boy 


27 


16 


A3 


DRAGONFORCE 


Inhuman Rampage 






28 


13 


5 


EVEHLIFE 


Everlife 


© 


M 


LOS TERRIBLES DEL NORTE 


30 Corndos: Histories Nortenas 


30 


10 


73 


IMOGEN HEAP 


Speak For Yourself 




25 


14 


ROCCO DELUCA t, THE BURDEN 


1 Trust You To Kill Me | 


32 


20 


16 


YURIDIA 


Habla El Corazon 


33 


5 


i 


RJD2 


The Third Hand 


34 


19 


3 


III (CHK CHK CHK) 


Myth Takes 


35 


24 


24 


CHIODOS 

EQUAL VISIOFj 116 1' * M CO DVP A 


All's Well That Ends Well 


© 


E 


3 


GIRL AUTHORITY 

J.0E 13* 109 ROOYMR (H Mt » 


Road Trip 




E 




LORDI 


The Arockalypse 


38 


36 


11 


THE KOOKS 

VIRGIN $072 lASTRAcflEA.S l'* 98 1 


Inside In / insido Out 


38 


•m 


THE PONYS 


Turn The Lights Out 


40 


32 


3 


OJ NELSON 


Flow l_a Discoleka 2 




■n 


BIG D AND THE KIDS TABLE 


Slnctly Rude 


42 


31 


6 


KINTO SOL 

IWHIIMII 31 MI/IJG P2 !F8| 


Los Hijos Del Maiz 


43 


33 


16 


RED 

ESSENTIAL 13807 (12 931 


End 01 Silence 


44 


.'fi 


22 


HILLSONG 

HILL30NG AUSTRALIA COLUMBIA («3'C SON* V'JilC |T9*i . 


Mighty To Save: Live 


4F5 


23 


8 


ELISABETH WITHERS 


It Can Happen To Anyone 


•MS 


16 


3 


LOVEDRUG 


Everything SlaMs Whom It Enda 


47 


NEW 


PAQUITA LA DEL BARRIO 


Puro Dolor 1 


48 


X 


4 


DR. DOG 

PARK THE VAN n |13 Ml 
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UP GLOSS . I FJn Am vine. ASCAP) RBH 87 
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OK HWTE l&t> Punnjn Fuilc*.™ ASCAP; Juie 

• v :\ ■ S -'U :-..v, as:a-: III LT 15 
QUE LJjOR£NiOlWing,BMIia20 
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YDU KNOW TM NO GOOD i : M B.,:^x<l &A) HI 

POPM RBH 37 

(YOU WANT TO) MAKE A MEMORY I to I 

ASCAF.UirtiSdl ^tl(Grant rtttneoul 
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mcy, ASCAP/MuM SMeOI Mrtfe. 

a: ■ I- .' :,■ -\'|, -.'I, 



CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



MARKETPLACE 



For ad placement in print and online write to classifieds a billboard.com or call 800-223-7524 



REAL ESTATE 



REAL ESTATE 



NT GOLD COAST 



REAL ESTATE 





Wm Nr» Tori. NJ-tavobs Fern Cornet Panoramic NYC sic* 9m Nw York-I 
... i BR. 2 S Bath. Cathedral CrilinRs. Pnv. Elevator. 2400 sq. unobstructed NY< 
It. Garage. Gourmet Kitchen S1.498.DIM) -tzed windows 



J I Bath-Ma}jiiificeiit 
Construction. Ovcr- 






Wetl New York - M apnifit ent 4 Bed 1 full ft 2 half tnlh* in Vtoaaln. N[Uum Kinp Bt.iT m 
(icons Ferry- multi level Inwnhornr Mjgmfu ent unotiMructrd Cnxpin tftlr hemr. limy 1 Dm Btvjlhtikaig W jnJ r 
NYC ft River view*. Pnv Garage S1.74VW0 • Zen krtn«ET4»i V5kr«jfpUe»i 



www.NJGoldCoastCribs.com 

1 Marine Plaza, North Bergen, NJ 

Toll Free 888-801-0005 



T-SHIRTS 




FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

mf.isckshje-hsliioii.com 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside the U.S. - 520-443-0100} 



LEGAL SERVICES 



FATHER'S RIGHTS!/ 

Call attorney 
Jetfery Leving 
312-356-DADS or visit 
www.dadsrights.com 



ENTERTAINMENT LAW. COPYRIGHT 
LAW. and Trademark Law. 
The Law Firm of Anthony Vema. 
N YCCopyrights .com. 
NYCTraaemarks.com. 
Call 212-618-1210. E-mail: 
lawiiinyctradc-marks.com 



NOTICES/ 
ANNOUNCEMENTS 



INDEPENDENT'S 
WWWPUFFMAGIC.COM 

require radio airplay, will your station give us the 
opportunity to be heard? 



CALL US TODAY 
AND ASK ABOUT 
THE BILLBOARD 
CLASSIFIEDS 
INTRODUCTORY OFFER 
FOR NEW ADVERTISERS! 
1-800-223-7524 or 




Si ii pit- l evel Custom • 5 Hedn 



. $.S Baths • 5.416 n) ft* Pool Home 



Til is home is a joy offering rooms bathed in natural light and views of lite sur- 
rounding mountains. There are so many reasons that make this home simply 
spectacular! Offend at: $3334,000, for your personal perusal, please visit the 
virtual lour vv*vv\ tourl.u bny < qui . ^21 0 v7 . 

We all have different tastes, so be aware that there are several other gorgeous 
homes in the area tli.it Bernard can introduce you to. 

Contact: Bernard Goodman/Integrity Realty 
805-778-9251 

Integritvrealtv <r adelphia.net . www.inteeritvrealtv.ore 

While all Mn tat hern taken to br aicurau. iht information afcnr it not guttmnttrti 
Not all of the noma .i.J, i ■ : : , ..' an \i\ted wtlh Integrity 




Multi-Residential (2 Homes) - 
2439 Louella Ave - $1,139,000 

Venice Beach Charmer-1.5 miles to bch 
Main house 2066 sqft 4bd/2ba lam wd 

firs in kit ft fam rm, new pnt-1920's 
Cottage offers lbd/lba kit. lam rm. 483 

&qtt onv entrance ft pkg 
Ann and Teresa (Agents) 661-713-4558 
or 661-857-0758 



LAS VEGAS PALMS CASINO 
RESORT CONDO RENTAL 
LONG OR SHORT TERM BY OWNER. 
AVAILABLE DECEMBER 2007. 

WWW.RENTMYPALMSCONDO.COM 



BUSINESS 



WANTED: Well connected ft Experienced 
Music Industry Professional (A&R, 
Agent, Manager, DJ, Producer etc . . .) 

to shop my Demo. Visit: 
www. my space.com/ArlesEntertainment 



DUPLICATION/ 
REPLICATION 



NEED CDS ? M CHOICE IS 
CRYSTALCLEAR Li 

use ■■• tin •^^W 

'.ni'.i -jiii tut intH/ swims! 
iooo cd> • »**» aummm^mmt 



1000 PROMO CD PACK • 

mmmm 



000 DVD. i 

TRUSTED EXPERIENCE 
FOR OVER 35 YEARS! 







MUSIC MERCHANDISE 


FEEDY0URlPLAYER.COM' 

TRADE YOUR CDS FOR NEW IPOOS 

iPod Shuffle trade for 45 CDs 
iPod Nano trade for 75 CDs 
iPod Video trade for 120 CDs 




BUY DIRECT AND SAVEI 

Whale other people are raising their prices, we 
are stashing ours. Major label CD's, cassettes 
and LP's as low as 50$. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890-6000. 
Fax (609) 690-0247 or writs 
Scorpio Mualf., tec. 
P.O.Box A Trenton, NJ. 08691-0020 
•mat: MOrBtontutfiMoLoom 



For Classified Advertising Hates 



email: classifieds@billboard.com 
or call 1-800-223-7524 
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Copy rignfea material 



PROFESSIONAL 
SERVICES 




Call today for 
your free catalog! 

1-800-468-9353 

www.discmakers.conVbb 



DISCMAKERS 



NASHVILLE'S NEWLIGHT SOUND 

Singer Songwriters: Professional multi-track 
digital CD demos including Lead, Rhythm. Bass, 
Drums, Vocals. S 10Q 00 per song - 
615-947-7363 or 800-252-2182 



WANTED TO BUY 



YOUR VINYL 
RECORD COLLECTIONS 
50's and 60 s . Jazz, Blues and r&r. 
Prefer DJ or Special 
collection. Call Garry at - 
886-214-2732. 

EBB 

DYNAMIC SONGWRITER SEEKING 
ARTIST TO PERFORM heartfelt song 

written for my ex-husband NYC 
Firefighter killed on 911. "Forever In 
My Heart" Patricia Cubas - 
Patr!ciaNYC &aol.com 



HAVE A POSITION TO FILL? 
WANT TO REACH HIGHLY 



QUALIFIED PEOPLE FAST? 



LOOK NO FURTHER 




1800-223-7524 



ARKADY FRIDMAN 



646-654-4636 



JEFF SERRETTE 
646-654-4697 
OR EMAIL US AT 

classifieds@billbpqrd.com 



LISTENING STATIONS 



CD & DVD Sampling Stations 



Nakamichi - world-renowned for 
its high-end sound quality, state-of-the- 
art design and product dependability in 
the music industry. 

Standard features for all Nakamichi 
Sampling Stations: 

• programmable first track 

• informative play counter 

* auto standby function 
• dbi pro 70S headphones 
• other advanced features 




Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 

dbi international 

Tel. (807) 468-8494 
Email us at: info@dbiint.com 

Worldwide Distributor of 

r^Nakamichi' 

CD & DVD Sampling Stations 



www.dbiint.com 



r»Nakamichl 




PUBLICATIONS 



The Ultimate 
Deal-Making Tool! 



■ j,gou 
LISTINGS! 

BilcwardW 

INTERNATIONAL 

BUYER'S 

GUIDE 



THE LEADING WORLDWIDE RESOURCE 
GUIDE COVERING EVERY ASPECT OF 
THE MUSIC AND VIDEO INDUSTRIES 

OVER 13,000 LISTINGS 
FROM OVER 49 COUNTRIES 

• Record Labels 

• Video and Digital Music Companies 

• Music Publishers 

• Wholesalers 

• Accessory Manufacturers 

• Packaging & Labeling 

• Entertainment Attorneys 

• Replicators & Duplicators 

• Plants & Services 
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GIRL: Hannah Jane. Dec. 13. 2006. 
to David Hlrshland and Deborah 
Poppink. Father is president of Bug 
Music. Mother is a singer/songwriter. 

Brad Delp. 55. whose soaring tenor 
on such songs as "More Than a Feel- 
ing" gave voice to platinum-selling 
rock band Boston, died March 9 of 
an apparent suicide at his home in 
southern New Hampshire. 




Delp helped form Boston with gui- 
tarist and studio mastermind Tom 
Scholz, drummer Sib Hashian, gui- 
tarist Barry Goudreau and bassist 
Fran Sheehan in the early 70s. The 
group's self-titled 1 976 debut album 
was one of the fastest-selling in rock 
history. Such songs as "More Than a 
Feeling." "Foreplay/LongTime" and 
"Rock and Roll Band" helped the 
album sell more than 17 million 
copies and made it a staple of classic 
rock radio to this day. 

The band took two years to record 
follow-up "Don't Look Back." But 
Scholz. a notorious perfectionist, was 
unhappy with the results and claimed 
the label had pressured him to re- 
lease the album prematurely. In 1982, 
CBS/Epic launched a lawsuit for 
breach of contract, arguing the band 
was taking too long between releases. 
The suit went to trial, and Scholz ul- 
timately emerged victorious. 

MCA bought Boston's contract, 
and the band's third album, "Third 
Stage," got an eventual official re- 
lease in 1986. By then, only Scholz 
and Delp remained from the origi- 
nal lineup. Still, "Third Stage" — like 
"Don't Look Back" before it — topped 
The Billboard 200. 

Delp spent time in the band RTZ 
but rejoined Boston in time to tour 
behind the act's 1994 release "Walk 
On." In recent years, Delp found new 
fans while fronting Beatlejuice, his 
popular Beatles cover band. 

Delp is survived by longtime girl- 
friend Pamela Sullivan, as well as his 
daughter, Jenna, and son, John 
Michael, from a previous marriage. 
Delp and Sullivan reportedly planned 
to wed during days off from Boston's 
scheduled summer tour. 

Bob Webster. 77, an "unsung hero" 
of the music business and right-hand 
man to Jack Clement, died Feb. 22 at 
a Nashville nursing home. 

Webster met Clement, now a leg- 



endary producer/songwriter and 
Nashville muse, in the early '60s in 
Beaumont, Texas. Webster quit his 
chemical company job and in 1965 
moved to Nashville, joining Clem- 
ent in setting up the mini-empire 
called Jack Music. Webster oversaw 
songs from writers including 
Clement. Bob McDill. Allen Rey- 
nolds and Jim Rushing. 

Webster promoted and adminis- 
tered a song catalog that includes hits 
forWaylon Jennings. Charley Pride, 
Johnny Cash, Don Williams and 
many others. He also co-produced 
Gene Watson's hit "Love in the Hot 
Afternoon" and helped spread Jack 
Music songs abroad. 

Ian Wallace, 60, one of the most dis- 
tinguished rock drummers of the 
modern era. died Feb. 22 in Los An- 
geles after a long battle with cancer 
of the esophagus. 

Wallace joined innovative pro- 
gressive rock band King Crimson 
in 1971 and went on to play on nu- 
merous important projects. He 
recorded and/or toured with Bob 
Dylan, Jackson Browne, David Lind- 
ley, Don Henley, Rodney Crowe] 1, 
the Traveling Wilburys, Bonnie Raitt 
and Stevie Nicks. 

In addition to his session and stage 
work, Wallace recorded his own proj- 
ects, including a recent album with 
the Crimson Jazz Trio, a jazz group 
that reinvented King Crimson songs. 

Leroy Jenkins. 74. a pre-eminent 
violinist/composer in the world of 
free jazz, died Feb. 24 of lung cancer 
in New York. 

Jenkins was already playing violin 
at the age of 8 at his local Ebenezeer 
Baptist Church in Chicago. The fla- 
vor of spirituals remained in his music 
as he studied in high school and then 
at Florida A&M University, where he 
worked with Bruce Hayden and com- 
pleted his bachelor's degree in music. 
For the next 10 years Jenkins re- 
mained in the South teaching music. 

In 1965, Jenkins returned to 
Chicago, and was drawn into the well- 
spring of the city's creative music ac- 
tivities. Almost immediately, he joined 
the Assn. for the Advancement of Cre- 
ative Music. Jenkins noted that this 
union marked the first time that, as a 
violin player, he was truly welcomed 
into creative music performances. 
During this time he played and 
recorded with Muhal Richard Abrams, 
Leo Smith and Anthony Braxton. With 
Braxton. Smith and drummer Steve 
McCall. Jenkins formed the Creative 
Construction Company. 

Jenkins continued to work with the 
finest creative musicians, but it was 
the work of the collective Revolution- 
ary Ensemble, co-founded with 
bassist Sirone and drummer Jerome 
Cooper, that gained Jenkins promi- 
nence as the most significant violin- 
ist of the modern era. 
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South Florida TV station 

Mega TV celebrated its first anniversary 
on the air with a celebrity-studded party at 
Bongo's, the Miami nightspot owned by Gloria and 
Ennlio Estefan. Pictured, from left, are EmMo Estefan. TV 
host Mauricio Puerta's ff iana gCT Camilo Ouarte Puerta and 
TV host Camilo EgarUi 



n Wilson, center, joined Dick Uppln left, and Alex Uppin at an event 

^ announcing the creation of two cancer research programs in honor of the 
I late music publicist/manager Ronnie Lippin Wilson ded»cated three songs i 
I Lippm's memory at the event, which was he*d March 9 at the Beverly Hills 

S Hotel- MOIO COURTESY Of FPAZER HABR&ONAjCTTY IMAGCS 
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BILLBOARD AT THE BLUE NOTE 

ABOVE: Celebrating the Rounder Records release of "Ruby's Torch." 
Nanci Griffith, above, kicked off her U.S. tour at New York's Blue Note 
Joining Griffith at her sold-out show is Billboard VP/associate publisher 
Brian Kennedy 

BELOW: As a prelude to the New West label showcase at the South by 
Southwest conference, artists Steve Earl* and Allison Moorer played a sold- 
out slvjw at the Blue Note in New York Pictured, from left, are Gold Village 
Entertainment VP of media Brady Brock Moorer. Earle and Billboard VP/ 
associate pubhshe* Brian Kennedy 







Ticketmaster CEO Sean 
Moriarty along with chatrman Tarry 
Barnes and executive VP of North America 
yness operations MHce McGeo. presented Uve Nation 
Ichaei Rapfno with the Ticketmaster Platinum Ticket. Live J 
is among 30 of the country's top ticket -selling promoters, I 
•ring acts and sports teams receiving the inaugural award lor 
annual t«ket saies From left are Moriarty, Rapino, Barnes and 
McGee pxtto courtesy or annammia otuurro 
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CAN'T GET HER OUT OF OUR HEAD 

Track hears that EMI U.K. is readying a new Kylie Minogue 
album for later this year. In fact, the major expects the 
recording to be its big fourth-quarter release. And if all 
goes according to plan, Minogue will have the holiday sin- 
gle of 2007. 

The as-yei-untitled album is Minogue's first album of 
new material since being diagnosed with breast cancer two 
years ago. 

According to a handful of blogs, Minogue is working with sev- 
eral producers, including Scottish D| Calvin Harris, who she dis- 
covered on MySpace. 

By the way, according to Minogue's official Web site, the singer has 
nothing to do with the leaked track " Excuse My French" that is being at- 
tributed to her. 



JUST THE COFFEE, MA'AM . . . 

Starbucks' Hear Music label may have enough pull to sign 
Paul McCartney, but Radiohead is apparently too big of a 
band to swallow. BBC6 had reported that a rep from Courtyard 
Management, which represents Radiohead, was recently seen 
meeting with Starbucks personnel in London, presumably to 
discuss the band's lack of a record deal. 

But Courtyard denies the whole thing, claiming, "Ra- 
diohead are currently in the studio working on their next 
record. They are not negotiating a new record deal with 
anyone, and will not even consider how to release their 
new music until the album is finished. The rumor that they 
are about to sign with Starbucks is totally untrue." Well, 
that settles that. Now, if Radiohead would just finish its 
album already. 

NEW DEAL FOR AEG LIVE CHIEF 

Sources say that Randy Phillips is close to finalizing a new five- 
year contract to remain as CEO of AEG Live, the world's sec- 
ond-largest concert promoter/tour producer. His contract 
expired [an. 15. Since Phillips took over AEG Live in January 
2002. the company has become the second-highest-grossing 
promoter in the world behind Live Nation. 

AEG Live's predecessor. Concerts West, now a division of 
the company, grossed $30.5 million in 2001. In 2006, AEG 
Live reported grosses totaling nearly $550 million, accord- 
ing to Billboard Boxscore. Current projects for AEG Live in- 
clude the Coachella Festival and the upcoming Kenny 
Chesney tour. 




RAISING FUNDS FOR THE KIDS 

It seems Paul Weller's talent has no bounds. Track had the 
good fortune to spend time in the company of the former 
Jam and Style Council frontman at London's Royal Albert 
Hall, which hosted the annual Teenage Cancer Trust week of 
concerts. During Noel Gallagher's headline performance March 
27, one moment Weller was enjoying the company of guests, 
and the next, he was onstage accompanying his old mate and 
sometime collaborator Gallagher. (Weller played guitar on 
Oasis' "Champagne Supernova.") 

Now in its seventh year, the fund-raiser's music and com- 
edy program focuses on providing hospital units for 
teenage and young adults with cancer. For more info, log 
on to teenagecancertrust.org. 



. . - 



ONE THAT GOT AWAY 

It appears that RCA Music Group, which has first dibs on 
"American Idol" finalists, had second thoughts about season- 
five contender Elliott Yamin when it got a preliminary read 
on first-week sales for his RED-distributed title. Track hears 
the label group called Yamin's camp March 27 about the pos- 
sibility of upstreaming his self-titled album to one of RCA's 
imprints, but the singer's unique arrangement with publisher 
Sony ATV makes that shift impractical. "Elliott Yamin" bows 
this issue at No. 1 on Top Independent Albums and No. 3 on 
The Billboard 200 with a start of 90,000 copies, according to 
Nielsen SoundScan. 

NEW POLO GROUNDS UP AND RUNNING 
The first three signings to Bryan Leach's Polo Grounds 
label are R&B singer Boxie and rappers Hurricane and 
C-Ride. All three projects are slated for release fate 
in third-quarter 2007. Leach, who also doubles as VP = 
of urban for RCA/J, launched his J-distributed label j 
last August. 

ANOTHER ONE BITES THE DUST 

New York dance music landmark Vinylmania has closed its ' z 
doors. Though the nearly 30-year-old specialty retailer is wav- \ 
ing goodbye to its physical location. Track hears that own- . 
ers Charlie and Debbie Grappone plan to continue the ; 
business online — selling vinyl records to DJs. enthusiasts ; 
and collectors. 

Track also hears that the Grappones are in discussions \ 
with the folks at Downtown 161 Distribution — Linda Per- j 
rone and Judy Russell — to host a monthly "vinyl shopping [ 
party" at the Downtown office. Meanwhile, in a parlnership I 
with Opus Records, Downtown 161 has launched an online \ 
vinyl retail shop (downtown304.com} that specializes in \ 
house music. i 
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RECORD COMPANIES: BMG Label Group names Karen Lam- 
berton senior VP of soundtracks and film and TV licensing. 
She was VP of soundtrack and film and TV licensing at RCA 
Music Group 

EMI Music Iberia names Slmone Bose managing director. 
He was GM at EMI Music Spain 

Provident Label Group in Nashville names Brian Dishon 
senior director of national promotion. He was director of artist 
development at EMI CMG. 

Immergent appoints David A. Helfant to senior VP of busi- 
ness affairs and A&R. He was senior VP at Paramount Pictures. 

Universal Music Latino appoints Mario Jochy Rodriguez to 
director of Northeast marketing and promotion. He was di- 
rector of Northeast promotions at Univision Records. 





DISTRIBUTION: Universal Music Distribution in Universal 
City, Calif., promotes Joy Slusarok to senior VP of national 
sales. She was VP of UMD's national sales division. 

RED Distribution promotes Denise Fanelli to VP of sales for 
the West Coast region and Paul Reitz to senior director of 
sales for the East Coast region. Fanelli was senior director, 
and Reitz was director, 

TOURING: Live Nation's North American Concerts division 
appoints Kevin Morrow to senior VP of club and theater pro- 
gramming and Ben Weeden to senior VP of arena and am- 
phitheater programming. Morrow was senior VP of entertain- 
ment at House of Blues, and Weeden was VP of operations. 

Anaheim Arena Management, the management company 
of Anaheim. Calif's Honda Center, promotes Jo-Ann Arm- 
strong to booking manager at the venue. She was an execu- 
tive assistant. 

Nederlander Concerts in Los Angeles names Alex Hodges 
COO. effective April 15. He was an executive VP at Live Nation 

Global Spectrum nomes Kurt Brown GM of the Century 
Center in South Bend, Ind. He was assistant GM at the Over- 
land Park Convention Center in Kansas. 

MEDIA: MTV Networks Latin America in Miami names 
Corinna Keller VP of ad sales and marketing partnerships. 
She was director. 

Send submissions to execabHlboard.com. 



GOODWQRKS 



CORNELL, McCLUSKY HONORED 

Grammy Award-winning singer /songwriter Chris Cornell and 
independent music promoter JefTMcClusky will be honored 
at the third annual MusiCares MAP Fund benefit concert. 
Sponsored in part by the Gibson Foundation, the May 1 1 
event — held at the Music Box @ Fonda in Los Angeles — will 
raise funds and awareness for the MAP Fund, which provides 
members of the music community access to addiction 
recovery treatment. David Gahan, Gary Lucas, Kenny Wayne 
Shepherd and others are scheduled to perform. 
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Julie Ask. Research Director/Senior 
Analyst. JupilerResearch 

Darren Austin, Dir. Communications 
Products. AOL 

Bryan Biniak, Managing Director. 
Providence Ventures 

Debra Bluman. VP Product Marketing, 
Crisp Wireless 

Mark Bole, CEO. ShoZu 

Michael Bornhausser. CEO. SDC 

Neal Bonner, Business Development 
Manager. Arbitron 

Stephanie Boyle, Dir. Innovation & User 
Experience. Ericsson 

Brady Bruce, SVP, Promptu 

Andrew Bud, Executive Chairman. mBlox 

Mark Campbell. Founder/COO. MusiclP 

Paul Campbell. President. QD3 

Rio Caraeff. VP/GM. Universal Music Mobile 

Brian Casazza. CEO. 9Squared 

Frank Chindamo. President /Chief Creative 
Officer. FunLittleMovies 

Aaron Clark, VP ol Business Dev.. Mozes 

Greg dayman. SVP. Mobile Media. 
MTV Networks 

Ted Cohen. Partner. TAG Strategic 
Pete Distler. GM. Sprint 
Doug Dyer, CEO, Oasys 
Michael Gallelli. Dir. of Product 
Marketing. T-Mobile 

Rob Gelick. Senior Director. 
Media Services. Helio 
Lec Hancock, CEO, go2 
John Harrobin, VP. Marketing & 
Digital Media, Verizon Wireless 

Lucy Hood. President. Fox Mobile 
Entertainment 

Drew Hull, Dir. Product Marketing. 
The NPD Group 



Mark Hytand. VP Marketing. QuickPlay Media 

Scott Jensen, SVP. Head of Global Business 
Development. Zingy 

Christian Jorg. EVP. Entertainment. Flycell 

Jason Krikorian, Co-founder and EVP of 
Business Dev.. SlingMedia 

Michael Kurtzman. Managing Director. 
Sybase 365 

Adam Lavine, CEO. FunMobility 

Nancy Levin. Exec. Producer Music 
Television. MobiTV 

Michael Libes. Chief Arth.tect & 
Co-Founder. Medio Systems 

Kevin Lyman. Founder. Warped Tour/ 
Taste of Chaos Mobile 

tan McCarthy, VP. Product Marketing, 
Orb Networks 

Kristin McDonnell, CEO. LimeLite 

Nick Monies. VP & GM. VivaVision 

Joe Morris. VP, Mobile Content. Konami 

Mikael Nerde, Head of Sony Ericsson 
Developer and Accessory Programs— 
Portfolio & Platform. Sony Ericsson 

Derrick Oien. President. Intercastmg 

Mitch Oliver. VP Solutions & Marketing, 
Qualcomm 

Paul Palmieri. Founder, MillennialMedia 

Patrick Parodl, MEF Global Chairman/ 
Chief Sales & Marketing Officer. Amobee 

Kate Pearce. SVP. Marketing & Strategic 
Planning. AOL Mobile 

Eric Petajan. CTO. VectorMax 

Dorrian Porter, CEO. Mozes. Inc. 

Marshall Porter, Director of Mobile, 
Digital Fountain 

Jorey Ramer. VP Corp. Development, 
JumpTap 

Jeroen Rijcken. VP Licensing, Blinck 

Daniel Rizer. GM. Global Carrier 
Services. Motriclty 



Cyriac Roeding, VP Mobile. CBS 

Neeraj Roy. CEO. Hungama 

Nigel Rundstrom, VP, Multimedia, Nokia 

Jim Ryan, VP. Consumer Data Products. 
Cingular 

Seth A. Schachner, VP. Digital Business 
Latin Region, Sony BMG Music Ent. 

Larry Shapiro. Executive VP Business 
Development & Operations, Walt Disney 
internet Group 

Levi Shapiro, Director of Mobile Content, 
Telephia 

Richard Siber. Founder & CEO. Siber 
Consulting 

Randy Smith, VP Marketing. Samsung 

Jonathan Smyth. VP Sales & Marketing. 
Buongiorno 

Jim Souders, SVP. Worldwide Operations. 
Action Engine 

Bill Stone. President, Amp'd Mobile 
Neil Strother, Analyst. Jupiter Research 
Craig Thole, Dir. Value Added Services. 
Boost Mobile 

Dan Tibbets, Studio Chief. GoTV Labs 

Livia Tortella. GM & EVP of Marketing 
and Creative Media. Atlantic Records 

Arc Traasdahl. CEO. Thumbplay 
Dave Ulmer, Dir. ol Ent. Products, 
Motorola Media Solutions 
Jeremy Welt. VP. New Media. 
Warner Brother Records 

Matt West. VP/Head of Content and 
Future Media. Alcatel-Lucent 

Tom Wheeler. Managing Director, 

Core Capital Partners 

Roger Wood. SVP & GM. Amobee 

Mark Young, Bus. Development & 
Strategy. Disney Mobile 



SAVE THE DATE! 

Mobile Entertainment Live FALL (Formerly MECCA) 

October 22, 2007 • Moscone Center, San Francisco 

POWEREO BV 

www.BillboardEvents.com Billboard the reporter 
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NETWORKING. DATA. VOICE. 

Qwest is changing the landscape of business communications. 



No matter the size of your business, think Qwest ' for all of your communication needs. We offer a full suite of customizable business-class products and a 
quality of service that's chosen by 95% of Fortune 500 ' companies. All of our products are innovative and scalable, like Qwest' OneFlex 1 " Integrated Access, 
which dynamically allocates bandwidth to meet the real-time needs of your business. Call for a consultation today, and find out which of our advanced 
solutions would best fit your business. 



Ask about Qwest OneFlex Integrated Access. 



• A dedicated T-1 connection for local, long distance and data 

• Prices starting at S407 a month (with promotional discounts) 

• Includes installation and Integrated Access Device 

After bill credits; excludes taxes, surcharges, and other fees. For qualifying customers with two- or three-year 
commitment. Long distance to non-IA customers is additional. 



Get smart business solutions from Qwest. 

1 888-273-8990 qwest.com/lntegrated 



QWEST 
BUSINESS 
SOLUTIONS 



Qwest 

Spirit of Service 



free Integrated Access Device: Offer may be withdrawn al any lime without notice OneFlex Integrated Access: OneFlex' Integrated Access is available to business customers in select areas across the continental U.S. Minimum one-year term commitment 
required. Early termination charges may apply. Monthly charge and activation fee based on configuration and contract term selected. Minimum 6 lines required. Long-distance calls to non-Qwest Integrated Access customers are additional. Additional equipment 
may be required Other restrictions may apply. Call for availability and complete details. Free installation and promotional pricing discounts: Offer ends 8/18/07. 
Copyright 6 2007 QwesL All Rights Reserved. 



